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TOURM1607 ZE St & (Principle of Business Management)3-3-0
- S ES| FHe BYYE S FESte AL 7|2H st =M FdFeto| 7|2X 0| JEXQl W8S OF

A =t 9] 2 a2 ZYefo| 2 A4 2oket FHo| Yoot E o|2H T} #|7|Ee| EHO| 5559| 0|F0

K| ASOf w2t 7| =X Q1 O] 21t 22l7|&S MAH2Z OsiA|7|2 dFete| MRS ZENO= OsfA|7|=0H &

o
mjo
An
il

- The subject of principle of Management is involved to the basic theory and principles contents of
management, specially the dynamic economic, social, political and technological environment in which we live
continually place demands on managers to change, improve, and learn more about their jobs, superiors, and
subordinates the principle of Management is a current, relevant response to those mandates for excellence in
the practice of Management, specially lectured to principle theory of management and educate the newly

appointed manager and provide a comprehensive, up-to-date review for the experienced practitioner.

TOURM1608 ZH| %@l & (Principles of Economics)3-3-0

- SRS ES S0 71282 At ol2a ”2[of thet OlsHE MES=H =H0| ALt 21, oS0

1

K

2ol ARl Cherst

A%

Tel 7

EonE, M 2|0 3 =0 ois HE 4 JAEE BICh 0| SOl wEA H

1 —

r

o5tz Atzle| M 20| fetdts M EEX[A S HIYStE = oot

- Principles of Economics is designed to provide students with a comprehensive background in basic
economic theories and principles. Simultaneously, principles of Economics lets the students to be exposed
to all aspects of domestic and international economy, including institutions, concepts, policy and the tools

of analysis. The purpose of the principles of Economics is to cultivate the economic expertise to meet the
challenges of rapidly changing economic needs of the society.

TOURM1603 =23} 0{(Culture and Tourism English) 3-3-0
- 23 2oret #EE Y290l &5 ot YEarHoICE OE &

|_:| - O = Tl = - [Lm = ’ =,
TR ohy Sof SSRY o] FYoiXAS TTHOZ AL Su| 23t BT I Y2spy| M| e
St 7HZHOl oSS S AR HHAF PO 2 St&sts w2

- Provides basic and broad knowledge in English related to the culture and tourism industries, such as
introductions to Korean culture and tourism focused on tour-guide operations at various sites such as
sightseeing and historical areas, hotels, restaurants and bars, etc. This is a preliminary course to
understand the interaction of Culture and Tourism and the proper English used for them.



TOURM1604 Z3}22 & 0{(Culture and Tourism Japanese) 3-3-0

- 920 E I1% "*5% SEAEE YR, €202 EAL €5 A o7, =71, &7, §17]2] 202
= 8% 555t A2 = e F85=E o=tk

- This course is for the beginners who want to learn Japanese. The objective of this course is to learn

and practice the Japanese characters, pronunciation and the basic stages of listening, speaking, reading

and writing which are basic functions of Japanese.

- ARIPHKE & U= —E—ﬂ?ﬂ%i— E= MAX2Z 21M710] 7tE 7|tE= FYE0FS SHLIOILY.
it [2etHE2H 0| et olgfl= SOl =S HIXT EOt 228t Zotet HEE o2 APYD

— = =
g%ﬂf Ate SO CHSt stes SoiM +Zd 422 Sl0s =it 2ot H =0 Cisto] olsiet ~Ys

- Culture tourism contents is one of the expected bright field in a global 21st century which produces
high value-added tourism products. This course covers various situations and cases related to English
speaking countries, Japan and more of global culture. Through this study, students will be able to
promote their understanding of culture and culture Tourism contents.

TOURS4001 & Y == (Graduation Thesis) 0-0-0
- 4EEE MEE WERECcE T Felstn ApAol A AFEHMI KA

Al
s RO ZY F AHE0F A A F YO HSESF oot

- Graduating students assist in the further study of the tourism by completing an original thesis on a

mjo

ARFHE Soto] ALY

tourism topic.

TOURM1602 2+8H2l 2 (Introduction to Tourism) 3-3-0

- 2 It=2 2ESol 7|x O|2F Jignt 2hEAtlol Z|=ye|of 2t MEHE XAHSE2 28 Ul E4
HEsLS mAst=0 2t o|x=1=0|Ct & It=2 2EMYo| 7|X7t El= O|EH JHEnt =L/e 231t
gAMLt ol Y™l X[AS ZEEXICE O =2 +=HdS0A 2o gt TEHEQl X|ADF M-S Ot =
Z40|C},

- This course teaches the basic concepts in the tourism industry and general knowledge of the national
and international tourism and leisure industry. This course will give students a general perspective of
tourism.

