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HOSPI1502 S ZAHEE (Hotel Management) 3-3-0

- SEAYESl o2 ZOFOIM ZtZfol 9E S YASts MF2=2 ooty Y, =39 HE| 121 1
Mol o' ZFo HHNQl ASS Bi2Lh

- Introduction to the hotel business explaining the individual roles of the various departments in
lodging operations. This course teaches management in the hospitality industry, its scope, forms of
organization, and professional opportunities.

HOSPI1503 ZAHIMRIZ (Introduction to Conventions) 3-3-0

- 2 =2 2[9f, HA|, AHEENY, O|HE S5 Edsts HHM Jjs Ol2 3 HFH ZHAM
Zolotny, Al Aur A= OlsiEAAEel Jta HMd = & 20 EFEF H olgs =te

ot

- An overview of the convention industry, including meetings, exhibitions, conferences, incentive
travels and events. Topics include the significance of the convention industry; convention market
and marketing; types of conventions; planning, design, operation and management of conventions;
evaluation of conventions and roles of the stakeholder to the industry.

HOSPI1504 2|AZHAHE (Food Service Management) 3-3-0

- QIAAMRI0] Y, 9lAjo] MAto] Cfet UstEO|T WukHol LIg2 XA XMoR &5, ¥ of
% Asun 59 Agz0l 230 lojMel TR MUXAS mIBCE

- Introduction to the field of food service management. This course is designed to provide students
with an understanding of restaurant operations and food & beverage operations in hotels, and to
help students gain insights toward current issues, opportunities, and challenges faced in the food
service industry.

HOSPI1505 HAEFMHAZHE (Restaurant Management) 3-3-0
_ DFRARQIO| BHAIO| BEI O Y AEZIO| AlS2TE|o| HDBEZS 0|
St 200 9 TAS SHAIA|F|=H Qs CHst TE| A|AHS HE

=2 oo = =

M
~

of

L1t A0 A
C
- Analysis of principal operating problems facing managers in the food and beverage for hotels and
restaurant. Various control systems necessary for profitability and quality are examined.

o

2| S

O
HI

o

—_

HOTEL2501 SAHAMZAFE (Hotel Room Management) 3-3-0

- T° WML D0 Cfo] TEE QmA 2|, o}RAT|H, SURABR
o AYURE FHOE mEHTL

- This course offers the students the overall room division operations covering organization, control
and operation of the front office, House Keeping, Reservation, Hotel property management and

Hotel maintenance safety control.

A ZEAEHH (0 CHSt

HOTEL2502 S A S 2 A YE (Hotel F&B Management) 3-3-0

- o9 Hgeeeo JUAND No2RY O3 02N FAULE FUoz @YoM HB=Y
=9 E42 Ol5f A Aot SRAFUAUTUAM MSots &5 ZE2 2F ZoE oitf

- Students entering this course should have acquired a fundamental working knowledge of
terminology and procedure basic to all areas of the food and beverage service management.

HOSPI3513 Hospitality# 7} 2| (Hospitality Cost Control Management) 3-3-0

- 7|gel MEH dgduntel 2xe #=9 ISRE FH5H7| fIiMe A7t d"gE Oldiste A0l
Saotct met dGTE L 28 AEAEES Tdst=0 o trjitol @7he| AlA"EE O
SiSt stEdst=H =X0| QUCEH 7tate(of Chefet tHA, 228 & {7/te4d 24 7Y, A3z |7t

g AM, O 24 Ok 3%, A 9 A8 7H 2T AW 32 n¥ 5 BojAY @owe)



of 2ot Cifet O|21f, 7| 2| HEf0 s SHH2= CHECL

- Understanding the cost control management is very important to achieve the goal of financial
performance which is maximizing profits. The purpose of this class is to understand and learn the
cost control management system of the hospitality industry, necessary to proceed with the
management strategy and efficient decision making. This class focuses on the various theories,
techniques and strategies required for cost control management in the hospitality industry including
various stages of cost control management, sector & cost analysis techniques, calculation of cost
rates for food and beverage, labor cost analysis, menu engineering, room and beverage pricing, and
economic order model.

