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HOSPI1502 S ZAAE (Hotel Management) 3-3-0
- SEMYL ofF FOMOA Zztel dets FAISts MtFo2 iy FF, =Xl e d2la 1 s 2 3
ol FEHQl ASS HI2CH

- Introduction to the hotel business explaining the individual roles of the various departments in lodging
operations. This course teaches management in the hospitality industry, its scope, forms of organization, and
professional opportunities.

HOSPI1503 ZHHIMRIE (Introduction to Conventions) 3-3-0

- 2 =2 29, TA|, AMEIENY, OHE S5 Zedt=s ZAMEQ 7i2tE O
A LA AL = O[S FAAISSl ggdnt A 7|2 & 2o 2et X O E
- An overview of the convention industry, including meetings, exhibitions, conferences, mcentive travels and
events. Topics include the significance of the convention industry; convention market and marketing; types of
conventions; planning, design, operation and management of conventions; evaluation of conventions and roles

of the stakeholder to the industry.

HOSPI1504 2|AZHAHE (Food Service Management) 3-3-0

- ALl HFE, Aol ditof et LEFMOo|n FEIHQl LHES MAN XAz £535t1, o OlfF, H2EH
i SH-AFR 20 ACMel B MEHX|AS WFotLt

- Introduction to the field of food service management. This course is designed to provide students with an
understanding of restaurant operations and food & beverage operations in hotels, and to help students gain

insights toward current issues, opportunities, and challenges faced in the food service industry.

HOSPI1505 HAEFHMH|AZHBE (Restaurand Management) 3-3-0
- HEAMYel Aol TEN Gl AR AZEaEQ HRESES OldiEi SA0 BF HEE 245t
S EEHZ FHAZ|=0 Eoo CHYs 2| A|AES B S9tCt

- Analysis of principal operating problems facing managers in the food and beverage for hotels and restaurant.
Various control systems necessary for profitability and quality are examined.

o)
=94

tE (Introduction to Tourism) 3-3-0
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- This course teaches the basic concepts in the tourism industry and general knowledge of the national and
international tourism and leisure industry. This course will give students a general perspective of tourism.

CONVM2501 HYIAOIHI”YE (Convention Marketing) 3-3-0
- 2 22 Aot oA ol 128 EZ Hospitality & Tourism £0F0| HE%|= OHAE 0|2 U AtE O|sfis}
n, M Zoro| MEX|= O E 0|22 AHAMAECE TSA|7 &t

- An overview of basic marketing. Topics include application of marketing skills to the convention industry and
learning how they relate, case studies and the discussion of strategic marketing plans.

CONVM2003 ZiHIM 7|2

2|2 (Convention Planning & Operation) 3-3-0
- HdlN AR 7|2 58 a0 Zast AME XA AEAOl HHM JHE|AHE 2450, O|F &% Bt 22X
ol 7|2l ZM7|EHE shEotnt o Ro| HMM J[=ME Adst, YHSIH MM E Ol 88t 7|=2E M

oLt
- An overview of convention planning. Topics include the analysis of the planning process and methods to
administrate and operate conventions systematically and efficiently.

CONVM3502 =H|™A|AHE (International Exhibition Management) 3-3-0
- 2 Y JAMYL Vi, I S¢S 2451, HERE EZEsts TARE /XS 2Ys%t=s O Q%
O|E, HHHE HEH Z2 M AL INTY| AHHE é!’o‘ e kli= s

- An overview of national and international exhibition trends. Topics include both theoretical and practical
applications to understand exhibition management. The course helps students to better understand the

operation and management of exhibitions.



CONVM4001 == (TWHBF) (Graduation Thesis) 0-0-0
S AMMZEEET M IS JjENoR B3 Heloln MW UM NFFM ARS 5ot FY T YL}
A7 A F Yo HSEE ottt

- Graduation thesis is a comprehensive review of the convention management four year program and prepares
students for higher studies and career developments.

r

HOSPI1507 Hospitality&Tourism?l| 2 (Introduction to Hospitality & Tourism Industry) 3-3-0

-2 20|13 Sof sYSe BYMYM SAEEIMYO| J|B HES LT, 2 Meo HY P Y, 2D B
E WYQASZ OGS 2 MOl SHS OYRN A HAR0| fef I A XD T=of of

o Jielel HIEE Mesd =88 £Ch

- This course will provide students with a thorough overview of the tourism and hospitality industry along with
the critical management principles that underlie the smooth operation of these operations. Tourism and
Hospitality represent broad subject areas. This course will help the student understand the different market
segments and the varied career opportunities that exist in one of the world’s largest growing industry.

