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Stit(Department of Culture & Tourism Industry)

0 0
il gl
A mﬁ gl | 30
= A<
& &
o o
mmo O O1@)
RTHIHRT
HANoH
I
| —=80a
q| o
B 5
o7
o O O O 0|0
ro
i+
~
N jor O O O 00|10 O OO0 O O OO0 O|0|0
o =
xu =
3 or O O O O O O O 0|0 O OO0 O|0]0|0 O
o
o or
<0 <4
1
W WS
jor %O Nl mnlolmmnnmmmnn|joimnmn;mnln|;nlononln|ononln|ononion|on
3 8 318188 |8 318818 S|le8lalglalalelala|8|8|8|lg|le|lalalalala]|R
11112222422233333333344444444444W
<k S555|I5|5568I5|5/5/58|5|5|5/5|5|5/5|/58/5|5|58/5|5|5/5|5|5|5/5|5/|5
.m..ﬂ UUUUUUUUUUUUUUUUUUUUUUUUUUUUUUUUW
CCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCCH
8| &1
S| S <<
Ssl | |z 22a | | 1
- 2| & ® RER SR m |5
oE IRl <o S | W<l o|o|er| (8| |ul | (w
or =|®|o B 50 | o7 o< (T |_|ok|K|E|RO RO | T | ) | ok | op) B0
= o | A K it . O of | RS R U e e et o TR R TG B | o R0
= ob for md | 11| (| R T RO\ T |\ OF | DE o\ DK\ 3\ &\ B BT m) | (RO gy
M_mm%a*%al(%m%&a@n7+ﬂ+ﬂu_ﬁwm_§u_xeﬁe_ﬁﬁﬁﬁ%
MO |of (30 |S | Tl ok |of |nd | O | @ FO|OF 70| HO|HO0|<1 |8 H0|H0|R0 S |HO |0 |OH|FO R OF | E | Hof | fof | no| ol
N iR I e T T R e ER ey b o s A RN R R e b A Tl N R I L ol e e o e R
of | |%of | Q80K |&M|D mu£§a=_§§§%§§§§%§§wm§%ﬂ%ﬁ%%5ﬂn.
Ok | = (ok| S |R0 T |od | = K| <[ |OH[4of | O[Ok | Of |7 | 0RO | OF | Of &2 0RO | o7 [OR | RY [ S [ KiE | 0 | Wr | BF | o | <]
{F 14 N N N B R L L L L e e e B I i I e e e e e A AR S
o n R R R R R R | R R R R R R R R RS R R R R R R RS R R R R R R R R R R R
H B et |n|joi~lo|o |2 2| X232 IR RIJINIAINCRR|R QKB WA
IF g0
i L o




%

fl

N
Ho
ot
e
I}
>
1"
10
l.'J_
El
=
Jio
OF
——
nx

stutl . 23t AA Stk (Department of Culture & Tourism Industry)
H37|=

CULT1001 222+ 4ASH7HE (Introduction to Culture & Tourism Industry) 3-3-0
- EotEA el JyEnr MEtE el O] 20| Cfsl CHREEE BtCf

- The concept of culture & tourism industries and its general theory is covered.

CULT1004 DO|C|0{tE3ot& & (Media and Cultural & Tourism) 3-3-0
2q
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T, HE7lE S CIYY 2O7h 09T A 7t SBMBOl 4HS WoL O2HQ HII AR AT, =
ZHE 50| CIyY YHOR BMEL OlCjojet 22HE 2NN OE OFstn FEY 4 UL HoIth

- This course provides guidance on introduction to media and culture. This course offers both theoretical
approaches and case studies of these interactions from diverse domains, including media, culture,
tourism, information technology etc. This course will help students to understand relationship between

media and culture effectively
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- Culture tourism contents is one of the expected bright field in a global 21st century which produces
high value-added tourism products. This course covers various situations and cases related to English
speaking countries, Japan and more of global culture. Through this study, students will be able to
promote their understanding of culture and culture Tourism contents.