HOTEL3401 IT2}Hospitality2t 2 (IT and Hospitality Industry) 3-3-0
-2 EoME HEEES SAMOZ SiAM ICT7F AT B3 &0 o

L s, GO BBLLO| B
O] AEET UEXZ SIS S8 VFLLS FHO2 (CTo BUE MUA| ARSS CHIeiA 9|
T, S0 of TRUKS 7|1, HHOIM O{BH AFBE D UK OfefE & STk BO| HELE

ICT 7|&=0f CHof TMEHoz H OME MAZ22N EAH SF5DX}; St}

- In the course of this class, the focus is on how ICT evolved and developed in the tourism. In
particular, it is possible to understand the actual examples associated with ICT, especially in the
field of tourism, and students understand why they are needed and how they are being used in
the field, studying broadly by providing examples of relevant examples of ICT technologies.

HOTEL4001 EYU =2 (24 Y) (Graduation Thesis) 0-0-0

- TYZY HAYS jEoz Fe Haldn Al SHFAMIAAZS RRFHE S0 A7
Y AnE LHSIH £9 = 2 E0F A7 A F YN WSEF ohrf

- Compounding a whole hotel Management program helping a further study of the Hospitality
industry.

HOSPI1507 Hospitality&Tourism7l{ & (Introduction to Hospitality & Tourism Industry) 3-3-0

- 2 doE B StdS2 MY SAOEREMYS T2 JHEE iR, Z MYl Hy A M
Y 230 HHE HAYQASS O[SHBCE 2t MY EES ooz 22 2AT 0| Cisi Bz
AlZbE ZHX|a T=Z0 oijgt 7ielel HIH S MP=0 =22 =Lt

- This course will provide students with a thorough overview of the tourism and hospitality industry
along with the critical management principles that underlie the smooth operation of these
operations. Tourism and Hospitality represent broad subject areas. This course will help the student
understand the different market segments and the varied career opportunities that exist in one of

the world's largest growing industry.

HOSPI2501 ZBIEEEA|AR (Management Information System) 3-3-0

- YE7[Eo WX M2 T|Hol 2t AYHAZ SFE|W HRO 10 UCE 2 ot=2 7|84 Y
I HEI|=o| &0 HE ChYst &e2|A o2 MAXNSE Ol8ste s82 =01, EAAH
2t80f CHo{ AZfSHCE ED 1

rk

ot 1Y UM ZEAIAEES Y5t 4SS WY, 245t 20FQ B
SYEANLEES 285l= HotsS gttt Bh FHHczE HEV|ES 7IHCR ot dFFHEAL
ol 7HEt 7|gt 0|22 HTHEL, 0| SoiM 7|l ZYRRE 2o Chot M E SFottt.

- The purpose of this course is to provide students with the skills they will need to work with
management information systems (MIS) and apply information technology to a wide variety of
business problems. For students interested in pursuing a career in MIS development and
management this course will serve as a basis for understanding the role information systems play in
businesses. For other students the goal is to provide an understanding of MIS that will enable them
effectively work with MIS professionals to apply information technology to a variety of business
problems.
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- The success or failure of modern corporations are based on the marketing. The purpose of this
course is to research a specific character of marketing, to develop a approach method and to
analyze marketing environment. This will define the response of corporation. In response strategies,
students will study products, pricing, placing and promotion policy.

HOSPI2504 QX X} 22| (Human Resource Management) 3-3-0

- x| AMAtYS BIMOR e X, B, Il 2A A% SX|ot7| sl ARt XY/RA
o 7|5 9 QI 150 MeH MEUY/ MR HYS 02N, 45Y Y2YYSS ot

- Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward

management, and HR Professional's role - Strategic partnership, HR leadership etc.