HOSPI2501 ZA™EHA| AR (Management Information System) 3-3-0

- SRz YHE =2 V1Yo 230 FELAM S SFEM HPY s Aot 2 =2 788G YL
o &80 HAE oot ™ O|ln=2 MAHLE Oddtes 582 =0/, YEA|AH &8
Lok 719 UoM BEAIAEES F95ts 2452 WY, 2450 itHQl ZAFEALES 2E%= Yers
SOttt B0t Mo 2E FHEV|EE 7IHCR St ZIYTEAILHES JED 7|8 0|22 HHED, 0|F S3i
7|90 WSS B CIYS Al|S BEIICH

- The purpose of this course is to provide students with the skills they will need to work with management
information systems (MIS) and apply information technology to a wide variety of business problems. For
students interested in pursuing a career in MIS development and management this course will serve as a basis
for understanding the role information systems play in businesses. For other students the goal is to provide an
understanding of MIS that will enable them effectively work with MIS professionals to apply information
technology to a variety of business problems.

HOSPI2503 O|E &2 (Theory of Marketing) 3-3-0

- A7l due OHAEo RUACE OISl EHIES HESHH A0 Ee Ed8 35t FI2UES HE
SICh O2|1 gEdts OAEE S &4, ZAele 7|ge HiSdets RMoin 1 SYtez NEZH, 7t4

Y, QSFH, SRYMo| e 0|2 L MXE DSBCL
- The success or failure of modern corporations are based on the marketing. The purpose of this course is to
research a specific character of marketing, to develop a approach method and to analyze marketing
environment. This will define the response of corporation. In response strategies, students will study products,

pricing, placing and promotion policy.

HOSPI2504 QM X} 22| (Human Resource Management) 3-3-0

- Zro| UHAS MR Hw WK, B BIL =Y, JNE SX[S7| s AHAAV2IK/EMS J5 X
gt A5 N DtEHM/HSE|HYE 08X, 455 HIWHSS e

- Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward

management, and HR Professional's role - Strategic partnership, HR leadership etc.

HOSPI2505 Z{ £ 22| (Financial Management) 3-3-0

- JlYjo] AYBSO| W ApEo| AD 1 S8WHS INMOE SHYORN JUFIS NHRY M=
QE|SH7| QIstol BN oNEHS BRNOE 4+ + YUEE St 0|2 MXE S HCh WP 24 o
IASR, FXEY, AF IY B, WIZY, AH2H|G, AHEIE 2 S ATt

- Financial management is intended for introductory finance course. It begins with discussion of basic concepts,
including financial market, time value of money, risk analysis and valuation models, and cost of capital.
Subsequently this course intends to explain how financial managers can help maximize the value of their firms
by making better decisions in such areas as capital budgeting, choice of capital structure and making capital
management.

HOSPI2506 2|AH ¥ 2| (Introduction to Accounting) 3-3-0

- YAE ME SRSts SdSS T WAF2=M A 7|xTt El= VEESE BESH2Z =9oth 2Agte
AAL ZASOM CHRE 22X, ARG ZEF2), ASZSl 7Y, =A==l olsh7t of =l oA
Q1 DtM|O[C} Ofz Attt 2R, AtZ, +9f, HIEO| CHet ANZZHE HAISHL, 2A Xtz 0|80 HhME =
o|otrt.

- As the first course in accounting, basic concepts of accounting are discussed. History of accounting,
measurement, identification, ways of reporting, accounting cycle, and modern accounting model(namely, accrual



basis) are main topics in this course, Basic principles applicable to the corporate form of Business are the
primary focus of the class.