TOURS4007 £ H|X}SH-ZZ (Consumer Behaviour) 3-3-0

- 2HXEO| AIF0|Mel BSS Osist, 50| OfEA FOeIAAEo| =& l=XE &HE0, LIot7tA
OB S0 3 22 SJAHEAE0 ofEA dets 012 5 A=KE LOor=Lh I IPF0|M 2HXASS Ofsist=H|
=H0] K= Arz|atetol REHO|ZS0| Ciet X4 & S5t

- This course develops an understanding of consumer behavior from a variety of perspectives to explain
how marketing research, marketing strategy, and basic research on intra- and interpersonal processes play
multiple roles in marketing. Also it develops an understanding of peoples' consumption-related behaviors
and evaluates marketing strategies intended to influence those behaviors.

_10_
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CONVM3009 Of 7} 2 (Introduction to Leisure) 3-3-0

- = 52 O7HES| O|EH JiEnt YEHQ X[MES JtEEICE ES O LIopt wiAjel of7F AErYUa o=
YEY of7HdEof tsl Lor2ct.

- This course teaches the basic concepts of leisure, the general idea of the leisure lifestyle, and future
leisure trends which are important for the tourism industry.

TOURM1601 & Z2}21 73t (Cultural Anthropology of Tourism) 3-3-0

- HEeR oot EeEE, 20 i AR g7, AT 2= IS LIEH 254, &
o PESEoel Y S it LS StadtHA AHE=0f tigt Ols=E =01 XAtads XA TCh

- Students understand other cultures and the importance of Korean culture and solve misunderstandings

related to ethnocentrism and the worship of a powerful culture.

TOURS2016 Z+& 4 AZAHE (Understanding the Tourism Industry) 3-3-0
- 20| HIE 23EsS 7IXE F1O US X2tk Agolzts #E 2 £ 2% 2400t O] 2 #

FLHH0IA OHAIE, QARZE], Rh22t2|et 23Sty Hast XM S Mg AO|Lh
- Even though tourism is basically a cultural activity, the business aspect is also an important element.
This course provides the necessary knowledge concerning marketing, personnel management, and financial

management in the tour industry.

TOURS2017 &2 X|22|2(TOURISM DESTINATION MANAGEMENT)3-3-0

- ATSt X|H7tseh BEMY YEIAE fIoto] MAHO[ IfetHQl EEX|Q #Z|lE= Off TLTH 1A Ol
Ct. Ol FRet 2t MRS 2F0AH St Olf0|H ofof Ciet MAH st5s S 2=t BSA=2
ojgjel r2|xt, AFRAIZAMO| 7|2Hel AMES ot #E X|AS S500for oty & ZEE SO StdS2
U 23Xl rHEE S8 23 Olfv=S =sotl Lot 2|A3 &2, FAkze|, AHEEE S B, 2T
Al2gR2], O E 22| S S8 SISotE2 D2 SSEE X UTAY oA B2R=Mo FHIE
T AE=E ot 2 Zzfe| Fo id2 AdtS YEots 29fddS=Z otot.

- Destination is a core product of tourism. Learning about important factors that affect various types of
tourism destination management is domestic and international areas is one of the main purposes of this
course. further, understanding diverse perspectives of the managerial entities in those destination can help
the students be equipped with knowledge and techniques in destination management. this course
emphasizes two focal areas: first, destination positioning & branding is thoroughly studies and second
focal area includes, but not limited to, the destination risk management, development, preservation, and

information system management. This course is designed for juniors who start their major in tourism.

_11_



HOSPI2503 O#|E &2 (Theory of Marketing) 3-3-0

- o7 el dul= oHAIEol ACE OrAEe HuEE HESHH o
= JfEettt dg|a g¥sts DA EEE =4, ZAS c
HMEEH, 7148, fe8H, STUEH| 245t o2 8l 2ME ns|oot

- The success or failure of modern corporations are based on the marketing. The purpose of this course
is to research a specific character of marketing, to develop a approach method and to analyze marketing
environment. This will define the response of corporation. In response strategies, students will study

products, pricing, placing and promotion policy.