HOSPI2505 | F 2| (Financial Management) 3-3-0
SYHS 2tdoE FHELEN 7|HE Y

- 7lelo] AEHE Taeh AL ALt 1 S8YHS Bty B
§ MEf2 QXS] 2Actol M OINZWS BAINoE LU 4 A= ot 0D UHE &5
s ETh ME A U OMEX, FREY, AF £ AW, HYBY, AH2H|8, H2RE 4Y 52

Q1 RBICE
- Financial management is intended for introductory finance course. It begins with discussion of
basic concepts, including financial market, time value of money, risk analysis and valuation models,
and cost of capital. Subsequently this course intends to explain how financial managers can help
maximize the value of their firms by making better decisions in such areas as capital budgeting,
choice of capital structure and making capital management.

HOSPI2506 2|A| 2| (Introduction to Accounting) 3-3-0

- YAE NS SFots ddSE flet HF2=2M A 7|27t = ESS EEH2ER
Ch. 2ASte] AL SASIM CHR= 22X, A AZFE AT, 2AAS5Eel HE, 9l
Ofsi7} O] M=of SHXel utAO|CE Of=2f Ardt, FXY, Xt=, =9, H[E0 Ciet 2[ANMZZHE OAl
oti, 2[AX=ZC| 0|80 CHojME =2|otCt.

- As the first course in accounting, basic concepts of accounting are discussed. History of
accounting, measurement, identification, ways of reporting, accounting cycle, and modern accounting
model(namely, accrual basis) are main topics in this course, Basic principles applicable to the
corporate form of Business are the primary focus of the class.

HOSPI2507 A S A (Business Statistics) 3-3-0

- 7|edE =MD s 2EAY H0M a(Hel oMEF™E W2 E ArHo|n
2ottt sAY2 ddS LEtUE AHRE +8, Fil, 2450 HEE MESE Y .= 4
MeE 7|gdo 2HE NH=2E 25510 0|8 2435t diMsts BAE Hi2CL ZoFHe 2&
Z0|E, sAH 438 =u2M, o=, HEssAZES 58 ZEeth

- Objective, accurate information is required for reasonable decision-making in the uncertain
environment around corporate. Statistics is a methodology on the data collection and analysis to
produce useful information. In this lecture, this process is emphasized for the students. Topics
include probability distribution theory, statistical test, analysis of variance, regression analysis, and
non-parametric statistics.
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HOSPI3504 M2fZHHE (Business Strategy) 3-3-0
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- Business strategy is intended to be a challenging and exciting course for the management degree.
First and foremost, it is a course about "strategy" and about" managing for success." The course is
centered on the theme that a company achieves sustained success if and only if its executives and



managers (1) have an appropriate strategy game plan for running the company, and (2) implement
and execute that strategy excellently. We shall stress how and why a well-conceived, well-executed
strategy enhances a company's long-term performance.

HOSPI3512 FH Y- HUEZ (Special Lecture on Employment and Business Startup) 3-3-0
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- It is composed of special lectures of students who are successful in employment and start-up
alumni, employment and start-up in order to strengthen their ability to advance in society so that
they can actively cope with rapidly changing employment trends. Strengthening capacity for
practicing career goals centered on upper grades and enhancing job competence through practical
training centered on consumers.

HOSPI3503 Z=X|3F & (Organizational Behavior) 3-3-0
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- Organizational Behavior is a multidisciplinary research field that investigate the processes that
individuals and groups influence the behaviors in organizations. The focus of the course is the
micro level in organizations - issues concerning individuals, interpersonal relations, and groups. The
overall purpose of the course is to help you develop the people skills you need to be effective

employees or managers in organizations.

HOSPI3507 Ot & ZALE (Essentials of Marketing Research) 3-3-0

- 719 2 AMEEE fHiMe et HQ 2ME V|8tez St OHAE =AZE E5HO|Ct Op|
SZALEOM = OHAIE AL 7|28 /g J2lE o&stn, 20HQl oAMEES floh YHEH
71250 Cish <h&otct.

- This course introduces basic knowledge and skills involved in the research process and emphasizes
methodological techniques in effective decision making.

