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HE7|=
CULT1001 E2}-E LS E (Introduction to Culture & Tourism Industry) 3-3-0
- ottt ol JiEar MutHQl O|20 CHof CHRZ=F otrh

- The concept of culture & tourism industries and its general theory is covered.

CULT1009 Hospitality&TourismO|3ll (Understanding of Hospitality & Tourism) 3-3-0

- & IH=2 Hospitalitytt At 2HE4tgel 7|= O|2H 7igat 7[= 22[of et MY XMHS2 28 =Lel2
Y sYE mefot=H 2R Of1=0|Ct Of M52 B ES0H Hospitalitytt @nt 2-aLh o CHeh Mg
Mol XAt S s & AOoICt

- This course teaches the basic concepts in the hospitality industry and general knowledge of the national
and international hospitality and tourism industry. This course will give students a general perspective of
hospitality and tourism.

CULT1004 O|C|o{Q}2 5|22 (Media and Cultural & Tourism) 3-3-0

- O] M= OC|ojet Zoto d= HHFGS Ofsistl E+ots O =X0| ULk o a=2 O|C|of, 2 i g,
FE7|g S Chdet 207t o] oA 2t sYbEel 442 Woh o|E2Xol FIu Aty o, ZRHE
52 CiYet YYo=z StS2 D|Cjofjet 228 BUHCZ O3stl FEE + AS AOICh

- This course provides guidance on introduction to media and culture. This course offers both theoretical
approaches and case studies of these interactions from diverse domains, including media, culture, tourism,
information technology etc. This course will help students to understand relationship between media and
culture effectively

CULT1008 MICEMUE (MICE Operations) 3-3-0

- MICE(Meeting, Incentive, Convention, Exhibition) S BEEO0F MU CHDE MAA 0|22 555t MICEAY
I Ao Exd, 4EXE Ol ME| S22 U750 MICEQ 24 HAAXIEA Q| #elsH2 HiYotCt

- This course will introduce students to the major areas that make up the MICE and tourism industry. The
aim of the course is for the students to get acquainted with operating procedures of the MICE and
tourism industry and organization of different travel arrangements.

CULT1006 228X 0|8l (Understanding Cultural Tourism Contents) 3-3-0

- DRI E HESiUE 2Rt EHEE NAF2Z 214710 71 7IEHEIi 2 *—E—OF% StLfo|ct = 2%t
[Zel2ta2H =0 tiet olsij= ¥ 2
At Sofl et a2 S 2

E2Xo= gict

- Culture tourism contents is one of the expected bright field in a global 21st century which produces high
value-added tourism products. This course covers various situations and cases related to English speaking
countries, Japan and more of global culture. Through this study, students will be able to promote their
understanding of culture and culture Tourism contents.




O 2T
CULT2001 15 A| AR (Management Information System) 3-3-0
- dEI|Eo I 22 VYol 230 WM S SFEIN B0l 31 ULk 2 It=2 23hE V1Yol 7Y
BYu FEI|so 80| HHE ChYD H2H OlnSS HAHLE Odste 582 =0/, YEAILY &80
CHel A7HotCh ot 7| WOl FEAAEES 745t 2458 M9, 45tn 2utHQl FAFPEALHS 28
St= HoHS Sttt Bt AR E HHIIES 7[UR R St= 4GS FEAIZHC| JfEut J|E 0|2 HTHEY,
0|2 SdM 7|ge| BYRRE 2R YTt AEE STt

- The purpose of this course is to provide students with the skills they will need to work with management
information systems (MIS) and apply information technology to a wide variety of business problems. For
students interested in pursuing a career in MIS development and management this course will serve as a
basis for understanding the role information systems play in businesses. For other students the goal is to
provide an understanding of MIS that will enable them effectively work with MIS professionals to apply
information technology to a variety of business problems.

CULT2002 ORI E (Principles of Marketing) 3-3-0

- 71l Suie oA g0l ACt D Eel NS HESH0] oA gl S8 35t Y2YHS RSt
= =otd Mol O EdEs B4, A0 7|Ye| LiSYets 25 1 tEUetez A MEEH,

- The success or failure of modern corporations are based on the marketing. The purpose of this course is
to research a specific character of marketing, to develop a approach method and to analyze marketing
environment. This will define the response of corporation. In response strategies, students will study products,
pricing, placing and promotion policy.