5}
e e ==Ed H0M (Mol AZES U2l E AaHo|n Yo

- JlgsEe 24 24 stk 2o e
SiCh SASHS WA UEH|E RI2S 47, Wi, LH50 HEE AEcs WHIolTh 2 YoM 7 s
Zo| BUE KBS S0 0|2 EMD At XS WL LAFHE HBLZO|Z, SAN
SAEN, B R, HRLEEN 52 ZHBICE

- Objective, accurate information is required for reasonable decision-making in the uncertain environment
around corporate. Statistics is a methodology on the data collection and analysis to produce useful
information. In this lecture, this process is emphasized for the students. Topics include probability

distribution theory, statistical test, analysis of variance, regression analysis, and non-parametric statistics.

TOURS3004 #2e-H|=L|A (Tourism e-business) 3-3-0

- CIXIE AlCHe| ME2R O E "EHo =z =L U e-marketingOfl CHEE X2 FHE A4HED, 20X QI

o = 1
O e H2f-2i 2228 WYES S5U2EM e-marketing®] JHEH 0ot HR0HM HET 5= U= A
A 2ISh SiF O[BE HMSStuAL Shot QIE{S AlCHe| SHEREA S 2H|XF BS0f| st 7HES of3stl ME
Mol uetQl Ot CHHISIO] e-marketing®| RAMSDE XtO|F, e-business 2, 7|20| &8 =+ U=

e-marketing T=f & OIS +He2M OB E gA9 JHY 8 #50f oist WHSS =2lotr)

- This course will focus on the strategy involved to market products and services in the age of digital
economy. How technology is affecting the marketing mix and how to use marketing principles and
concepts in this environment are the prime questions to be answered.

The course objectives are as follows; to describe the new rules for e-marketing, to discuss the
components of e-business, to compare & contrast conventional marketing and e-marketing, to identify
e-marketing challenges and opportunities, to name & describe e-marketing models for each of the 4P
strategies, and to examine current applications being used by companies, the good and the bad.

-2 2L BILUYHTOIN YTot BRUSH] WAHoR Yojop ¥ BY|EY, BINSY, SUNAWR
S 54O YUM ME FYOR LN 0 HB2 HUS0| EX9 BT LHO| i YHQ T
QXA OlSHE SES StRA Lk EX0[BM FY, 12D BIFW Y1 2L 7MY =X A
Of UBHHQ Y2 Jh2ACL T BIEY J0|E U SYSUTAY AAS HSo| TAN 0|0k

- This course helps students understand the legal prerequisites for the land and tourism development of
the nation. It teaches general laws concerning the national territory like the laws for land utilization and
management and tour promotion laws.

_12_



TOURS2016 Z+&4UZAAHE (Understanding the Tourism Industry) 3-3-0

HoOo
- 2&0| HIE E3EssE 7= 71 US X2tk Ag0Ete B2 £ st 240|Ch 0] 52 2

—

b

FLrH0IA OHAIE, QARE], Ah2 22|t 2Bty 2Rt X[ME Mg Ao|Ch
- Even though tourism is basically a cultural activity, the business aspect is also an important element.
This course provides the necessary knowledge concerning marketing, personnel management, and financial

management in the tour industry.

m

TOURS2003 #HIAEZ|™E (Tourism Storytelling) 3-3-0
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- This course will teach how to make stories of tourism sites more attractive. Through training this
course, learners could enforce their vocabulary, text, voice, gesture, etc.

o
- BT O|EI MRS U BFMAOML MEIIE SNITH B MBojA SMES £2 £Fo 2H
SiZI AYEFO| URH AYY|ES S5O T SMS2 DYUNES e URKlelo QHEES S
of B|ZES XM E0f, Ok SMEE 510iF SHIE HUS MestoH AT £32 F Aol

- The Department of Tourism educates its students as successful managers who understand both theory
and practice in the tourism industry. Accordingly in this course students learn about high level problem
solving and practical management skills at current industry standards.

In this course students write a report after they visit a tourism company and interview with industry

managers, which practically assists them in future employment choices.