HOSPI3506 2H|X}¥-F & (Consumer Behaviour) 3-3-0
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- Under the understanding of the meaning of Consumer Behavior, we placed an emphasis on the
other disciplines, psychology, sociology, and anthropology related to the Consumer Behavior. The
important area in Consumer Behavior is Consumer Behavior Model, Consumer Behavior Influence
Factors, and Consumer Behavior Decision Making Process. the MKTG Activities and phenomena. The
Selection, the Diagnosis, and the problem Solving of MKTG Cases in MKT is the Key for Analyzing
Korea MKT Environments.

HOTEL4008 74 A EL|X}Ql(Capstone Design) 3-3-0
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- In this capstone course, students engage in the process of an actual or hypothetical hotel
development project. Senior students who have taken core business and hotel management courses
only.

HOTEL4512, HOTEL4513 SEMSI8HE1, 2 (Independent Learning & Research 1, 2 (Hotel



Management)) 3-3-0
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- This subject is to strengthen critical and alternative thoughts and enhance academic competence
by researching specific issues of students through independent communication between students
and the professor.

HOTEL2506 HospitalityZd ¥ & 4 & (Introduction to Hospitality Business Negotiation) 3-3-0
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- This subject is prepared for students to learn ways to reserve diverse interpersonal problems to

be faced as they become managers in the hotel and related business. Students are to learn how to

negotiate all conflict situation associated in operation, investment, and financing activities in our

globalized business environment.

HOTEL2003 CHAMAAHFLIAH 0] (Communications on Hospitality) 3-3-0
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- This Course is Oil for lubricates all of the hotel management functions of forcasting, planning,
organizaing, motivating and controlling.

HOTEL2505 = % &2 AMH|AE (Introduction of Hotel & tourism service) 3-3-0
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- Introduction to the hotel & tourism service industry explaining the individual roles of the service
mind, offers in-depth detail for managing every area of service techniques and developing creative

products and services.

HOTEL3016 S 3$|7|2l (Hotel Banquet Planning) 3-3-0
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- A case-study approach to the international conventions and events related to the hotel industry
business. Focuses on the understanding of the importance of realistic and profitable hotel event
planning.

HOSPI3514 Hospitality2| 5 & Z 2 (Hospitality Leadership Management) 3-3-0
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- This lecture is composited the range of the great leader's leadership practice principle throughout
general theory, sense and ethnics of leader, leadership typical theory. The objective of this course is
to provide opportunities for students to improve the leadership -skills through team game and to
gain diverse perspectives towards leadership applied in business or government organizations. The
lecture presents an exciting and interactive learning experience that enables students to enhance the
leadership, communication skills and make good relationship with peers interactivity.
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HOTEL 3510 Hospitality’ 2fZ H#| 0| A AE{C| (Hospitality Strategic Management Case Study) 3-3-0
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- Hospitality Strategic Management Case Study course provides students with opportunities to apply
theories to the real world business situation in hospitality strategic management by dealing with
real world cases. This course aims to strengthen knowledge and improve capabilities to address
strategic issues in current business operations by analyzing core factors in hospitality strategic

management, including internal and external analyses, strategic choices, and strategy implementation.

HOTEL3506 Ct3 M S ZAPE (Principles of Chain Hotel Enterprise) 3-3-0
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- This course offers the students the principles of marketing strategies and the needs of the
international chain hotel enterprises. Special emphasis on developing domestic chain hotel industry.

HOTEL3001 A{H|AALO|AA (Service Science) 3-3-0
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- Services science is an organization for other organizations or individuals to perform work
(Services), science, business and engineering methods and means of the application.
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HOTEL2002 X}7|ZHBE (Self Leadership) 3-3-0
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- For the fundamental changes in personal and social dimensions corresponding to the age of
uncertainly in this 21st century, the human system will be examined on the basis of consilience.
Then, the principles and methods for the true self-actualization of self and others will be searched

and put to practical uses in order to maximize the human potentials.

HOTEL3014 £X}& (Introduction to Investments) 3-3-0
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- This course is to learn how to organize the investment desicion in hospitality and tourism
industry. It covers business planning, business anaysis, risk and return relationships, Strategic pricing
methods, and macro business environment.

HOTEL3015 = Z P A2 € (Case Study on Hotel Management) 3-3-0
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- Practical information on hotels in the overall real-world case studies of problem-solving skills
through training is trying to raise.

