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MEY . 223t Il (Department of Tourism Sciences)
o Wsirgel = Ch 217
HEAI%
H N ol oy |XME%H CHA QIELHE
Beac ey ol st CHAI QI | CHAI I A7
T& o7& | &H
1 | HsPMT1002 Hospitality 1| 3 11 3 2023 2023 | SWRO|Z
| O] £ AO] 12 - =)
o 2018~
2 | HOTEL3401 IT2tHospitality A &) 05 3 05 3 2022 2018 SWi (0| 2)
3 | HSPMT2003 dISA 05 3 05 3 2018~ 2018 SWL (0| &)
4 | HSPMT2002 AP EAAH 05 3 05 3 2018~ 2018 SWl (0] &)
2018~

5 | TOURS3004 Zte-H =LA 05 3 05 3 5022 2018 SWI (0| Z)
6 | TOURS3004 ZZhCT 05 3 05 3 2023~ | 2023 SWI (0| &)
7 | CONVM4508 | #EMICEAIZZME | 05 3 05 3 2018~ | 2020 SWIL (0| &)
8 | HSPMT3017 | H|=L|AO4E2[EA | 05 3 05 3 2018~ | 2020 SWI (0| 2)
CUENT3008 ZIsd=sed 1 WoFO|2
9 E— 05 3 05 3 2018~ | 2020 SWHR (0| 2)
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[HH4] DI2 oA

TOURM1607 Z A3t E (Principle of Business Management) 3-3-0

[ ==
S AYSLS SO AR 7N S2o2A FYo 7|20 AZHO LSS ot

- Yzl FX ol 712 Q! =
A Stk SO 2 1122 ZYsto| 2t i 2ofet YO0 FHISHN & 0|2 WHI Hal7|sol wo| F43| 0|2

OfX|1 QUS| 2t 7| XX Q1 o] 21} Ha|7|a2 2 MAXSZ O|siA|7| 0 ZEEe| M2E ZHHOZ OfsfA|7|=

- The subject of principle of Management is involved to the basic theory and principles contents of
management, specially the dynamic economic, social, political and technological environment in which we
live continually place demands on managers to change, improve, and learn more about their jobs, superiors,
and subordinates the principle of Management is a current, relevant response to those mandates for
excellence in the practice of Management, specially lectured to principle theory of management and educate

the newly appointed manager and provide a comprehensive, up-to-date review for the experienced
practitioner.

CUENT1002 23} E{E| 21 E 0|8} (Understanding Culture and Entertainment) 3-3-0
- 2 Zi= SSRIEHQHE 2O0FE M3dH7| g 7|XX o|2nt dg J2|i ¥o=o| MYZS =2o|stCt

—

- This course discusses the basic theories, current status, and future prospects regarding culture and
entertainment for majoring in this field from both Korean and global perspectives.

ECON1001 ZX| &t & (Principles of Economics) 3-3-0

- BHERES SUSoA 712X BHe o|2nt |2|of Ciet ofsiE ME=0 5H0| QAL A2[1, st S0

S
TLQl Aol crefet QI 7|2 JiE, M O2|n M =70 Cio e + AEF S 0|F Sl W=
Botshs AtRlel FHA 2o Redts EM HEXA S BiYst=E oot

- Principles of Economics is designed to provide students with a comprehensive background in basic
economic theories and principles. Simultaneously, principles of Economics lets the students to be
exposed to all aspects of domestic and international economy, including institutions, concepts, policy
and the tools of analysis. The purpose of the principles of Economics is to cultivate the economic
expertise to meet the challenges of rapidly changing economic needs of the society.

HISEs

HSPMT2005 2 H|X}34.F 2 (Consumer Behaviour) 3-3-0

- 2H[XS2 AIFZoMe @SS Olshsta, 250 H{EA FOAMZE =25 ==XE ZEHEH, LIOF7HA

OAEHS0| O Z2 SJARZE0 o2A Fgs 0IE + UA=XE Lot=rh 1 WEoM 2H|MASS Ofshsh=

oco=2
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O 20| == Atz[atstel 2HEHOIZ2S0| Cigt X|AlS S50tot.