CULT2003 QX X} #2| (Human Resource Management) 3-3-0

- OB 7Y TNl O XS BUXOR o, WX, 2R, BY, BY, I, KASH7| Yol AXKILARY LM
s 9 e IS0 Y MELY/HSRHAS 02, 45N HIWHES R,

- Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward
management, and HR Professional's role - Strategic partnership, HR leadership etc.

CULT2004 X{F 22| (Financial Management) 3-3-0

- SSEE B2 7|90 FYUSO| TR Kol AL 1 SBYHS BIHOR SHYOEA J|YPYS HHAY
NENZ QRISH| S50l TR IANZYES PRANOR 2 4+ UEE Sk ORI AHE S5O Bk R 24
9 OMSR, FAZY, XF I 2, WD, X2, RERX Y 52 AR

- Financial management is intended for introductory finance course. It begins with discussion of basic
concepts, including financial market, time value of money, risk analysis and valuation models, and cost of
capital. Subsequently this course intends to explain how financial managers can help maximize the value of
their firms by making better decisions in such areas as capital budgeting, choice of capital structure and
making capital management.




CULT2005 232X 2 (Culture Tourism Resources) 3-3-0

SHESS flet WF22M DAl 7|20t Hle ViES s HEH2R =it
, ABIARS (YT, 2AFELl JNE, sA=gTzel Ofsh7t O atFe| SHHQI NtA|O[Ct
k

|Rof Rt £, Xh2, =2, HIEO| Thgt 2|AMZIZXMIE oA, S[AXIZS| 0|80 CHolME =2fStt,

- 34§ Mg 573t
sA SN TR 22X
Ol=d 2=ittd 7

rir

- As the first course in accounting, basic concepts of accounting are discussed. History of accounting,
measurement, identification, ways of reporting, accounting cycle, and modern accounting model(namely,
accrual basis) are main topics in this course, Basic principles applicable to the corporate form of Business are
the primary focus of the class.

CULT3001 2337|244 R (Cultural Event Planning & Practice) 3-3-0

- 2eRAAL & olg SA0M 7HE St el 7|2 YRl fote] F2 ot=it d=ol FRE H|usty Jt2X|=
Zolo|Ct. Hrfel ESto|E0A 7|22 Atgel JuiE 2Fst=s 22 BHE TEHY aA7et X272t RS

- Mainly compares the cases of Korea and Japan on project planning which is the most important part in
the cultural events and art performance business. Since project planning of cultural arts in modern times is
an essential factor that leads a business to success, it requires professional research and guidance.

- Compounding a whole culture & tourism program helping a further study of the Hospitality & tourism
industry.

sareiol £4 9 BatEHZO| 7|2, I, HiZO WHS DAUCL B

72Xl AE2|AY YElE ofEotd, e, TV E2tOL, ofU o, A S JHE 2A2HXO| 2N, HYH
E90] it OlSHE HIECZ AHE EEHX 7|2lE dESth

- This course is designed to study characteristics of the cultural industry and understand the
pre-production, production and post-production of cultural contents. Students can understand basic
principles of storytelling and practice the planning of cultural contents.

CULT2007 SHAEE (Hotel Bubusiness Operations) 3-3-0
- THAHC| off 200N ZZo| 9t YWA|StE Do = SfitY ZY, =H 9| HWE| d2(1 O ol Y
dgo| HMuEtMol AES Hi2Ct

- Introduction to the hotel business explaining the individual roles of the various departments in lodging
operations. This course teaches management in the hospitality industry, its scope, forms of organization,
and professional opportunities.
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- This course is field learning program for students of department of culture & tourism industry. Students
should obtain dean's approval before starting a field learning. After field learning, students must hand in
report on the result of the field learning.

CONVM3508 AOLEEEE (Smart Tourism) 3-3-0

- 2 Y2 ZEI|E(T: Information Technology)S 5% &&9| Tj2{Cte Bistot H|=L|A EMEQL BHsh ~¢io|Ct
=2 g2 2Eo| 2EHQI 0l 27H0] O|E St S7( FX O2(n ASHAD S, POl XtEetet HAY 2
HIZXO| M4, QAHAE BEH BHXO| M4 SAof| O MHEL 2 u=2 ADLEZZC| Hotat S2X FH|Hat
S ADERE O[S, ADERE AHRRAE, 2210 2|7, ADEHZEA|, AOERY HEfH 52| FHE LR,
CHAISE Al 2& Airbnb, Unber, 7+2, TripAdvisor, QIAEIR, HO|AS, St=RAZTAL, ME3A|, MFE S ADEZZD}
st 52 ChECh

