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5 3(Cultural Anthropology of Tourism) 3-3-0
=, ool cist ARSH AT, IUAF =2 HIFLSOM LIEL 2354

1

TOURM1601 & =Z3}2l
- BUOZ ol RuEE o5

HE2stole] e S et UES <taotHA A2=t0f tiet ool =& =0|1 AadS ZA oot
- Students understand other cultures and the importance of Korean culture and solve  misunderstandings
related to ethnocentrism and the worship of a powerful culture.

el el
2o

TOURM1602 H‘%Q%E(Introduction to Tourism) 3-3-0
- & ItE2 2HEste| 7|x O|2H Jigat EAtgel 7| A2|of et FMEtY XMES2 22 IUelel Y #E
S¢S ortsh=0 2t O|at=0|ct & R LY 7|xTF B O|EH Jida =il/Q 2HEnt 2 M L2
LEH Ol XA S 7t=RICE O 52 A USo|A 2HZo tiet HEPHQl X[Alar HYS Us) & AO|CH
- This course teaches the basic concepts in the tourism industry and general knowledge of the national and
international tourism and leisure industry. This course will give students a general perspective of tourism.

TOURM1603 23|22 0{(Culture and Tourism English) 3-3-0

- ZotEd Zofet #EE V|230 552 flet Y2 E0ICE O 2 EstRdA, =Y A ASE AMHZ,
X ot S Zetd =0ke O”'017E|*'9 ZEHMOoZ otEottt. E5| 23 I I Y=k Hof

2ot HEHQ OsiE IS YTt BHAH oz ot5dts it
- Provides basic and broad knowledge in English related to the culture and tourism industries, such as
introductions to Korean culture and tourism focused on tour-guide operations at various sites such as
sightseeing and historical areas, hotels, restaurants and bars, etc. This is a preliminary course to understand
the interaction of Culture and Tourism and the proper English used for them.

TOURM1604 2}-?:"‘_'61' 2 =2 0{(Culture and Tourism Japanese) 3- 3 0
- 9208 Mg Hols of5itES ez, 22019 24, &3 % o7, 7], 27|, 7|2 =09
7| Z=EHAS 7I%’51°._| =g S 55%= AS 2 ZEe E.H:E Ch=l=t
- This course is for the beginners who want to learn Japanese. The objective of this course is to learn and
practice the Japanese characters, pronunciation and the basic stages of listening, speaking, reading and writing

which are basic functions of Japanese.

TOURM1605 & H.J%*E—EilEOIaH( nderstanding Cultural Tourism Contents) 3-3-0

- 1$7r7rkl dEoile 2R HEE MAEE 21M 7|0 7HE 7|0E= FY20FS StLto|Ct 2 ZZf
Ciok Ols]= PO{JMO|LE Y22 HIRSH HO = 2Y3 Z2e #EE o APZ &g Aty

SO EH@ z*a% SoM =ZEo = t0jF E2et ZotetE 2 U X0 it O[3t AYS =Rt AS

- Culture tourism contents is one of the expected bright field in a global 21st century which produces high
value-added tourism products. This course covers various situations and cases related to English speaking
countries, Japan and more of global culture. Through this study, students will be able to promote their
understanding of culture and culture Tourism contents.

TOURM1606 07} & (Introduction to Leisure) 3-3-0

- = W52 O7tESl O|2H Jiiga LEHE X|AS Zr=ECh Lok o Lop7h #HAel o7 AEpEL) @2
g o7pdEof oo Lor=Ct

- This course teaches the basic concepts of leisure, the general idea of the leisure lifestyle, and future leisure
trends which are important for the tourism industry.



TOURC2012 EolHH2HIXAHZE (Practices of Culture, Tourism & Contents)
2 =52 EHIZUX0| st O|SiE HE=Z AA Lt EMEE ZASIL FQ

r

Hx0f Cf

rot

JER

- The purpose of this course is to understand basic theories and practices of culture, tourism and contents.
This course will teach practical exercise and analysis to enable students to acquire the necessary skills.