HOSPI3501 A S A& (Business Statistics) 3-3-0
- 7|YetEE SeMD e EEAY Z[oN (Al QAMEEE Li2lz{H AarNoln Yot JEI Hasiht
sHE2 Y E UHEE= RA2E =8, del, 24510 YEE LS5t U 7

EO0[Et. 2 ZooM= 7|det8o 2
HE A2E 2S5t OF Mot ofMst= EXE Hi2Ch ZoFMe AERZOIE, SAH Y, =itaEY, 2

HaM, HEFSAE4 58 2ot

- Objective, accurate information is required for reasonable decision-making in the uncertain environment
around corporate. Statistics is a methodology on the data collection and analysis to produce useful information.
In this lecture, this process is emphasized for the students. Topics include probability distribution theory,
statistical test, analysis of variance, regression analysis, and non-parametric statistics.

HOSPI3504 A AE (Business Strategy) 3-3-0

- YA SUMUER 51013 7Y ANPYK B2 ANPYRHGeneral Managers)2A BT LS 7|
+ QEE il SN0 Uk FYWAL AN HYM 7|0l YRl st FENQ 242 Sof MU= HS
MCfote =xoln FIHOR FULYS HE U] ol Yol IO O3t OsiE 57| AP BRolct o]
S 9ol 2 YTONE 02T LS ARATE So, M2 U MAFYO| ol h aHot obSef Mol 4

I MO Cht ATl WAteh WS AT 3 MAS BMHOE MEsheH WA 8490 FHTX

0o

Z L} A& Ciet 2ME 24 CHECE

- Business strategy is intended to be a challenging and exciting course for the management degree. First and
foremost, it is a course about "strategy" and about" managing for success." The course is centered on the
theme that a company achieves sustained success if and only if its executives and managers (1) have an
appropriate strategy game plan for running the company, and (2) implement and execute that strategy
excellently. We shall stress how and why a well-conceived, well-executed strategy enhances a company's
long-term performance.

HOSPI3512 FH-HHEZ (Special Lecture on Employment and Business Startup) 3-3-0

2ol MEEHUE HIHoz NYs UARE MTE JTS Lostax Yo 93 5= Y
POt 2SO St SOA M0l == Xt EZoz ottt nstEs FHCR 258 4TS flot 9T
P =X SHo| HEU]2Z XFHZYS M UTtrf

- It is composed of special lectures of students who are successful in employment and start-up alumni,
employment and start-up in order to strengthen their ability to advance in society so that they can actively
cope with rapidly changing employment trends. Strengthening capacity for practicing career goals centered on
upper grades and enhancing job competence through practical training centered on consumers.

for o2t !

HOSPI3503 Z=X%|3FE (Organizational Behavior) 3-3-0
- WS ER2 JfQlar EHo] A otoMel WO S O/X|= HEE AAStE BOFEAM FE2 XZE LY 0OJA
Mol XHg, & 7fol S CHelatA, ©E S0 HHE O|lF=2 CHELL S3HCEE £Z4/d=0| 2otEQl 2| X7t

2+ A=F QztEA Zleel €TSS 5124 St A0| O] 152 FHO|CE

- Organizational Behavior is a multidisciplinary research field that investigate the processes that individuals and
groups influence the behaviors in organizations. The focus of the course is the micro level in organizations -
issues concerning individuals, interpersonal relations, and groups. The overall purpose of the course is to help
you develop the people skills you need to be effective employees or managers in organizations.

HOSPI3507 Ot ZALE (Essentials of Marketing Research) 3-3-0
7120 EEHQl OAMZEES QM E et el BN S V|BtC 2 St O 2 A7 LM O|Ct O B EALR O A
= OMAEZEALS] 7|2& 0l 7t RIZ|E =H&55tH, 20HE 0l oAtA™E 2 2ot HHER J7|==0 Cis] st&stct.

-This course introduces basic knowledge and skills involved in the research process and emphasizes
methodological techniques in effective decision making.