CULT1008 MICEX Y 2 (MICE Operations) 3-3-0
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- This course will introduce students to the major areas that make up the MICE and tourism industry.
The aim of the course is for the students to get acquainted with operating procedures of the MICE
and tourism industry and organization of different travel arrangements.
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CULT2001 ZAA™HHA| AR (Management Information System) 3-3-0

- HET|s0 WD B2 J|Q0 2YT FULAS STAM BTO £ YTk 2 2L 2ABY /Yol
71 YYD Helsl B0 B LYY BelH O#SS MANCR osjots S53S F0|T, YEAIA
o 2gol ofs AZBICh E3, 7Y LojH HEAAHS THots 2452 T, M6t BNl ¥Y
YEAAHS PEOHE WOIS SISV HC} IHHORE FEIES J|HOR ot FYYEAIAHO I
411 7|9 0|22 MTET, 02 Sojd 7|Y FYLIAS HLES CIYY A2E SRt

- The purpose of this course is to provide students with the skills they will need to work with
management information systems (MIS) and apply information technology to a wide variety of business
problems. For students interested in pursuing a career in MIS development and management this
course will serve as a basis for understanding the role information systems play in businesses. For
other students the goal is to provide an understanding of MIS that will enable them effectively work
with MIS professionals to apply information technology to a variety of business problems.

CULT2002 O™ & (Principles of Marketing) 3-3-0

- dniv|gel duis oAEO| Utk oAEel ETuES HESHO oMot Ee Eds 735t YU
= ettt J2(n gests 25ttd Yol DA EEE B4, =AGHe 7[Yel tiSYets 2o
O HSYALEM MESIM, 7188M, &M, ZTIYM0| 2ot 0|2 A HXNS nIThrf

- The success or failure of modern corporations are based on the marketing. The purpose of this course
is to research a specific character of marketing, to develop a approach method and to analyze
marketing environment. This will define the response of corporation. In response strategies, students will
study products, pricing, placing and promotion policy.

CULT2003 QX X}2l 22| (Human Resource Management) 3-3-0
- 2otad 71Y =29l QN XHE RitHo R =E, HiX|, 23, "It B4, i, |FXI5H7| s A™XR2| Kt
/FMe 7l W gt 50 MEN mEAM/HeZ|HA S O|EH, 438 H2UYES CHELL

- Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward
management, and HR Professional's role - Strategic partnership, HR leadership etc.

CULT2004 {52 2|(Financial Management) 3-3-0
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- Financial management is intended for introductory finance course. It begins with discussion of basic
concepts, including financial market, time value of money, risk analysis and valuation models, and cost
of capital. Subsequently this course intends to explain how financial managers can help maximize the
value of their firms by making better decisions in such areas as capital budgeting, choice of capital
structure and making capital management.
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CULT2006 2 E2|HnZ5-3 (Storytelling, Culture & Tourism) 3-3-0

- 2epute| EY 8 EetFHZEo V|2, MEH, Higel 1rdE 4ottt stdE2 2EHE 7|20 2Tt
71250 AE2|2Y WEE oEotn, ot TV E2tD), ofL Mo, AY s JHE =3t2Hxel =X,
g8 E90| tfst O3 E B2z A 2= 7|22 45Tt

This course is designed to study characteristics of the cultural industry and understand the
pre-production, production and post-production of cultural contents. Students can understand basic
principles of storytelling and practice the planning of cultural contents.

CULT2005 23|22 X2l 2 (Culture Tourism Resources) 3-3-0
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As the first course in accounting, basic concepts of accounting are discussed. History of accounting,
measurement, identification, ways of reporting, accounting cycle, and modern accounting model(namely,
accrual basis) are main topics in this course, Basic principles applicable to the corporate form of
Business are the primary focus of the class.

CULT2007 =4 2 & (Hotel Bubusiness Operations) 3-3-0

CULT3004 Z23}aHaAH|XI2|0|8l(Understanding Culture & Tourism Consumer Behavior) 3-3-0
7

SUALYO| 0f2] ROROIA ZZto| Y FASH: RO BHMY Y, £Ho| WEj d2ln 1 4o

— ] m
Introduction to the hotel business explaining the individual roles of the various departments in lodging

operations. This course teaches management in the hospitality industry, its scope, forms of organization,
and professional opportunities.

A Eotatd 2HE0A LiELEE ol ZHA] O E 23 did S AH AR 2ts BEAM 288 = Us
SEHE SYAZ22ZM oA E S0l et 20 = A= OlsiE =2oCh B[R HE2|of Ciet HLf 3
ehok ofsfer & ol2{st olsi7t HACl 7Y IO OEA HEEI A2l EH fez OfEAH HEE
T AS AU i MAX Atno| S5 METHC.