- This subject is related to the paradigm shift in tourism through IT (Information Technology) in the tourism
context. This subject investigates the essential issues of tourism such as motivation and purpose of human
travel, and the way of tourism activity, automation and creation of creative content, and decision making.
Along with the philosophy and identity of smart tourism, this course covers topics such as smart tourism
marketing, smart tourism consumer behavior, online reviews, smart tourism cities, smart tourism ecosystems,
and various examples include Airbnb, Unber, Google, TripAdvisor, Instagram, Facebook, Korea Tourism
Organization, Seoul, Busan. and Jeju Island.

CULT3004 23}t AH|Xt2|0|sl (Understanding Culture & Tourism Consumer Behavior) 3-3-0

o 2ot BE0AM LEtLE ofg ZHR| O E
SAH22ZM O E Aol thet 20F H= A= Ol
Hel 71Y 20| ofEA HE&1 e, =

o HAS ARSI Bl BEOIN BT 4+ 9
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- Under the understanding of the meaning of consumer behavior in culture and tourism environment, we
placed an emphasis on the other disciplines, psychology, sociology, and anthropology related to the
consumer behavior. The important area in consumer behavior is consumer behavior model, consumer
behavior Influence factors, and consumer behavior decision making process.

CULT3005 23IHEA|IEZAIE (Marketing Research for the Culture and Tourism Industry) 3-3-0

- 2 dTtE ZoHEE T3ots PSAE0| 2@ YA R TEsts o 2t dyHol dFSEe EohRE|
ZMO| et XME MSsk= H O SHS =0h 2 435 Sot0 shds2 Tt 2eittdel 44 2ot EES
SIEt aH|AFSC| St BRE mefshy| fIEt HFA EXie YWHE HI2CE THN2Z Chfeh AIZ=AL Y¥S
SISOl AME2 2 MBS, AYZAL RAR0| et SAY 247I8S M HFHS sHS HiYStot

- This course aims to provide the culture and tourism major students with fundamental knowledge and
practical skills to conduct culture and tourism research in both qualitative and quantitative approaches. It is
imperative that the culture and tourism professionals in the industry be familiar with diverse forms of
market research techniques and data analysis skills. Through this course, the students will be able to design
market research, collect data, analyze the data, and interpret the statistical results of analyses, that is
heavily required by culture and tourism.




CULT3006 E3}2He-H|=L|A (Culture and Tourism e-business) 3-3-0

- ORI Althe] Mz22 08 2Eez 28L& A= e-marketingdfl CHEH X2 FMHE HEHED
otAE dEfEa 2229 SESS IO 2 M e-marketing®| 7HEH O[siet HAROM HEY = U= Al
|
_I

ok

Fa =4
==

IJ

o =
ZALO| ofet HY OISHE MSotaAt ot QAU AlCHe| 28 24 & AH[XH ASo
42 =2l o83t CtHHISIK e-marketing®| FAMSIE XHO|F, e-business 2, 7|Y0| 28 + U=

e-marketing T&f 8! O E SHo=2AM 0T 29 E 8 #=0 e HESS =2oich

- This course will focus on the strategy involved to market products and services in the age of digital
economy. How technology is affecting the marketing mix and how to use marketing principles and
concepts in this environment are the prime questions to be answered. The course objectives are as follows;
to describe the new rules for e-marketing, to discuss the components of e-business, to compare & contrast
conventional marketing and e-marketing, to identify e-marketing challenges and opportunities, to name &
describe e-marketing models for each of the 4P strategies, and to examine current applications being used
by companies, the good and the bad.

CULT3002 2EHA01AHE (Tourism Place Marketing) 3-3-0

- A0 EOo|IEE HAE Helsts JHQIOILE A Qs F4E = 2Ol AN AR #HS0|H, X|Z[FHoR

8= Edo A9 O|0X|E HNORE HOA i 7|Y7tLt EXIXIet 22 Sl X|AFDS0|H HAE
BHAlO] ojaf & 4= UZICE D OfHS QL2 TS| HAES Ot MAOZ 3| LIZH=X|of

CHolAM At A& Stn, ME7|”0| CHsiA OlsiA|IZ|& atso0l2t & == ULt

_—

- The objective of this course is to analyze and evaluate what are the critical success factors in place
marketing, and how these factors can be used in place development. The course helps students build a
framework that analyzes place marketing practices from the process, assessment criteria, and success factors
perspectives.