HOSPI3506 AH|X}3-E 2 (Consumer Behaviour) 3-3-0

- A AIFOIM LERL = O3] JHX] O E 223 oy S aH[AFle et HFHOAM 28 = A= SHS SHA
oz OHAE ddof tiet B0t = e O[s|E =L2otht AH[X} A2|0f et ECt 2

ok Olsh7F Al 7Y &30 ofEA MEX1 AW, Lot oz ofEA HEEH 5+ AU
ol At1el E& MSeTtrh

- Under the understanding of the meaning of Consumer Behavior, we placed an emphasis on the other
disciplines, psychology, sociology, and anthropology related to the Consumer Behavior. The important area in
Consumer Behavior is Consumer Behavior Model, Consumer Behavior Influence Factors, and Consumer Behavior
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Decision Making Process. the MKTG Activities and phenomena. The Selection, the Diagnosis, and the problem
Solving of MKTG Cases in MKT is the Key for Analyzing Korea MKT Environments.

CONVM4506 74 A EC|X}Ql(Capstone Design) 3-3-0

- = =2 ICE MY TAC| HHd, TAl A3 S FOoFo| et 7|=Hl X4 8 0|2 S5 AHE Ao
Z=3, e, 20 2 A stn Rotel BALhar Bt FA, 2, s, d2ln AHM T2 8 dS At
=4S Sl =7t LYol SEH HFN LYol HAE HEgLR o AHPZYX = AHMTV|ZAME
Mol SetHQl #iN A ol aA2lsH, UAY JiE, J2|1 ZHEn YYF S e & Us o2
== dHlet =0lLt.

This course provides the basic knowledge and concept for understanding of MICE(Meeting, Incentive,
Convention, Exhibition) industry and focusing on the functions of convention, exhibition, and banquet
management. The purpose of this course is to foster the abilities for tourism policy makers, convergence
industry planners, convention manager or convention planner by analyzing the examples of tourism and
hospitality and providing a lecture of convention planning and studying the management, organization and
operation of convention industry.

CONVM4511, CONVM4512 =& 42351, 2(Independent Learning & Research 1, 2(Convention Management))
3-3-0

- ST I 7t SN RN A52 Sof M0 BY U 2O o SYsto] ATHORM HEE,
CotE AFRE ZBkeln BEX Hg Jl2s BRo|

- This subject is to strengthen critical and alternative thoughts and enhance academic competence by
researching specific issues of students through independent communication between students and the professor.

CONVM2504 EZHEMICEEZE/'YE (Tourism & MICE Product Development) 3-3-0

- EMICEAZ WL ER2 HEMICEREO0FS] EHE S A|ZZ Ofdistn, 2t MICEAM R 20 sy XYl 4%
o S 2T CHYsH XM S 28310] 4 e 4EVLS T8 SEHE StuX} sith 2 ¢S S50 ns
ME2 HEMICE 4E7HES 7|27MEnt £EY, O|2 W MR LHES Olsfstn AXMZE ZAMICE &E7HL M E
FHStoZN EY T CHYS =& 9 20| &8 &= JALE O

- This subject is to understand basic concepts and theories about how to develop tourism and MICE products.
It offers various cases and examples related to tourism and MICE products and leads students to develop their
own tourism and MICE products as class projects. This course helps students to work for tourism and MICE
industry.

TOURS2011 ZH|Z&E (International Tourism) 3-3-0

- THEES 7|X0|E, T HZES U, IHEE MY MY M S IH2E 74 HEES U|UYE2Z
1 ALk

- An overview of international tourism general principles. Topics include basic tourism theory, its objects,
business affairs, and policies.

CONVM3009 0{7}& (Introduction to Leisure) 3-3-0

- = =2 O7tEQ| O|EH Jigat LetN el XM S Zh=ECt ot O Lo difjel of7F AEtEn oz LM
2 o7hdEof tHol LOor= L.

- This course teaches the basic theoretical concepts of leisure and the general idea of the leisure life style.
Furthermore, it provides the advanced future leisure trend.

CONVM3505 EHEMICEZA|OHA| & (Tourism MICE Urban Marketing) 3-3-0

- EAOHAE 2 A, AtEl, 22t 230| FFEHE Al Sts #E, H=L A, 28, 23 S fle gAY 5
oz MBS UES= SdF522M 2 ZAOAEE 22o= TAIEYE, BH 2 |

2arHQl OA|E ets ofdet o|2i AFAHE Sot0 HESHAAF ot} Lo = HEte
o BEUNES HMOjL} 21C HFaH|Ate| 230 Oiet E+et ==0[0 &= 2E2|7 e &
oA el Sad2 AASHA 2o ACH

- Urban destination marketing is to study and phenomenon related to urban destination specially for general
visitor, tourists, and MICE participants. This course is to design for students who want to study urban

destination marketing, management, and development, which is more focused on tourism and MICE destination.