- This course develops an understanding of consumer behavior from a variety of perspectives to explain
how marketing research, marketing strategy, and basic research on intra- and interpersonal processes
play multiple roles in marketing. Also it develops an understanding of peoples' consumption-related

behaviors and evaluates marketing strategies intended to influence those behaviors.

2 2uelol %
Nga 29l 2

XAt HYys o

r

—

BYSHS mOGtH Tag 0|+IB0/th B T2 BIMYO| J|£} 5lE O
It BRARio] AEHEQl X|AIS Jt2FICE O RS SYMESUH B

- o >

- This course teaches the basic concepts in the tourism industry and general knowledge of the national
and international tourism and leisure industry. This course will give students a general perspective of
tourism.

TOURS4001 &% =& (&&)(Graduation Thesis(Tourism)) 0-0-0

- BBFY MWW PR BT H2stn Xl BBAYWBXAES XNRFHE S0l Ay Z

IS YESO Y T WAL AP L FHY0 (HSES Bk

- Graduating students assist in the further study of the tourism by completing an original thesis on a
tourism topic.

HIHE

TOURS2016 2+ MU ZAHE (Understanding the Tourism Industry) 3-3-0

- &0 HIE E3ESS 7IZ=E 71 US X2tk AMY0lEts B2 ET Q% 240|Ch O] ItE2 &
FLHH0IA OHAIE, QAZE], AF2EtE|et 2EStY Hast XME MY Ao|Ct

- Even though tourism is basically a cultural activity, the business aspect is also an important element.

]

This course provides the necessary knowledge concerning marketing, personnel management, and
financial management in the tour industry.

TOURS2003 #-3AEZ|™ T (Tourism Storytelling) 3-3-0
- A0 S0/E REY = UZE ZHFX|Qt TS O[OV E 7

o =
A= O|OF7|& =FelL D, HAE, S22, HANM 58 28ote

==

Uote O SES =Ch UKo

olot

0|

AN

I
of
0

]

- This course will teach how to make stories of tourism sites more attractive. Through training this
course, learners could enforce their vocabulary, text, voice, gesture, etc.

TOURS2004 22X}l E (Tourism Resources) 3-3-0

- HEXE NS ABXE o] flet F2 EX F otbts O BER| 2 FAO| SE5t YKt Kt
gotE = UA=XE LHots AOICE 2 WE2 BIXNACZMO| 72784 FA0IH, Ol2e AHASS
Ol ZAdt, BEHA[EE OEA stH, 2= HEXAAS WMEE2 ZTAZ|7] f5t0] =835t UWE
= Zdottt

- For destinations first developing tourism, as well as for destinations wishing to revitalize their tourism

_11_



offerings, one of the key steps is finding out what makes them unique and distinct from their
competitors. This course covers the basics of what qualifies as tourism resources, how to analyze them,
how to develop a target market, and eventually the steps in turning tourism resources into tourism

attractions.

HSPMT3015 23222 (Cultural Tourism) 3-3-0

- =20 Ciet 7[=0[ES 7|22 Eoiet gl A E Ol
=

—

|
St SiCh

o=

rot

tot ot 22 dSEst

i
e

b2k X}

o

—

08T + Ut CIYS WHS WA 4 Y2
- An overview of cultural tourism basics, which includes the mosaic of places, traditions, art forms,
celebrations and experiences that represent nations and their people.

TOURS2014 O{&AtZAH E(Travel Agency Management) 3-3-0
ROl =2 FOFl of A0l CHot HAN O|22 &Sot UMYl =&ge| 2, ZSHE, o™
=]

—Hd — o=
r ofsiAtelo] ZYZT 9 ME| S2 A0 olyAY ZEXRAC 2|

rk
oK

o 54

>
8%

1

- This course introduces students to the major areas in the travel industry and acquaints them with travel
industry operating procedures and the role tour providers have in the creating and organizing differing
types of travel arrangements.