- Under the understanding of the meaning of consumer behavior in culture and tourism environment, we



placed an emphasis on the other disciplines, psychology, sociology, and anthropology related to the
consumer behavior. The important area in consumer behavior is consumer behavior model, consumer
behavior Influence factors, and consumer behavior decision making process.

AES Sy S0t RS moRsly| Yot ARE Hijet WS HRCt THECR, it AR
EAF S SEE0l ARKOR HEEN, ARIAL RR0| et S2% SA7|WS WM AURHS S22 b
QBiCt

This course aims to provide the culture and tourism major students with fundamental knowledge and
practical skills to conduct culture and tourism research in both qualitative and quantitative approaches.
It is imperative that the culture and tourism professionals in the industry be familiar with diverse forms
of market research techniques and data analysis skills. Through this course, the students will be able to
design market research, collect data, analyze the data, and interpret the statistical results of analyses,
that is heavily required by culture and tourism.

CULT3006 23}&tae-H|=L|A(Culture and Tourism e-business) 3-3-0

- OIXIE AlCHe] M22 OtAHE WRez ZHEED A e-marketingl CHSE X2 FME HEHED SN0
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At Z=ALO] O|st & O|sHE Ml&stmAt StCt QIEU AlCHOl =t 24 8l AH|XL HES0 CHE 2 0J3
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This course will focus on the strategy involved to market products and services in the age of digital
economy. How technology is affecting the marketing mix and how to use marketing principles and
concepts in this environment are the prime questions to be answered. The course objectives are as
follows; to describe the new rules for e-marketing, to discuss the components of e-business, to
compare & contrast conventional marketing and e-marketing, to identify e-marketing challenges and
opportunities, to name & describe e-marketing models for each of the 4P strategies, and to examine
current applications being used by companies, the good and the bad.

CULT3010 &= A0t & (Tourism Place Marketing) 3-3-0

g0t 8 a8 BElsts oL =Ho| o3 Foms LB FNAH AN 2ES0|H, X|2/H2
2 A8E E- H29 O0XE WHHoZ HO|A siM 7|YItLt FXLAIe 22 U X FF0S0)A
HAE THEShs Chefet SAo 3ol2t & 4= UUCEL EDF DS o2 FAo FHAEE ot Wiloz |
LEZF=XI0f CishM A8 otd, HE7I-O| WM OshAl7|= t=0[2t & 4= ACH

The objective of this course is to analyze and evaluate what are the critical success factors in place
marketing, and how these factors can be used in place development. The course helps students build a
framework that analyzes place marketing practices from the process, assessment criteria, and success
factors perspectives.



CULT3011 23}3 97|24 F(Cultural Event Planning & Practice) 3-3-0
- E2AL B Ol 30 THE 2%t gl 7|2 YRo| CHstol FE ot=at Y29 ZRE H|usto JtEX|=
Zolo|Ct. wCHe| E30=0A 7|22 At MIiE Z7EsH= f¢olQl BE MEXQl AH4Q fx|57f ZQdsict

e

- Mainly compares the cases of Korea and Japan on project planning which is the most important part in
the cultural events and art performance business. Since project planning of cultural arts in modern
times is an essential factor that leads a business to success, it requires professional research and
guidance.

g 7|20 55 flot YEargolt. Eet EtEEE MY ZARSH| ffs 2R
—

- Provides basic and broad knowledge in English related to the culture and tourism industries, such as
introductions to Korean culture and tourism. This is a preliminary course to understand the interaction
of Culture and Tourism and the proper English used for them.

CULT3013 237 R L|#0| M2 0{(Culture and Tourism Communication Japanese) 3-3-0

- =08 Mg ol daitsS Uz, 209 AL 25 8 '], E71, 7], 4712 L2012 7|
=HAE 71282 2¥E Sl &5t AS = 232 FHE &=L

- This course is for the beginners who want to learn Japanese. The objective of this course is to learn
and practice the Japanese characters, pronunciation and the basic stages of listening, speaking, reading
and writing which are basic functions of Japanese.