TOURC2015 O| 232 &I X (Bicultural Content Study) 3-3-0

- €= 28= R2oA A0A O|Zo[Ch. AR Lt oh=o| CHESES0 O] dAUS I L=0I2ts JHE WS
= SUChH Y22 19M7] Bt 28, 70| iEESE 80| AHAD RS2 S oM X5 2R == =
of ALt ot=2 O|ET L= S E2 LA HBBAE AN HFESE THH22 x| JAtt = Lzt=
O|2{gt ar-gat WEIO| CHe A+ot0] 22| HSE=7F R 2 Ltop7top o ekt = =5)oF & dtHof chst &

A5t 23 otCti| =2l Zotatd ZHES M, X, =&, SdE5S S8 24210 Aot}

- In considering Korean pop cultures, the strong relationship with Japanes pop cultures cannot be denied. This
lecture will compare the Korean and Japanese pop cultures through historic perspective. From middle 19
centuries, Japan started to adopt western pop cultures, and reached the current position by overcoming various
challenges. This lecture will explore the direction and challenges of Korean pop cultures by studying and
comparing the histories of Japanes pop cultures.

= OhEl SEXtLE 22 8 €20 582 4F SISAE Yoz, Y& A oo East
THAY 2 Y, 03 52 22 =3 HIAH Bt 0|F 83 €22 AN EZ=HE Osst=0 2%t

A sHYEE = L= 85Z et

- Targeting learners who have finished an Introductory Japanese course or have similar level to them, this
course consists of grammar and sentence patterns and vocabulary integrated with Japanese culture, on a
post-introductory level. The goal of this course is improving the language competence necessary to understand
Japanese language culture.

TOURC3026 7| =3} 2stHH2H X012 (Technology and Cultural Tourism Content Marketing ) 3-3-0
Lt

- ME22 7[&2 XEHoR MY XIS HFO e, o|2fe de2 SH=E0M F35HA LiE UL =
T2 olgfet L7|E2 Olsisty, O|F HIECez Fatatd EHXE 7|=2/MEStn Y = A= 92 71271
?5t0] TS E AL
- The adaption of new technology in the tourism industry dramatically changed the business landscape.
Especially, the advent of smart phone moved the gravity of new business from engineers to marketers.
Considering the high speed of innovation, it would be better to know the basic theory of technology
innovation along with entrepreneurship.
TOURC4001 EY =& (Graduation Thesis) 0-0-0

ZYo EltEo2 A O S oSt Ao et 0|2 FESH 2435tn =28 452 S99 0|22

for !

HeSle =22,

]

- Writing a thesis on the students' major-related topics, necessary to graduate from our College.
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TOURC2006 O|#l E7|=l0t0O}A| & (Event planing and marketing) 3-3-0
- & 42ol&= O|HIE 7|2 MEet O 8 7|# S Hi2Ct X O|MEE F2Astn 7|21t O EZ 9/t O|2nt HF

= — —
of 2ot AES ol stdS0| EY = O[HERH ZHX MEIEM 7S AF/ oot

- The purpose of this course is to understand basic principles of event marketing and planning. This course
will teach practical exercise and analysis to enable students to acquire the necessary skills.

TOURC2005 ZE3IZHIXOA & (Culture & Tourism Marketing) 3-3-0

- SRt EEE MYE 7|E MY Hel 2t HEozE Qe IRl £4, 2|1 7|=0f st BHE
S2| EHo= Qg ©3 CHE MY EH2 7HX[D UL

metd 2 s=goMes 71250 O E O|22| O[siE HIEC R, E3tatdZHE Aol EHo 7|82 & 21HE QI
O 8 BRHE S A E AT 0|2 Sdf Std=2 7|25 Ot 8 O|Z0| CHt ofsf U ZEX Aol 8
= 2M¥oz gt = Qe 932 7|2 = ULh

- Content business in the culture and tourism industry has several unique characteristics, cost structure like
common goods, winner-take-all aspect, experience goods, and the high-sensitivity of technology.



Therefore, this course focuses on the basic theories of marketing, and try to explain the difference between the
content industry, and traditional industry using various case studies.
Basic understanding of culture and tourism content business is required.