CULT4012 & EHX|#2|2 (Tourism Destination Management) 3-3-0

- B 2Hx|E pelse ZE0| oY) FTEE YUl AME AR BE0|H, 2Hoz FHE SHE HAaol
O|0[XIE THMQI SEX|SIE S J|ATIt SAIRtet BB U XAFVUSO|H AHMEHK|S TESLS CHUSH
urAlo| -ojat o 4 QZCH B OfS YU X%l HAMS OfEHE WAIOR 2| LIZH=X|0| CHSIM A
GTE Bm, Mo ChsAf OfAIZ|E BZolat & 4 U

- This course analyze and evaluate which are the most critical success factors in Tourism destination
marketing, and how these factors could be utilized in place development. Topics include place marketing
practices framework and analyses, process, assessment criteria and success factors.

CULT3017 M| 0|E{ 2 M (Tourism Data Analysis) 3-3-0

- & Z9E % Y HoJH ALHE SHO[ot0] SMYSO0| 20| CHdgt HOIEE 24stn ME|g + U= &8s
7|20 ATt S O1F S50 FE0f| Zast MER H|=LA ZES 7|26t LY 4+ A= SHS HIY

SO SHCL,

- This lecture is aimed at developing students' ability to analyze and process various data in the tourism
area in the recent Big Data era. Through this lecture we foster the ability to plan and develop new
business models necessary for the tourism area.




CULT3007 2t R LIF|0]"4H0] (Culture and Tourism Communication English) 3-3-0
b2k g
i

- EopEE =O0ft HEE V230 552 ot Yoot Eeh BIEE MY ZASH| flof 2Lt
HEHel OofsiE HOlZ ofgdte wit=O0|Cf

- Provides basic and broad knowledge in English related to the culture and tourism industries, such as
introductions to Korean culture and tourism. This is a preliminary course to understand the interaction of
Culture and Tourism and the proper English used for them.

CULT3008 2st2+a7{ 7 L7042 0] (Culture and Tourism Communication Japanese) 3-3-0
- 920 E NS Hot

=
[ = [
tAE 7I=Hel 2¥s

A e % OETH 271, A7), 719 R0l 7=

- This course is for the beginners who want to learn Japanese. The objective of this course is to learn and
practice the Japanese characters, pronunciation and the basic stages of listening, speaking, reading and
writing which are basic functions of Japanese.

CULT3016 23tHZHRLAIO|MZ 0| (Culture and Tourism Communication Chinese) 3-3-0

- 23T Pofel WRE J|EET0| 52 A% YSIFYOICL DHBTBA AQo] 28| o s
JHZHQl OJSE S0/ o&st= wit=0|Ck

- Provides basic and broad knowledge in Chinese related to the culture and tourism industries, such as

introductions to Korean culture and tourism. This is a preliminary course to understand the interaction of
Culture and Tourism and the proper Chinese used for them.

CULT4002 232+ MH[AZAF (Culture and Tourism Service Management) 3-3-0
- MH|A9| JEnt £/40] Cist O[SHE 7| X2 S
WIS HAHCR BAstn nidst=0 S8

2 24 % FHEIAME el 2Lt

o AMBlAo] BH Seat 7Y, 22| R 7t S L3 MH|AYE 22
=

= g7t S
C. O|23} AHE FAF22N Ofi=E =01, dAAMYE g2

i

- Based on concept of service and understanding of service characteristic, this course covers service processes

such as qualitative improvement of service, service developments, service management and evaluation.

CULT4003 2322z E 3|2 (Culture & Tourism Brand Management) 3-3-0

- EorEE BEUMERD|E2 EtHEE00A BEE, F 48E 4, TE S0 Qs 2 LE=N Z™A
o S MEI A7| MEMUE MMM FEY Rl YFS FROs OAHE HE S SFOL F2 AHEs
(differentiation)0il 2ot HE O[O|X|E F55t= WS STttt HEHQ BEHE 2A2|E sl s 2HIXHO
CHet O3, & Aol CHeh EXet S&&0| ERsty, oo HEst g1 8l OtAE M=o et ols7t ERdtCt
et MMl BHlE 2| E Sof Z=h2d 2oroMel 2utX el O Es 35t Lokt 7|ge| 882

s 8 g
OFgol UAME =2 52 7oA 2 AO|Ct

- A brand which is widely known in the marketplace acquires the brand awareness and image. As
managing its brand awareness and image, culture & tourism brand management is the application of
marketing techniques to a specific product, product line, or brand. It seeks to increase the product's
perceived value to the customer and thereby increase brand franchise and brand equity. Marketers see a
brand as an implied promise that the level of quality people have come to expect from a brand will
continue with future purchases of the same product. This may increase sales by making a comparison with
competing products more favorable