TOURS2017 &2 X|22|2(TOURISM DESTINATION MANAGEMENT) 3-3-0
- AT D X|H7bsth 2t HEfAE ISH KMAR Ol npEtA el BEX|e| #E|E O FL3h 1HA|Of

— —

=
Ch Ol= &et U ArAE 2F0A &2t O|70[H o|of tiet MAXE o5 Sof 2&st UEA=
= Oj2fel 22Xt AFgEAtZASl 7|20l AHES Yot #E XME S50t0or ottt = ZEE Sl o
=2 =Lie Xl rHEE Sd81F & OS2 ofgot Lot 2|A3 &, FAkze|, AHEEE 8 27,
T AlLEEEZ], 0AE 2| S ZEA ofSctEz Dj2je] SSFE S ALY oM 2 Xt=Ae =
HIE & &+ A=E oiCh 2 2| Fo Y2 #Fsts Yeoles 2ot S 2 ottt

- Destination is a core product of tourism. Learning about important factors that affect various types of
tourism destination management is domestic and international areas is one of the main purposes of
this course. further, understanding diverse perspectives of the managerial entities in those destination
can help the students be equipped with knowledge and techniques in destination management. this
course emphasizes two focal areas: first, destination positioning & branding is thoroughly studies and
second focal area includes, but not limited to, the destination risk management, development,
preservation, and information system management. This course is designed for juniors who start their

major in tourism.

TOURS2010 2-&X|2|&t(Tourism Geography) 3-3-0
- TUHel X2[H 2FerF ol S92 o, S Westol Il E JHojlE sHE HigY = U

[ 1

== &It

- This course gives students an overview of the basic concepts of geography in relation to the tourism
industry and to encourage students to improve their tour guide skills.

HSPMT2009 = X|2HZE (International Tourism) 3-3-0
- THEES J7|XR0|E, aNEEe od, IAEE A, =H2E 8 & =4

o
-
0x
1o
=
ol
r
rT
mjo
El
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SUgo= ot 9tk X M CHRN BIHs|o| Altjol B3 INBY ML o
R Z7tol gYols qHE Ect

1d

o §4& flo5tol =

Ho

- This course teaches the basic theory of international tourism, its objects, business affairs, and policies. It
also provides students with the sense needed for a qualified tour conductor in the international arena.

TOURS2012 &40
2t

7% (Place Marketing) 3-3-0
_ XI-AD'.?-" Ol N

SAE Palohs A0t X0 ofs FREE YRS HH NEEEE

oA =
bEao| O[0X|E DHEACZ 2O|A oM 7|7ttt FXpALRE 282 & XGFUSAH S2E

A £33 d
BEoHs CIYeh A0 w20jat B 4 UCH E¢ HHES U2 A YAMS Ofufst WAOR SH Lt

=X[0f CHEHA At

-

|I¥TE Sk, HE7|R-of CHshA OlsiAlZ7|= at=0[2t & == AULH

- The objective of this course is to analyze and evaluate what are the critical success factors in place
marketing, and how these factors can be used in place development. The course helps students build a
framework that analyzes place marketing practices from the process, assessment criteria, and success
factors perspectives.

TOURS2015 =4t A H 2 (Hotel Operations) 3-3-0
- SEHALYQ| o2 2OFoA ZtZto| dgtE YAISHs M=o =2 DAY A, RAQ| HWE) 2| 1 Yol =H

dgo HENQl ASS HI2Ch

- Introduction to the hotel business explaining the individual roles of the various departments in lodging
operations. This course teaches management in the hospitality industry, its scope, forms of organization,
and professional opportunities.

HSPMT2003 AU E 7|t (Business Statistics) 3-3-0
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- Objective, accurate information is required for reasonable decision-making in the uncertain environment
around corporate. Statistics is a methodology on the data collection and analysis to produce useful
information. In this lecture, this process is emphasized for the students. Topics include probability
distribution theory, statistical test, analysis of variance, regression analysis, and non-parametric statistics.

HSPMT2004 O}#| & ¥ 2 (Theory of Marketing) 3-3-0
- Si7[ el Mif= OAEO QUCH OFA RSl LHIE S HESHH JHMOAESl Ed2 fdstn 2
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- The success or failure of modern corporations are based on the marketing. The purpose of this course
is to research a specific character of marketing, to develop a approach method and to analyze
marketing environment. This will define the response of corporation. In response strategies, students will
study products, pricing, placing and promotion policy.
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TOURS3002 2H&’d* 2 (Tourism Policy) 3-3-0
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- This course analyzes national tourism policy by surveying the basic concepts, aims, purposes, necessity
and processes of tourism policy making in view of tourism policy trends internationally.