CONVM3507 QUME|HZETI|EE (Incentive Tourism Planning) 3-3-0

B 42 OIMEIETFO J|RH HRREH HHNO Y2 U S0 [fste) MR, H2H 4%
2xoz BiC},

- The purpose of this class aims to learn the planning and operation process of Incentive Tourism as an
important part of MICE industry.
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CONVM4508 HEMICEAZZME (Tourism MICE Market Analysis) 3-3-0
- BIMICEARENEZS BEMICEROtS] AIRFR, HRE 71X SEMY
Q3 0|2 U WY S8 Al FREH0| Yot

- This subject is to learn how to perform a MICE tourism market analysis, including market size, growth rate,
profitability, cost structure, distribution channels, and more for convention and Exhibition industry.
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TOURS2005 =3}2HEE (Cultural Tourism) 3-3-0

- =20 it 7|=0|BE 7|22z Z=3tet #Eeol EAE olsfott Lot 22 HESZ2%t
S Qe ChYsh wEe MZte & UEE satio

- Introduction to cultural tourism. Topics include culture of places, traditions, art forms, celebrations and

experiences that portray the nation and its people.
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CONVM3002 711422 7' E (Convention Tourism Development) 3-3-0
- 2 ZEe YErEel Aol HE S =M E Olslsta, Liott MER M iy getg AASh= 1p=0|C)

- An introduction to general aspects, trends and innovation in convention tourism development.

CONVM3007 HHMEIEMZ|E (Convention Brand Management) 3-3-0
- M BYE O|OX| HnE 2ot M AHATLE Soff HHHE HEHES 28Xl e E st&ot= =00

=

- Brand management strategies for re-locating convention brand image and case studies on efficient
management skills.

CONVM3008 FHZFA|7|&l2 (Trade Show Planning & Operation) 3-3-0

- B 42e DoFAl9l JEat 0|2 HAEZ olsfeln, £LHSO| MH HAEES oM HIH
HAIZIE olshe = A= S8EHE &dA7|= W=0lCh

- This class aims to understand the basic knowledge of trade fair and exhibition and to develop the practical
competencies through performing the project about trade fair planning, marketing and operation processes.
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CONVM3508 AOLEEZE (Smart Tourism) 3-3-0

- 2 =92 FEI|E(T: Information Technology)E &%t #H&2| m2{CtY W H[EL|A EMEQL 2T ¢
olct. = g2 gl =X ol A0 ods St S7|2 FH J2(n AsMu LY, 2del X5t
of §xN ZHIXO 4y, AAZZ dxH ZHXO| g LAof tfof =Lt = 52 A0EZEe Hobit
SfEN GHEnt e A0tERE O S, A0ESE AHNAS, 22t2 2(F, A0tERE A, A0EZE YE(A
52| FNE CtEO, CtYst AtE|2& Airbnb, Unber, 712, TripAdvisor, QIAEITRM HO|AS, St=ESAL M2
Al, MFEe & A0IEZHED 2tEsh @52 CHEL.

- This subject is related to the paradigm shift in tourism through IT (Information Technology) in the tourism
context. This subject investigates the essential issues of tourism such as motivation and purpose of human
travel, and the way of tourism activity, automation and creation of creative content, and decision making. Along
with the philosophy and identity of smart tourism, this course covers topics such as smart tourism marketing,
smart tourism consumer behavior, online reviews, smart tourism cities, smart tourism ecosystems, and various
examples include Airbnb, Unber, Google, TripAdvisor, Instagram, Facebook, Korea Tourism Organization, Seoul,
Busan. and Jeju Island.