TOURS4003 ZHHA|ZZALE (Marketing Research for the Tourism Industry) 3-3-0
AlX

2
-2 ZEE BUYS BB HEAS0 BIYAR NEGH: O Taw YNl MRSHO BUX AF
ZAO| BE XIAZ MBoHs O 1 2XS SO 2 PHEB Sol0] AUSLS CIYT BIAFO R4 Yziet
EUCE sEoin BYLHXISO 879 WS Worey| lst ALY MAel WHS B2, PHINOE, o
Ut AINEAL WY SEOH0l AN OE HBD, ABIAL AR (3 SHAH 2A7IES HUM HE
g 534S Yt

I
—

his course aims to provide the tourism major students with fundamental knowledge and practical skills
to conduct tourism market research in both qualitative and quantitative approaches. It is imperative that
the tourism professionals in the industry be familiar with diverse forms of market research techniques and
data analysis skills. Through this course, the students will be able to design market research, collect data,
analyze the data, and interpret the statistical results of analyses, that is heavily required by tourism
industry.

= —_ - O o | o
MEXSOIH O[3t BT HURYSS BBAYUC| O|2HEL} BEYMO| BTE ZFAL 4 YEE OB &
SMOZ HES 3 UYSK|Z O[fel=El £22 ECh O[3 AH0jM 2 22 BEX|HLO|L} BEHMO| TS
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- Economics of tourism is concerned with the attainment of an optimum return on investment from the
use of scarce tourism resources. Local governments attempt to develop tourism resorts to generate the
economic benefits from tourist expenditures. Applied economics of tourism helps policy-makers and
practitioners understand how these tourism scarce resources should be efficiently allocated in order to
meet tourism industry's profit needs and tourists' needs and wants. To this end, this course presents
forecasting tourism demand with quantitative and qualitative techniques to apply it for destination
development and tourism policy. This course also covers how to estimate the economic impacts of events

and tourism using an input-output model and natural resources using a contingent valuation method.

TOURS4005 ZHEO0|HIE7|Sl2 (Tourism Event Planning and Marketing) 3-3-0

- XYEHE 22 TN BDRAD BIMEo2MO| OME J|2S 0|21 ATE FHOZ 30 BY 7|Y
9 O|ME ATCHAAIS MY 3 SIEES Bt

- This course teaches theory and practice on events planning, International Convention and Tourism
Product as well as regional festivals after select examples on Convention planning and Events.

TOURS2010 2H&X|2|8t (Tourism Geography) 3-3-0

- Ul X2y HFetFel E4E 35, HFHYS mASto IUQ BE 70l SEE HEY = U
SE &S}

- This course gives students an overview of the basic concepts of geography in relation to the tourism

industry and to encourage students to improve their tour guide skills.

TOURS3010 ZH&OMAIYAHFLI A0 (Marketing Communication for Tourism) 3-3-0

- HEN FKXE et =t X 92te] B0l O ol UHECH X|Hotot O|2ot dof2 24t ol Ef Abat
Hlm3stol n&7(217 Ha =2 S+ 21t 89 dME 2 8&F OotLzf, A2l - 23t8 HYo| 1 FAELCH =
7b O|O|X| Mo Zast IS Bt U7| WFO|ct w2t Qe 2&4 FX|ZE ot oA E M2z HA

DNEDIE| D MBEEO] 7t 0l 2 RO MI SHISE 510l EtE FHo|AMel Ot E HMEfut MEX Mz
O CHet 7|=X, O|2X &=0| B4 EQoit 2 Ao ZHs #49| e 242 Mol 2IX (et 2215 o

Fooh= g oA L Z[A7[-e] B82S PBM(Problem-based learning)2| HE 2= Sh&dt= A0 ULt

- Tourism is recognized as a work horse for the national economies of all countries and regions. Due to
its high level of multiplier effects and employment opportunities it is increasing world-wide. The social
and cultural benefits it generates are also viewed as an incentive for tourism development. Using a
problem-based learning method this course gives students majoring in tourism an opportunity for

learning advanced knowledge in destination and culture marketing and hands-on practices.
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TOURS4013 Z+EX|HAM|O|L} (Destination Seminar) 3-3-0

- BUX EE BINUIHS NHS MHSLO) ZOMONE XYl XAHY U AL SHES T,
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- This course examines a rational direction in tourism site planning based on the knowledge of the basic
properties of tour development. Various decision making techniques are taught for use in tour
development projects.

TOURS3014 228 & T2 X}0]| = A| ARl (Tourism Founding Franchise Systems) 3-3-0
- 2R MH[A MO HYo| JHEDt B et Z4F #E 0|2 U X|AZ ZESHI TEXI0|= A|AH

o] zt= 5d0| &ot0] aHEN ZHXO0[= FSARO| s =Mttt d2|0 YA el WEa &3 K|
I

- Understand the concept and comprehensive knowledges about founding In the tourism and travel
industry many firms choose the franchise system in order to enlarge their market share and to decrease
risks. This course explores franchising in the tourism and travel industry and examines cases of tourism
franchising.