TOURS3014 ﬂ._Fo*ﬁErE%’é*%
- 2E AMHIA Ao B

0| Zt= EMo| =S}o] grqzﬂ Zaixto|= M3 At of

HM=g &7 A 2%stot

(Tourism Startup) 3-3-0
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- Understand the concept and comprehensive knowledge about founding in the tourism and travel
industry many firms choose the franchise system in order to enlarge their market share and to
decrease risks. This course explores franchising in the tourism and travel industry and examines cases
of tourism franchising.

TOURS3004 & 3HCT(Tourism and ICT) 3-3-0
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- This course will focus on the strategy involved to market products and services in the age of digital

rE
[¢]
Hu

fo
ro

K

b

+ B

30 O o A

il

o

g_r

M g orr

=
O
mo
ie)
el

o
0P
et
e

economy. How technology is affecting the marketing mix and how to use marketing principles and
concepts in this environment are the prime questions to be answered. The course objectives are as
follows; to describe the new rules for e-marketing, to discuss the components of e-business, to
compare & contrast conventional marketing and e-marketing, to identify e-marketing challenges and
opportunities, to name & describe e-marketing models for each of the 4P strategies, and to examine
current applications being used by companies, the good and the bad.

TOURS3015 ZHX| =M A AHE (Casino Industry Management) 3-3-0
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- The top ten tourism countries, such as USA and France also rank as top ten countries in terms of

©
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casinos. The reason is that casinos, as part of night-life tourism products, have been recognized as
legalized leisure activity. The legalization of casinos is attributed to improving tax revenues income and
employment foreign exchange earnings, local government taxes and stimulating local and regional
economies. The current international trend is to develop resort-type casinos because they are important
to the tourism industry. This course develops students understanding of international trends in the
casino industry, marketing strategies, and learning about gaming skills (slot and table games) so that
they could apply their knowledge to casino operations. This course also teaches how to minimize the
social impacts from casino gambling. The aim of the course is for the students to get acquainted with
operating procedures of the casino industry and organization of different casino arrangements.

HSPMT4017 Y- &Y & Z(Special Lecture on Employment and Business Startup) 3-3-0
- 2Histe MEBEUEO HMIH= Mg JULE ARTE IHES Zopotaxt F YU 430 a8, 7
Tt A5t SMEA HEO| Ele Ao LR Tttt Ustdg SHCE ESE HME fIo I

et A +eA SHO 28u|2E YRS Moot

It is composed of special lectures of students who are successful in employment and start-up alumni,
employment and start-up in order to strengthen their ability to advance in society so that they can
actively cope with rapidly changing employment trends. Strengthening capacity for practicing career
goals centered on upper grades and enhancing job competence through practical training centered on
consumers.

TOURS3016 O} 7} 2 (Introduction to Leisure) 3-3-0

= =2 729 O|2H 7ignt LENQl X|AS 723t EoF o Lob7t dRje| of 7} AEMYLF 92
LYEY O7PYEof Tl Ooh=Lt.

This course teaches the basic concepts of leisure, the general idea of the leisure lifestyle, and future
leisure trends which are important for the tourism industry.

TOURS3010 ZH2 0| H 7L #|0] M (Marketing Communication for Tourism) 3-3-0
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M M0l Oier 7|=H, O|2X &50| 49| TRSICL 2 27| [Hes 2Eo Y QAEMO| 2EX[ef
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Tourism is recognized as a work horse for the national economies of all countries and regions. Due to
its high level of multiplier effects and employment opportunities it is increasing world-wide. The social
and cultural benefits it generates are also viewed as an incentive for tourism development. Using a
problem-based learning method this course gives students majoring in tourism an opportunity for
learning advanced knowledge in destination and culture marketing and hands-on practices.

TOURS2008 23 1 (Tourism Laws) 3-3-0
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This course helps students understand the legal prerequisites for the land and tourism development of
the nation. It teaches general laws concerning the national territory like the laws for land utilization and
management and tour promotion laws.