TOURC3006 ZEIXAHAJZAIHUEHZ (Research Methods in Contents Business) 3-3-0

- = dols 2H= NE, 7|2, 49, 24 S0 2%t 2 Atgluret A7 WEES OEL WE=M, At=lEAY
BN M2 MBS 7|20l WHIo| 7|0t HO|E BA SHZ A st

- Research Methods in Contents Business will provide an introduction to the scientific methods used by social
scientists. The course will introduce the student to content analysis, network analysis, social surveys and

experiments, as well as, the logic and procedures of scientific inquiry and the use of the library for research.

TOURC3010 Z8X7|HAFE (Introduction to Content Business Management) 3-3-0

- o] $eie SO0 ZHx J|Yol FHo| Chat MAM O[S B & AL FHS I o
= =] A
—

&l

ALE O =gofM= ZHZE 7| ZHo| AoM FZast 7| M QAL At A o
of thet 7|=HQl OsiE XMSdt, Of2{gh O3S HE2=Z AN 7t 7|¥E 2F5HHA
s 52 FYT & Wi Bk

- This course is dedicated to understand the basics of management for content business. Through the course,
students can understand the basics of strategy, human resource management, contract, and negotiation.

Student can also experience the actual process of management by role-playing of virtual company’'s top
management. Through the role-playing, students will have a chance to deep understanding of actual decision

making of content business.

rm i

-

TOURC3019 E3H2+24MEIZ ( Careers in Content and Tourism Industry) 3-3-0
- 7|ge| 2ol wgtetol mel, MSHQ stlEo T2 FF A2 S0 e 22U £ A0 H35t= O
M2 OHZS 7HX2 Uct EF|, ol2fgt HelS0| 540 2oty S 2L AN M SHES0| 7|Ye HetE
Ofsist ArAlof Meiot =g ZMSt= RF0| EXstH, 0| fIsf Crefet o ME7F A M2X|= HEIIS
= BA|D StES0| Aol TZE WAY 5= U= 7I0|EE MSSHLA ook

- Changes of Industry environment forced HR managers of each company to seek new ways of recruitment.
These changes make students hard to find the suitable job positions. In this course, various industry experts
and career management experts will help students to understand the industry and find their best career

management plan through team teaching and exercises.

TOURC4002 =3} ZHUXHYME (Culture & Tourism Content Policy) 3-3-0
2 ZE=Xet 7|20 80 A1, AEHHAHERQ £-40
= ot EXSICE 2t o] YoM d=0| 222t
£ o8 = /Ues O =FZ U1 UCHL FHEHEZE AN el 7| 0|22 Sl 3]
HIE O 2 02 7HX| FMZ0| O{EAH Iold=tnt 7o &S 7X|A El=X| O|Znt Atd

>

- Due to the unique characteristics of culture & tourism industry, general industrial policy making process is
inadequate. Especially, the hedonic and technological aspeacts of culture & tourism industry make it hard to
use the general industrial policy.

Therefore, this course focus on the basics of policy making for culture & tourism industry. Using tools of
microeconomics, students will have a chance to understand how microeconomics theory can be applied to the
actual process, and how the unique chracteristics of industry can be effectively controlled.

TOURC2008 ZEZE AT (Tourism Publicity) 3-3-0

- 22 oh=Ede| soHMET YESE ot=o| HEXQl T AIO|CH MEo| taXel & X|
HESEO] oict ot B EES 150 =R M Aot

- Seoul is a representative megalopolis that is visited by 80 percent of all the foreign tourists to Korea. This
course studies the important historic sites in Seoul, sampling different types of tourist attractions. Students will
visit them and collect information on them, and then write their own publicity materials about them.

i
OpA

Fu2 oty

TOURC3008 2312 7|24 F (Cultural Event Planning & Practice) 3-3-0

- =oAL B Ol SAOIM JHY BTt g2l 7|2YRo| st F2 otxit =22 HRE HWStY JtEX|=
Z2olo|Ch el 200 7|22 Atgel dIfE 25l ¢ HF MEXHQ A7t X277t Qi)

- Mainly compares the cases of Korea and Japan on project planning which is the most important part in the
cultural events and art performance business. Since project planning of cultural arts in modern times is an
essential factor that leads a business to success, it requires professional research and guidance.