CULT3014 23} AASTSHE (Culture & Tourism Industry Field Learning) 3-3-0
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- This course is field learning program for students of department of culture & tourism industry. Students
should obtain dean's approval before starting a field learning. After field learning, students must hand
in report on the result of the field learning.

CULT3017 #-&0HI0|E{ 2 A (Tourism Data Analysis) 3-3-0

-2 ol A2 ¢ Hlo[E AITIS ZO[sio] SHS0| MRl iU HOHS 2D X2lE & U 53
7|2 QU =3, OIS S50 BYRO| WY MES HIZUA BUS J|Zon HUR & Us 53

- This lecture is aimed at developing students' ability to analyze and process various data in the tourism
area in the recent Big Data era. Through this lecture we foster the ability to plan and develop new
business models necessary for the tourism area.
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CULT4002 23} AMH|AZH (Culture and Tourism Service Management) 3-3-0

o
ME|20] 7ignt E40f CHet O[SHE 7|== ot0f AMH|2o Y Srdit JHE, 22| A ot 5 23 A
HlAdE dElr8E HAY2z s45tn niofst=H 543 ECh 021 AlHE HAY22ZMN Olsi=S

=0[1, AMAMYHE gz 24 A BI/EIME g8 =Lt

Based on concept of service and understanding of service characteristic, this course covers service
processes such as qualitative improvement of service, service developments, service management and
evaluation.

CULT4003 23} =2 = 23| 2 (Culture & Tourism Brand Management) 3-3-0
=2ty EWCE AP E2 ZIAHFE00N BEHE, S M4EE 10, ©EH S0 Qs 2| LYEEN B
el =Y MEL X7l MEZELUE AHEHshM ™Y ReEl YFS FHESe OE dEE SRS FE
Xt zl(differentiation)0fl 2|t EWE O|O[X|E FHSI= YHES SFOCL HEXQ EWE 2Z|E 2ISHM
= AH[XIO| CHEE Ofsh, & A[ZO| Cigt EXot , 2Fof| CHot

O|s7t TWRBICt matA HMapE ol wa

MEFM 2H e

Ot7 7|12l 4&& OlEed UANME 2 52 FESHA 2 AO|C}
A brand which is widely known in the marketplace acquires the brand awareness and image. As
managing its brand awareness and image, culture & tourism brand management is the application of
marketing techniques to a specific product, product line, or brand. It seeks to increase the product's
perceived value to the customer and thereby increase brand franchise and brand equity. Marketers see
a brand as an implied promise that the level of quality people have come to expect from a brand will
continue with future purchases of the same product. This may increase sales by making a comparison
with competing products more favorable

CULT4005 2}211123}0]| = (Introduction to Wine and Cultural Art) 3-3-0
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This course will investigate wine and cultural art from a cultural perspective through reviewing some
contents about wine and conducting hands-on experience with real wine. We will focus primarily on
wine in various culture to understand how people, through cultural contexts, generate and consume
wine.

= £ 51 US KatE, Arolets #E2 £ot S 240[0r O 152 &
SR LHYOIA OHAE, QARRE], A22t2et 22 HEHel ZFo| 2ot XAt EAE0 O3] SFE A
OfCt.

Even though tourism is basically a cultural activity, the business aspect is also an important element.
This course provides the necessary management knowledge and trends concerning marketing, personnel
management, and financial management in the culture and tour industry.
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- oE FHXE Heots =HO| oo Foke B MY ARY 230 IEH Ne|fez 8= S8t g2
o| O[ojX|E oy FHX|=E Sof 7Yt FAAtet & 8l XNGFUSHA HHUFHI|E HES=
Creket Aol L&oj2t & 4 AL Eot i8S &2 X9Fe| gads 01 Hob gAe=z £33 Li7t=X(of
CHEHAL AFH -2 otar, HEZI-O| THSHA OlsiAlZ|= at=0[2f & =+ AT

- This course analyze and evaluate which are the most critical success factors in Tourism destination
marketing, and how these factors could be utilized in place development. Topics include place
marketing practices framework and analyses, process, assessment criteria and success factors.