TOURS3017 &3 25 A& (Airline Transport Management) 3-3-0
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This course will introduce students to the major areas that make up the airline transport industry. The
aim of the course is for the students to get acquainted with operating procedures of the airline

transport industry and organization of different travel arrangements. Some case studies are analyzed
and discussed with airline transport industry.

TOURS3022 2 1}23}0| 2 (Tourism and Cultural Theories) 3-3-0
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The phenomena of touristic activities and cultures are inseparable. Despite many discussions on the
academic identity and independence of tourism, exploration of tourism's identity as an applied social
science due to its multi-disciplinary or interdisciplinary nature of it must be delved as the study
matures. Also, as tourism industry and tourists change rapidly, a seminary study to peruse diverse
cultural theories is expected to serve as important foundation to cultivate tourism major students’ basic
skills of thinking/linking, and applying/adapting the theoretical knowledge into practice, which are the

basic skills for a tourism major.

TOURS4003 ZH&A| & X AL (Marketing Research for the Tourism Industry) 3-3-0
2 dZtes 2 H3ste P3XE0| HEYAR FIESHE O L3 daEol AESH 2EX| AY
ZAtO| ot XAZ HIBSHe O O SXHE ECh 2 ZAE S50 SHdE2 Chys 2EAEe 4 Jelet
EYCE 5ot 2EAH|XEL &7 EQE mesty| 2ot A4FH EXe WHES it FHE2E,
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HEME 58S HiYDHCL

This course aims to provide the tourism major students with fundamental knowledge and practical skills
to conduct tourism market research in both qualitative and quantitative approaches. It is imperative that
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TOURS4004 2228 ZX|E(Applied Economics of Tourism) 3-3-0
=

the tourism professionals in the industry be familiar with diverse forms of market research techniques
and data analysis skills. Through this course, the students will be able to design market research, collect
data, analyze the data, and interpret the statistical results of analyses, that is heavily required by
tourism industry.

TOURS4014 4 A EC|X}Ql (&) (Capstone Design(Tourism)) 3-3-0
st Oliﬂf AHAEE ZAd|ot AMAML MEIE Mot 2 IF0N SHMES =2 F=F2| =X
siAnt MAEFES HFE FdF7|s2 S5O ECE SHE2 HEYUME LIS HEXRIS| IHFE SOt
o 2IZEE FYSHH M, Ol SHEE 3037 SHE AYS MESt=0 HEHe =82 & Aot

The Department of Tourism educates its students as successful managers who understand both theory
and practice in the tourism industry. Accordingly in this course students learn about high level problem
solving and practical management skills at current industry standards. In this course students write a
report after they visit a tourism company and interview with industry managers, which practically assists
them in future employment choices.

YRS BT BINYUS A0l EXO| Cf2 B+E AXefLED| BYO| YTk KYHLE BB
of AHIXIZO| O XYFH TAUAE ERT BHOR 2AXE HUS AEHCL BISSYN S HHHR}
of MRXSOIA| Ol2f3t BT BAIUSS BHAYO| ORHEI BIAo| 8T FZAL 4 U= 0fF
A BEHOR HEY 4 ULKIS oot =22 FLh O[22t XN £ DS BRIt BT
of Z8Y 4 U=2 BYHRI|YS SPssE 0IZt0] Gl5eHT, OMEL BIMR0| FXH IFTHEINE ZYH|
Qotol AIUTENS 0|GSl0l HYBAE =EO, BAXAS WIIel7| B IHIINEHYS S5t

Economics of tourism is concerned with the attainment of an optimum return on investment from the
use of scarce tourism resources. Local governments attempt to develop tourism resorts to generate the
economic benefits from tourist expenditures. Applied economics of tourism helps policy-makers and
practitioners understand how these tourism scarce resources should be efficiently allocated in order to
meet tourism industry's profit needs and tourists' needs and wants. To this end, this course presents
forecasting tourism demand with quantitative and qualitative techniques to apply it for destination
development and tourism policy. This course also covers how to estimate the economic impacts of
events and tourism using an input-output model and natural resources using a contingent valuation
method.

TOURS4005 ZH-20|4ll E 7|2l 2 (Tourism Event Planning and Marketing) 3-3-0

ANYg=HEeE =22 I8 HE30 HELF22M O|ME 7|=lg 0|20 dFE SH2R o0 #&d 7
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This course teaches theory and practice on events planning, International Convention and Tourism
Product as well as regional festivals after select examples on Convention planning and Events.