TOURC2017 O{7I2}23} (Leisure and Culture) 3-3-0

- = FYM= dtiglSel o723t das AR, AtRlel, 2oteiRet 52| CHetAA 2HHO0IA OfsStL). diCHArz|S|
Of7tE doiF7|, 715, €, u=, HARUE| A2l 23, AlLHE, M 32| FHt eVl =2lgte=zMN, of7HtHES Ofsist
o2 o7tz2tet dSS O Sotot.

- This course helps students understand contemporary leisure culture and behaviors from multidisciplinary
perspectives. It focuses on the topics such as lifecycle, family, work, education, community, society, culture,
system, and policy, which will provide a comprehensive understanding of the leisure industry.

TOURC3027 222 HIX0|Z 4 utH| ™ (The Appreciation and Criticism of Cultural Contents)

- = ZI0ME Yo Ro| otn EREHE YN =0 AL HIV e 2AZTHE FEE HYLZ
O AE5S 2M2 dyotH 242z 7|25l HEo|L 72539 2% ddY A2 SHE ot UCh

- This course focuses on the critical analysis of cultural contents through actual cultural contents and
preparation of plans on possibly improving Koreancultural contents.

TOURC2013 E2tHAZHXEHVEA
- 0] g2 QHAM FHX C|XtQ
ZHX7|= 8l KEe| R2[E ofsfd = UA St

- This course will teach basic principles of Interaction contents design and production, with understanding of
web 2.0 characteristics and HCI, such as interactivity, usability, hypermedia and multi-modality. By the end of
the semester, the student should be able to use web-based applications (e.g. Dream weaver, Photoshop and
Flash) to product digitalized cultural contents as needed to be better experts in the culture and tourism
industry.

| 7|£2 C2o, 220 ¥ 20832 HEoR NBEEY,
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T (Interaction Contents Design) 3-3-0
]
A

TOURC4017 2+ ZHIX7jL 7|2l (Tourism Contents Planning and Development)
- = AN 2ELRe 2d3tE fI5t 2H= ZE0r Ao oM HifD O|F Efz AF2HXE
7125t WHE YotE= AS FHo= ot
- Purpose of this course is learn how to apply contents in tourism industry and develop the tourism contents.

Through this study, students will be able to plan the tourism contents by themselves.

TOURC3022 S22 X4 (Music contents industry)
- ohRO| HAMEEQl K-popd ZHESHA, XY AMALQL St=e| S MUl ANt HIE O =Tt

- This study provides the trends of current music industry since k-pop is one of the core culture products in Korea.

TOURC3021 222 HIXQIALS| (Culture contents and society)

- 2t H X AHIE Ol5sts| 2I5t Atg|str|= 0|28 25t LEAtR, T2l 71 A dgs 2030
MZ2 Atg| Bt =RE O S5HA otot.

- For understanding current culture and contents industry, this course provides basic theories of sociology and
covers various trends of mass society and pop culture.

TOURC3009 YA ZHX (Media Planning and Design) 3-3-0

- ZOFHAL B ol SHOAM JHY Tt Agel JYnTiof7|H YRt TRl tisty F2 St=ar Y&
HIWSH0 7t2X|= Z2|0|C dtie| Z=t0|s0A 7122 At JuiE 2Fsts 222 HF WX a7
ELclny

- This course compares the cases of Korea and Japan on project planning which is the most important part in
cultural events and art performance business. Since project planning and design of cultural arts in modern
times is an essential factor that leads a business to success, it requires professional research and guidance.
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TOURC3013 Y= =E22|E{2{A| (Japanese Cultural Literacy) 3-3-0

- ZE8E0 420 sH2 A& ASAE MeE, Lo MESEs U MeEaet HE o 7K HAEE =&

S5H0] 7|52y, HE8HY 5= Y [0M middte 22 oYt SAI0f, OfFtL oHAF Oj sE2 =EA7|10, &2
Lot AS & 4zl =8E o =Cf

O3l2 0 L Lgjo
=S5 Y A= SHE HY

— A=

- For the intermediate Japanese students, this course enhances their ability of figuring-out phrases and
idiomatic expressions from diverse Japanese texts. The goal of this course is to develop the writing and reading
competency of Japanese culture using various texts related to traditional Japanese culture and cultural life, as

well as useful Chinese-character vocabulary and phrases.