CULT4013 O{¥ & 22 (Practical Travel Services) 3-3-0

- OJlALe] 4%t XSt AFAMet o mat M UAes MERRUC BRdo| Zixn UesH O|Ent
AMOE AHISH Al M2E 4 QYEE WSS T stn Ut 2 22 ofWAte| skl o gl
HASARC| SHIE XME StESiCh Eo dlZ2 o g2 = Ues 3 H AYTEto st o2t
HEE SIEEEMN A oA =S M, MO wEH HIsSte s FEst=n =HO
ALt

- The rapid increase in the number of travel agencies and free competition increases the need for
talented professionals, and education is needed to adapt to the travel industry that combines theory
and practice. This course will learn the general work of travel agents and the correct attitude of
tourism workers. The purpose is to cultivate people who are active and adapt when they enter the

actual travel business by learning the theory and practice of the whole culture and travel industry that
can obtain through travel.

CULT4014 =H|0|Hl E A HE (Festival Event Management) 3-3-0
-2 HEE2 OHE Mol V|2 JiE A L/ 2 O[HIE Ao |AlDF BHH &
*x

E 9l SIS
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- An introduction to basic theoretical concepts of event industry and special event business. Topics
include market analysis, business planning, operation methods and marketing.

CULT4016, CULT4017 SEAMSISHE1,2(28t24H2)(Independent Learning & Research 1,2(Culture &
Tourism Industry)) 3-3-0

- Byt I 7tel SEN

B = S°of shd0| 2y U Ao CHol =Sty T =M
HITHE, CHOIM AtRE Zelstn SeX ozg J|2k M=ol
- This subject is to strengthen critical and alternative thoughts and enhance academic competence by

researching specific issues of students through independent communication between students and the
professor.

CULT4018 EE 4 2|8 (Food Psychology) 3-3-0
- = ZooMe AE A 24 MYUM FEOHES S0 Z=E0 M2t otAHEe] 7|2 /i8S olsste &Y
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The course is designed to learn how to incorporate various marketing concepts and principles to the food
industry. The course takes a behavioral economics perspective to understand consumer choice and
decision making in food consumption. Ultimately, it is expected for students to be able to support
consumers’ desirable food consumption by developing new products and services and communication
strategy. The topics of the course include food market and trend, food consumers’ psychology, behavioral
economic theories, communication theories, consumer choices and decision making, and food marketing
practices & trends, etc.

CULT4019 ZHC{ M AT 2 A A2 (Hospitality Strategic Management) 3-3-0
=

-2 D422 SS BOHMY MAAYC AT HESI RASH i st 7EE BB
2 022 S¢f S 9F YL UE XY BN, M M, MY MBS Fo 942 THEE MY
AU HHE Ol HO= JICHEICE SO, 2 49 oMY YoM SYSo| B 52 U M8

This course provides students with opportunities for learning core concepts and dimensions of strategic
management in the hospitality industry. And, from this course students are expected to understand
strategic management process as a whole, which is composed of external environments and internal
resources analyses, strategic choices, and strategic implementations as key factors. Especially, this course
aims to enhance both analytical and practical skills for students in the context of the hospitality
industry.

= T82 EE7|&(T: Information Technology)E &% &2 W2{CtY H3lQt H[=L|A EMEQF T
+QOICE & g2 &l 22HQ o|F2 Q7t0| lZ St= 7|2 =58 2|1 AsLAap 2y, 2
| Atz2tet FxF B Xl MY, oA FxF ZUXo| Mg LA CfsH HmZECh 2 utF2
AOLE 20| Mottt otE X FAdar 27 A0rERE OHA 2, ADFERE AH[XFA S, 222 2|&, 200
ENZT Al ADERE HElA 52 FHE CHEH, ChYet AlY2& Airbnb, Unber, 742, TripAdvisor, Q1A
B3, HO|AS, ShatESAL M2A|, MFZ & AOERED}) 2t 252 CHEC

This subject is related to the paradigm shift in tourism through IT (Information Technology) in the
tourism context. This subject investigates the essential issues of tourism such as motivation and
purpose of human travel, and the way of tourism activity, automation and creation of creative content,
and decision making. Along with the philosophy and identity of smart tourism, this course covers topics
such as smart tourism marketing, smart tourism consumer behavior, online reviews, smart tourism cities,
smart tourism ecosystems, and various examples include Airbnb, Unber, Google, TripAdvisor, Instagram,
Facebook, Korea Tourism Organization, Seoul, Busan. and Jeju Island.
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