TOURS2011 3 X|Z&E (International Tourism) 3-3-0

- THEE 7|=012, =N iy, I HEE A, =H2d 8 S
SHE2=Z ot ACEL T MA Cr=H 2o AL st ZHtd
Azto gYolE 4HS SCt

- This course teaches the basic theory of international tourism, its objects, business affairs, and policies. It

also provides students with the sense needed for a qualified tour conductor in the international arena.

TOURS4011 2| = =2
- ZHFEX[AEE SOt oY
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Resort Development Planning) 3-3-0
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- This course teaches the basic theory concerning resort development and planning as a way of
improving the living standards in the age of local and regional autonomy. This is the advanced course to

be taken after completing Tourism Development.

TOURS2005 23}2+EE (Cultural Tourism) 3-3-0
- =210 CHSH 7|XRO|E2 7|22 3t ZH&nte| ZAHE O|df
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- An overview of cultural tourism basics, which includes the mosaic of places, traditions, art forms,

celebrations and experiences that represent nations and their people.
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TOURS2014 O{HAIZAHE (Travel Agency Management) 3-3-0
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- This course introduces students to the major areas in the travel industry and acquaints them with travel
industry operating procedures and the role tour providers have in the creating and organizing differing

types of travel arrangements.

TOURS2012 EAO(A|E (Place Marketing) 3-3-0

- A0 Eol2 YA Hafdts HU0IL =Ao o3 FoEl= LS BMHARRE #S0|H, X2z
O|OIXIE OiHMo =z HO|A oM 7|Z7tLt BEXAtAeL 23 A X[GFUSHA L8

CEOEE & 4 UACE LD OIS 2 FAo| HAHE ot WAooz +F| LIt=X|

of ChoiM At HTE St, HE7I-of tisiA OshAIZ|= k=02t & == RUACE

- The objective of this course is to analyze and evaluate what are the critical success factors in place

marketing, and how these factors can be used in place development. The course helps students build a

framework that analyzes place marketing practices from the process, assessment criteria, and success

factors perspectives.

TOURS3015 ZtX|=MAZAHE (Casino Industry Management) 3-3-0

- Ol=, Z¥A 3§ P20 MA 100 &5t 2EUFOME FHX a0 UAME MA 109 A
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- The top ten tourism countries, such as USA and France also rank as top ten countries in terms of
casinos. The reason is that casinos, as part of night-life tourism products, have been recognized as
legalized leisure activity. The legalization of casinos is attributed to improving tax revenues income and
employment foreign exchange earnings, local government taxes and stimulating local and regional
economies. The current international trend is to develop resort-type casinos because they are important
to the tourism industry. This course develops students understanding of international trends in the casino
industry, marketing strategies, and learning about gaming skills (slot and table games) so that they could
apply their knowledge to casino operations. This course also teaches how to minimize the social impacts
from casino gambling. The aim of the course is for the students to get acquainted with operating

procedures of the casino industry and organization of different casino arrangements.
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- This course will introduce students to the major areas that make up the airline transport industry. The
aim of the course is for the students to get acquainted with operating procedures of the airline transport
industry and organization of different travel arrangements. Some case studies are analyzed and discussed
with airline transport industry.

TOURS2015 = 4H¢]
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FE (Hotel Operations) 3-3-0
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- Introduction to the hotel business explaining the individual roles of the various departments in lodging
operations. This course teaches management in the hospitality industry, its scope, forms of organization,

and professional opportunities.
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- For destinations first developing tourism, as well as for destinations wishing to revitalize their tourism
offerings, one of the key steps is finding out what makes them unique and distinct from their
competitors. This course covers the basics of what qualifies as tourism resources, how to analyze them,
how to develop a target market, and eventually the steps in turning tourism resources into tourism

attractions.

TOURS4008 ZH&FH2AHE (Strategic Management in the Tourism Industry ) 3-3-0

- oAREES 2EHOM A MEe TE, 4FHE, HOSTEE, ST, 7HAEE d2( AIg=ARRE O 8
YEALH S MRS SH22 F ettt

- This course introduces important concepts in strategy formulation and implementation. It leads students
to discover the 4Ps of marketing strategy and how to use them to position tourism and travel products

for success.