TOURC3001 E3H2EAEZ|WA (Culture and Tourism Storytelling) 3-3-0
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- Story-telling is a main source of culture that has made people as they are. This course will teach how to
emotionally approach the stories of culture and tourism sites and events in order to make them more attractive
and memorable, and finally enthusiastic. Generally it is a self-storytelling course through the training and
enforcing the learners' vocabulary, speech, dialogue, voice, gesture, text, etc. The art of storytelling draws upon
other art forms such as acting, oral interpretation, and performance studies.

TOURC3015 $HYUEZ3tHBSHEHT ( Publicity of Korean-Japanese Cultural Tourism) 3-3-0
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- Tourism has both cultural aspects and economic aspects at the same time and it is also linked to
contributions towards international peace. This course reviews aspects of Korean traditional culture (traditional
costumes, pottery, food, Hanji, Taekwondo, etc.) with a new vision and cultivates the ability to think and design
how to promote them to foreigners.

TOURMO0602 Z3}2H2A =202 (Culture & Tourism Japanese 2) 3-3-0
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- This course is focused on enhancing grammar, sentence patterns and vocabulary on the intermediate level of
Japanese. The objective of this course is to learn and use precise Japanese sentences and expressions

necessarily used in daily life.
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TOURM1606 L&Z9tXI2|Y (Reading Japanese Chinese Characters in Japanese Language)
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- Students learn to read and write Chinese characters in Japanese with a lot of examples of usage. And also
learn proper Japanese intonation.

TOURC2016 SHRAT (Hallyu Study) 3-3-
=]
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- This course helps students understand the history and impact of Hallyu ("Korean Wave"”) based on
globalization and new media environment. It also discusses overall understanding of global culture and contents
industry using a culture theory and examples. Students will discuss the strategic directions to develop authentic
cultural contents of Korea for sustainable Hallyu.

TOURC4019, TOURC4020 =&l M 318H&1,

- BHMTF mA 7Ho| ERIMO| SR A
—
e

28lsln SN oze y|2

1,2 Independent Learning & Research 1,2(Cultural Tourism Contents)
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- This subject is to strengthen critical and alternative thoughts and enhance academic competence by
researching specific issues of students through independent communication between students and the professor.

TOURC2001 23+t FLIAI0|M (Inter-cultural Communlcatlons) 3-3-0
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- Provides basic principles of effective and persuasive communication on the basis of the understanding of
other cultures, especially English-speaking cultures. Teaches the main differences between Korean and American
cultures reflected in various language expressions including proverbs, metaphors and comparisons.
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TOURC4016 A EC|XOl(Z&}2H-22 8 X)[Capstone Design (Culture and Tourism Content)]
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- This class focuses on the project management capabilities. Students will experiences and learn how to manage
the project, and make meaningful results.

&t 0|sll (Philosophical Issues in Tourism) 3-3-0
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- This course helps students understand philosophical issues in tourism based on various humanistic disciplines
such as psychology, literature, history, religion, and ethics. Under the philosophical thinking of fundamental
human values, this course highlights the nature of tourism and tourists as well as the inner meaning of tourism
contents from epistemological and ontological perspectives.
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TOURC4021 E2EEHXIIAATR (Pricing of culture, tourism and Content) 3-3-0
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- This course will explore the understanding and management of pricing in culture, tourism, and content
industries through management perspective. Along with traditional pricing management models, this course will
study the current status of pricing based on the actual cases.

TOURC1001 SHRIZRIXAEE|ZM (Analysis of Overseas Content Stories)
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- In this class, students analyze Hollywood movies hits and learn the essential components of a story.

In addition, we will understand the elements commonly used in myths and folk tales, analyze how

they are reflected in movies and animations, and actually create a simple creative story according to

the formula.

TOURC2019 OfiL| I]1|0|’.‘i‘_’.|°-".AI-QI-"E”.‘;l(History and Development of Animation)
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- In this class, you will learn the basic principles and history of animation. Students learn about the process
from classic animation to the current animation through appreciation of important works in the history of
animation, including video toys before the history of animation as a video. We will also analyze trends in
Disney, Pixar, Ghibli works, etc. that currently occupy an important position in commercial animation.
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