CULT4005 2911t 2310f|= (Introduction to Wine and Cultural Art) 3-3-0

- & ZZts el ofol SRSt ofelg AY CHREE= i8S AXIBHA el 2340|&0f CisiM LotE=
I-Fo|Ct E3| oIt Atzlel ofxf ZoHd WE KoM 242l0] OfEA dY A AH|E=XE FO

- This course will investigate wine and cultural art from a cultural perspective through reviewing some

contents about wine and conducting hands-on experience with real wine. We will focus primarily on wine in
various culture to understand how people, through cultural contexts, generate and consume wine.

CULT4006 =2}tH-ZAIHHT (Culture & Tourism Case Study) 3-3-0
= ZHXE= MAFESE 21M7(0 71 7|tHEl= FYE0FS oLt
gojHo|Lt YES HRT 2Ot 22D Etet 2EHE o AFEI o

o
Chet stes SoliM +2d2z slog Z=iet Eel2taZ =0 tfoto] ojdlet 2% =25k= As SH2= ot

- Culture tourism contents is one of the expected bright field in a global 21st century which produces high
value-added tourism products. This course covers various situations and cases related to English speaking
countries, Japan and more of global culture. Through this study, students will be able to promote their
understanding of culture and culture Tourism contents.

CULT4007 2SI MYEHE (Trend in Culture and Tourism Industry) 3-3-0

ot

HO

230 7|28 71 US X2tE, AHYol2ts 2E2 £t 2% 240[tt O] =2
s 7

o
EHELRHOIA DAY, AtEE], A2 2o 22 TEHel ZYo| 2ot X[ADt ERME Cfs) S22 Z0[L.

1 —

- Even though tourism is basically a cultural activity, the business aspect is also an important element. This
course provides the necessary management knowledge and trends concerning marketing, personnel
management, and financial management in the culture and tour industry.

CULT4013 O{RMAELE (Practical Travel Services) 3-3-0

ARl 3 LR L40| SCED st o)
MRS Hu3 Qo] MY 4 UEE WSS WRR o1 YTk £ UL ofHAle YUl AR I Y
BAtEO] SHIZ APHE SSVLL E3, Y2 S @S & AL 23 Y WYMBHY 3 0|2 USE
SEpoRM AN LN MEUS O, HIMo|m W22 NSt S Yysten 20| SUrt

- The rapid increase in the number of travel agencies and free competition increases the need for talented
professionals, and education is needed to adapt to the travel industry that combines theory and practice.
This course will learn the general work of travel agents and the correct attitude of tourism workers. The
purpose is to cultivate people who are active and adapt when they enter the actual travel business by
learning the theory and practice of the whole culture and travel industry that can obtain through travel.

CULT4009 2s2H2H*H (Policy in Culture & Tourism) 3-3-0
- fELiEE BET|E2YE 2E TSl draknt Almo| Ciot AteE FEReEMN IA FIMel FXla =
B ZOIEX|9 g2 Tlstn 2 BICL L 2X| I7H0f QJ0IA 2HE

of
248 ok YU opfeln SEFFHSI

8

XH

=l

O O™l
=

mo lo =

4> o

- Tourism fundamental law provides regulations for tourism promotion and policy. The purpose of
fundamental law of tourism is to improve international relation, national economy, national welfare, and
most importantly to bring national tourism industry to another level. In a modern welfare state, the
importance in tourism policy is only growing. The main goal of the class is to understand the
purpose-oriented tourism policy by looking at current Korean tourism policies’ problem. After thorough
understanding, students will search for appropriate solution that ease the problems.




S gol 7|= g 3 =L/ o OfHE thgol HEHH X|Mah ey SEOoIMES| ML St
ZHREEIY, 7|120[20r 2L E HAXMLR ofsisty HRX|AS £55= O 5X0| Ut

- An introduction to basic theoretical concepts of event industry and special event business. Topics include
market analysis, business planning, operation methods and marketing.
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- This subject is to strengthen critical and alternative thoughts and enhance academic competence by

researching specific issues of students through independent communication between students and the
professor.
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