HOTEL3507 SN ZIHZZHAFE (Hotel Customer Satisfaction Management) 3-3-0
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- This course offers the students the overall hotel organization, hotel product & service to customer
oriented for customer satisfaction management.
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- This course offers students the opportunity to learn concepts, principles, and theories related to
brand and brand management. This course aims to develop students’ understanding of the
importance of brand equity as well as how to build, measure, and manage brand equity. Students
will learn how to build branding strategies for companies that strive to stay competitive in the fast

changing market.

HOTEL3006 =% M&CLC|XIQIHAT (Hotel Concept & Design Research) 3-3-0
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- This course is to teach students how to develop a conceptsof hotel and creative designs so that
they can be key players in development process of hospitality business. Students are to practice
the concept development just like a real world such as making business plnanning, creating their
own designs, and presenting their works.

HOTEL3007 SHT2HE7|2|ZAAH (Hotel Project Planning & Management) 3-3-0
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- Students will learn how to make a plan and execute hotel projects. The subjects covered may
include feasibility study, buying and selling techniques, forecasting, financial planning, building and
opening a new business.

HOTEL4509 Hospitality@! E{ 1 O}#| & (Internet marketing in hospitality industry) 3-3-0
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- The Internet has turned into a world where the internet plays an important role in all industries.
Mobile devices like smartphones are also widely used as tools for new marketing. These changes
serve as a major marketing media for tourism. This subject focuses on various examples of how
internet and mobile industries affect marketing in the hotel, tourism and what kinds of changes are
expected to occur in the future.
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- Integrated resort is a resort centered on casino with the various kinds of attractions and
ammenities such as hotels, MICE, retail, F&B and more. The integrated resort is the latest trend in
teh hospitality industry and will be a new growth engine for the tourism industry. This course
focuses on understanding the principles of integrated resort, how it works, what we need to know
about it. Also, this course will provide opportunities for the students to analyze integrated resorts in
the world in order to assist them to be a professional.

HOTEL4002 S H&E|ZEZHE (Resort and Club Management) 3-3-0
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- This course is about the context of resort and club management and operation in which the



course will provide the concept of management and operation especially focusing on the hardware
and software managerial perspective.

HOTEL4005 SA&# 1S HE (Advertising & Public Relations of Hotel) 3-3-0
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- A practical approach to contemporary advertising for hotels. Focuses on the advertising principles,
strategies, and techniques that may be effective in attracting the customers’ attention and inducive
to their final decision of purchase.

HOTEL4004 = A A I EMIIM&AT Zf (Hotel Management Analysis and M&A) 3-3-0
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- A systematic, integrated study of hotel and food business activities. Principles, problems and
practices related to financial management will be presented in a balanced manner with regard to
their relative importance in the hospitality industry.
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HOSPI4511 +¢<! £ (Revenue Management) 3-3-0
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- Hospitality and tourism managers are responsible for making strategic and proactive decisions
regarding how to maximize firm revenues that are dependent upon the sale of a relatively fixed
product supply and varying consumer demand. Managers must dedicate critical attention to core
product revenue maximization in the hospitality industry due to the time-sensitive, or perishable
nature of a service based product. Such financial assessment is captured within the firm’'s revenue
management system, where the goal is to generate maximum revenue. This course is designed to
provide students with an applied understanding of the strategies and tactics used in hospitality
revenue management. The fundamental principles and concepts of revenue management that
include capacity management, duration control, demand and revenue forecasting, discounting,
overbooking practices, displacement analysis, rate management and sales mix analysis will be
discussed throughout the term.

HOTEL4514 G|O|E{ALO| A AQIHIH|O|E{(Data Science & Big Data 3-3-0
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- It has become a general trend for the hospitality and tourism industry to implement big data for
diverse decision making. In this situation, this course teaches the student how to apply the
unstructured big data to the customer relationship management. Specific cases of the efficient
application of unstructured big data in the hotel and tourism industry are studied and discussed.
the theoretical base of the data science and big data is discussed and diverse ways to apply them
will be studied.
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