TOURS3002 Z+&HXME (Tourism Policy) 3-3-0

- BN J=olUnt B, SH, LAY, I L 24, TY, Woiet HTBIHM| Cfsf LTEo=N X
AREIO] Q10 243 HEIt FTGHOF T HIZES BRY|E HA WS ML, 018 2| HEIF HHOF &
BYYHS AR

- This course analyzes national tourism policy by surveying the basic concepts, aims, purposes, necessity
and processes of tourism policy making in view of tourism policy trends internationally.
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TOURS4009 ZHEZALEH|2M (Tourism Research and Statistical Analysis) 3-3-0

- 2 =2 AlRBYE WeHel WEoz fystl MY = ARSE HAHQY AFLZA A A= WHS
Zolgt=0 ULk M1ZoME MMl =ArY Ol JHEar =AEKE 2351, M2E0Me ATEHet 7HEE
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2ttt

- This course aims to introduce research method and statistical analysis so students can examine and
interpret social phenomena based on scientific methodology. In Chapter 1, the concept of scientific
research method and procedures are introduced. Chapter 2 covers how to raise research problems and
establish research hypotheses. Chapter 3, as an implementing stage of research, includes types of scales,
reliability and validity, questionnaires, sampling method and procedures, etc. Chapter 4, as a stage of data
analysis covers a basic statistical analysis (frequency, cross-tabulation, t-test, ANOVA), correlation analysis,
simple and multiple regression, and advance statistical analysis (factor analysis). The final Chapter (5)
presents how to write report and thesis based on results of analysis.

TOURS3013Zt 2t 22| 2( Local sense Inheritance Management ) 3-3-0

e
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Y22, OPIY B2l 52 B SSOl0E O] 3ZRE Y BIZAY FoolN B2ARRAS| FHIE B 4 A

2 BiCh 2 230l Fa e B
- Destination is a core product of tourism. Learning about important factors that affect various types of
tourism destination management is domestic and international areas is one of the main purposes of this
course. further, understanding diverse perspectives of the managerial entities in those destination can help
the students be equipped with knowledge and techniques in destination management. this course
emphasizes two focal areas: first, destination positioning & branding is thoroughly studies and second
focal area includes, but not limited to, the destination risk management, development, preservation, and
information system management. This course is designed for juniors who start their major in tourism.

0

- 2H%tE MEEHEN HIHoZ N JURE MTE AdTeS LJofotaxt FYSgo 45 = e
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gt 3+ SHo d8u|C=2 HREAYS Moot

- It is composed of special lectures of students who are successful in employment and start-up alumni,
employment and start-up in order to strengthen their ability to advance in society so that they can
actively cope with rapidly changing employment trends. Strengthening capacity for practicing career goals
centered on upper grades and enhancing job competence through practical training centered on
consumers.

_18_



TOURS401, TOURS4015 =& M3}8t&1,2 (Independent Learning & Research 1,2(Tourism Sciences)) 3-3-0
- Sbdnt m== 7tol =EMOl St AFS S S0 2 U= X0 CHsH S st AR =N H|EA,
CHOHA AR E Zetstn ot2Xd g 7|E& 0b=0|0)

- This subject is to strengthen critical and alternative thoughts and enhance academic competence by
researching specific issues of students through independent communication between students and the

professor.

mE3E Y
EDU3114 w1t &2 (&3) (Teaching Unit Analysis) 3-3-0
- oE DNNKO| JAY HiZL FE, F-0Sctl W]IFYS 24 5 nItuIHE| 2H5t0] A otTt
- The Objective of this course is to introduce students to a general background of the tourism training

curriculum including history, goals, analysis of the training curriculum.

EDU3115 i} X H LUK =t (-7'.;“'5,*) (Lesson Plan for Teaching Materials) 3-3-0
- W] 44, S 058 n Mol 4, et Ay, uedY 5 UMX = dME-HS WA oot
- Through this course students will learn how to plan the teaching materials including the nature of the

tourism training curriculum, analysis of the school textbooks, syllabus writing and teaching methods.

EDU3350 d}ul =5 (23) (Subject Didactics) 3-3-0
- OH|mALZE e wshA 2 nntEol usHA £4g oldisty, siE wutel usd 2o st

+¥S Olofot AOpetct.
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- In this course the student teacher will reach at an understanding of the didactical characteristics of the
subject they are going to teach in the school classroom, will learn the multilateral dimensions of didactics
of the subject, and will practice the contemporary method which is consistent with the essence of the

subject.
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