CONVM3509 23}0|&HA|7|&l& (Permanent Exhibition Planning) 3-3-0

- = T2 HETAME UEEs 290sTA 20k 7|2 & 290 tisty d2H, StEX oY
Moz ot} Eoh HETAIZOM TAZ= TMAIFS2 E41 0|0 WE HAZ7|YS StEotr)

- The purpose of this class aims to learn the planning and operation process of culture and contemporary art
exhibitions held in permanent exhibition space. Besides this class provides basic knowledge for interior
prototypical characteristics exhibition structures of museums and exhibit halls as permanent exhibition
spaces.
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CONVM3510 YA H|AZHE (Convention Service Management) 3-3-0

- 2 ISR MHA ZFo| 0|22 EME 10 HHMRE, AMMMEYH % Y S0 M= O[22 Olsfst
2t Ate|QF A0 CHSHO =2|tCt.
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- This course is based on the theory of service management, understanding theories applied to convention
bureaus, convention centers and hotels, and discussing related cases and research.

Specific instructional goals are as follows.

- Understanding convention services

- Designing the convention service organization/company

- Managing convention service operations

- Discussing service management theory applied to convention organization/company

CONVM4003 HHIMA G XA E (Convention Bidding & Negotiation) 3-3-0

- HHO|ZS HIFOR WM QASHe IS ASSHe B0, IHH HHS WE o HASO SE U
1 IPYES ENEORN HaY WO Wy ferg =osts mEBo|ch

- An overview of negotiation theory and applications applied to international convention promotion. Topics
include analytical and critical processes in convention negotiation.

CONVMA4004 TA|ZAHIMZASEMO|L} (Exhibition & Convention Management Seminar) 3-3-0

- 2 g2 WAl B AHM e FZ0M ZYo|E2e HEIsdoll thst =2ofstar, HX Atzflof Chst 24stn EE
ot

- Application of management theory to exhibitions and conventions. Topics include CVB, convention center and
hotel case studies.

CONVM4005 HA|HHIMAD2HBE (Exhibition & Convention Facility Management) 3-3-0

- HA|2t 94“.1'*4 7 8 289 2&8d SU=E fsty H#HE AZ0 CHet Olsie AldE B8z 2Yst=
A2"EE ohadts ﬂfEOIEf

- Operation of exhibition, convention and conference centers. Topics include relationships with city and
provincial governments, marketing, and working with show managers and service contractors.

CONVM4504 O|HIEZAAHE (Event Management) 3-3-0
- = 82 OHIE Mo 7= g H =U/ 2 O|ME Lol Huty XAl 2 SLO|MES| HFHLIFZD 7t
Xz, 7| =012 2FYHS HAH2Z Oslsta dRXAS §55= o =50 ULt

- An introduction to basic theoretical concepts of event industry and special event business. Topics include
market analysis, business planning, operation methods and marketing.

CONVM4507 HA|ZS|AIHH T (Case Studies of Trade Fair and Exhibition) 3-3-0

- 2 = AL AEMES 8510 TAIR 49Y, ME U 230 e HFH AMEES ZESHA, Lot H
AlLH o] CHot HERHQl ofsfer AE St Ih=O|Ch

- This course is aimed to explore the trade fair and exhibition management, strategy and operation issues
through the exhibition field cases. Furthermore, the studies and researches on general exhibition industry are

provided.

CONVM4510 S4 7| UM XA HE (SME and Venture Creation) 3-3-0

- E $92 23U0l SOEE ¥ Aol 54719 % WAIIeol 2ol Bt 2K 1 Cigof HYS 9
o AXMO APDS HIEOR 3 AREHQl QTS WL HQ0|Ch So| YuEo BE FHO| O|2E AR} ®
OF OfL|gh TI#IM, HA| TYMYAO| IEN AT HOXQ ADE Soto] F47|Y, WHY Y0 FY X FLo
thet stSol AS e Sgolct

- This course include both theoretical backgrounds for starting up and managing small and venture businesses
and practical applications on the basis of scientific analysis of industries and convention, exhibition, and tourism
industry as well.