TOURS4013 & X| M| 0| Lt (Destination Seminar) 3-3-0
AR E= BEAIVNHILS K DZ UHSIY ZoMoM= XY APzt A AL E3tE EMdS mYsta,
AAAHESS SOl ANYF0 B M HAZ ZAEMSI0 X|getgo| Moo 2add diekrg DMt
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- This course examines a rational direction in tourism site planning based on the knowledge of the basic
properties of tour development. Various decision making techniques are taught for use in tour
development projects.

TOURS4008 2+ 2k7 &2 (Strategic Management in the Tourism Industry ) 3-3-0
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- This course introduces important concepts in strategy formulation and implementation. It leads students
to discover the 4Ps of marketing strategy and how to use them to position tourism and travel products
for success.

TOURS4011 2|ZE7|'% 7|2l & (Resort Development Planning) 3-3-0
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- This course teaches the basic theory concerning resort development and planning as a way of
improving the living standards in the age of local and regional autonomy. This is the advanced course
to be taken after completing Tourism Development.

TOURS4009 ZH&ZEAME |2 M (Tourism Research and Statistical Analysis) 3-3-0
=2

B B2 ABIEAS TEHO WHOR AL ST + YTE AANE HIIA U SARY wus
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MY WS Loy, M3WOIME FASl MR SHNE, MelNT EITY, MRXIY, BEAAUY
S MY, MAROIME XZO| BN JASARMRIERY, DAY, ttest, ANOVA), HTEA R
N, B 9 OISR, DZSARLRUREM)S MG, SHUME 2HZTY st 20N L 2K

- This course aims to introduce research method and statistical analysis so students can examine and
interpret social phenomena based on scientific methodology. In Chapter 1, the concept of scientific
research method and procedures are introduced. Chapter 2 covers how to raise research problems and
establish research hypotheses. Chapter 3, as an implementing stage of research, includes types of
scales, reliability and validity, questionnaires, sampling method and procedures, etc. Chapter 4, as a
stage of data analysis covers a basic statistical analysis (frequency, cross-tabulation, t-test, ANOVA),
correlation analysis, simple and multiple regression, and advance statistical analysis (factor analysis). The
final Chapter (5) presents how to write report and thesis based on results of analysis.

TOURM1601 & 22}21. 75k (Cultural Anthropology of Tourism) 3-3-0
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- Students understand other cultures and the importance of Korean culture and solve misunderstandings
related to ethnocentrism and the worship of a powerful culture.
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P(Independent Learning & Research 1,2(Tourism Sciences))

3-3-0
- BMI I 7i0] SYHO RN ASS Sof S0l BY AL EHO| i SYSHO HTBO T BT,
et ALRE ZBteln SR g Jl2s BRo|t

- This subject is to strengthen critical and alternative thoughts and enhance academic competence by
researching specific issues of students through independent communication between students and the
professor.

DEHM

EDU3114 1} §E @) (Teaching Unit Analysis) 3-3-0

- o UMt Ro| GAY HiZa S8, T ASSW usIPYe 24 5 nItuFTE| 2450 Hotnt

- The Objective of this course is to introduce students to a general background of the tourism training
curriculum including history, goals, analysis of the training curriculum.

EDU3350 1}l (&) (Subject Didactics) 3-3-0
- OflH| A7 Fef w=5tA 2 unat=el usHd 42 oldisty, siY wmate|

e g 2 S5 23X 2gots @
+¥2 ofsfstn infgict,

rir

- In this course the student teacher will reach at an understanding of the didactical characteristics of the
subject they are going to teach in the school classroom, will learn the multilateral dimensions of
didactics of the subject, and will practice the contemporary method which is consistent with the essence
of the subject.

EDU3115 w2} X H 1 SX| =4 (BHE) (Lesson Plan for Teaching Materials) 3-3-0
- oo g4, F-0sstu Wi 2AM, =ete| A, i 5 K| Eo| AN Ed”E WA S

- Through this course students will learn how to plan the teaching materials including the nature of the
tourism training curriculum, analysis of the school textbooks, syllabus writing and teaching methods.
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