CONVM3504 Si2|™A|OHAIE 2 (Fo reign Exhibit Marketing) 3-3-0

- FNTAIZS dF1t ’Sl‘ff stEMoz =NOAE ZO0foA & FF2 2tn ULt siAH™AIZ|0 &St A2
A7 228 HHAUSE stojg 859 | Hotste IAH=LA 2HE0AM 7|gel Z™at 432 FdE = e
2%t OHAE =F0|Ch 2 oM es E7IgMet Eatzol 2o 7|ge sHelotA Y dutE 28 + A= ™

Alg| k719 BEiEl MEFEOQ| O|21f Al _I?_E Zto|stct,

- The management and performance of International trade fairs is receiving increasing attention in the
international marketing literature. They are recognized, by exhibitors and visitors alike, as a significant marketing
tool that can substantially influence a company's ability to compete and succeed in the rapidly globalizing
business environment. The purpose of this class is to increase the theoretical and experimental abilities about
foreign exhibition participation and marketing.

CONVM4006 MICE™ X4 2(MICE Industry Policy) 3-3-0

- B ZIE MICE Mol J|Zoldm B, 2F, Way, 1Y L BN, BY, Bl BAYM| s 4mEoR

1



M =RAL=I0 A 2= FR7F FTSHOF o HEA S MICE 7= X gt
sfof o BHYMS ASE WFO|CH

- Introduction to basic concepts, aims, purposes, and the necessity and process of MICE (Meetings, Incentives,
Conventions &Exhibitions) industry policy. National policy in view of the international situation of MICE industry

is discussed.
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CONVM4009 = H|OjL{2}H| @ 23}2 (Understandings of International Manners and Cultures) 3-3-0

- 2 52 IHelel HE Hlu M5, O|23tH O|fE =2|ottt

- An introduction to international manners and cultures. Topics include cultural geography, lecture and
discussion and the systematic development of cultural skills and cross-cultural communication.

CONVM4509 MICER 2 EAH2[E (MICE Task and Startup Management) 3-3-0

- O] =2 MICEZOre ZFet St 230 &t =HE o2 A At A1E Sotd CHE22M Hehds2
MICE B0 2ot ECF HAXQ O[2H, HF Aol O3S =O|1A} SFCh ot 848 MICE 33Qel E42 &
5tof CHetd =2 MICEZ|E 0| Tt 2de =0/ AFH U= XA S HES DX St

- This course overviews theory and case study of MICE tasks and startup management; and also it offers the
practical knowledge though special lessons from successful MICE and venture managers.

CONVM4513 AOLEMICERHZ ALY M (Case Study of Smart MICE Tourism) 3-3-0

- = =2 A0IEZE A0 e 7Hgar LES HiRs nat=0|Ch UM MEA STt A=A
o A HAUMOI HEL|A ZEOI Uber®t Airbnb, Google, Facebook, PIAEIIH SOZ iE

YA J|Yt 7|=0f CHet ot XA S Atd|E Soto] 2Sottt d2|a MEA S5t A= S,

22, Ats= Yool 2M4ur 222 2lf 55 St UMY AFLUAS OfEA o[Fn Al MY A
A7 A=X[E AFIE Sot0] AHEDNX oot MY E 8510 H=LAE AN 7[32t XY 3
= g4 S e = UAS Ao[Ch

- This course is to learn the case study of smart tourism. Cases include smart city and tourism sectors such as
shopping, transportation, accommodation, restaurant, and event & activities for both citizens and visitors. Smart
tourism cases will be introduced and analyzed at a global level; they will allow organizations and traveller to
learn the facts and applied for travel purposes and enjoy their lives in the town. Besides, the lecture includes
new trends of hotel, convention, restaurant, shopping, and entertainment and media industries.
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CONVM3511 MICEEE7|=&-& (MICE Application Program) 3-3-0
- 2 =82 MICE MMM AHESI= HEI|=2 28S= =gz 3 I1g dHZ OF = FRCE 7|8ME
XN&sto] o AtS 2SOt MEat 22 Ao ERst ¥+ 52 3HS=s 0L 2 S8 7|4
H ng9d0 siYste et 32 UMK =84S Tt

-This Course is a class that utilizes information technology used in the MICE industry. This course will mainly
deal with advanced Excel. This course will include EXCEL functions necessary for tasks such as budget planning
and budget execution. The content of this class covers from basic Excel to advanced Excel functions and macro
work.
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