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st : EspataMelstat(Department of Culture & Tourism Industry)
A3 =

CULT1001 23tz Ast7H 2 (Introduction to Culture & Tourism Industry) 3-3-0
- LYl JiFur MErAQl 0|20 Chsi CrR == otct.

- The concept of culture & tourism industries and its general theory is covered.

CULT1004 O|C|oiet23t2& (Media and Cultural & Tourism) 3-3-0

- 0] It=2 O|Cjojet Eote| &% HHHLS olslisty Est= ol J20| QUCt O I=2 0|C|of, 3, &
HI|& & CIYs 207 022 oA 7t 8¥dt=2| HAS TCh O|Z2AQl MZut Aty AL,

g k=il

)
CHefet oz SMUS2 O|C|ojt 228 a3 o= Ofdlsty dy™ + AUS Ao|Ch

— 1=

-

- This course provides guidance on introduction to media and culture. This course offers both
theoretical approaches and case studies of these interactions from diverse domains, including media,
culture, tourism, information technology etc. This course will help students to understand
relationship between media and culture effectively

CULT1007 23tz+&-Z8I=0[sl (Understanding Cultural Tourism Contents) 3-3-0
- DRIPDIAE FEdiie 2AHYZHZRE NAXHCE 2147|0 71 7|Ukl= |YE0F & StLolch. 2 Z2t
off tiet Olslll= FOolEo|L YE= HIRSH 20 22ESH Tt HEE 2] ARt &gnt A

— N~ o
g SOl et oS SN +ZdoR SioE oot ottt H20| ote ofsfet ~YS ERst= AE 54

Ho r

- Culture tourism contents is one of the expected bright field in a global 21st century which produces
high value-added tourism products. This course covers various situations and cases related to
English speaking countries, Japan and more of global culture. Through this study, students will be
able to promote their understanding of culture and culture Tourism contents.

CULT1008 MICEXE2(MICE Operations) 3-3-0
- MICE(Meeting, Incentive, Convention, Exhibition) 2 ZHEEO0F AHYof| CHet HAA O|ES &5dtal MICEL
te|

|
AT BYMNYO| E44, ZYZY U AEf S8 ATSH0| MICES B FIA2A B

- This course will introduce students to the major areas that make up the MICE and tourism industry.
The aim of the course is for the students to get acquainted with operating procedures of the MICE
and tourism industry and organization of different travel arrangements.

ool A
M3



CULT2001 dIFHdEA AR (Management Information System) 3-3-0

CULT2002 OfA|&{E (Principles of Marketing) 3-3-0
VS

OP

YEI7|g9 HHI 2 7|Ye 2 FYYAS SFEN B0 30 Aok 2
=5

Il
= AAHLZ Odlsts sHE =0l

dY0 YEI|0 0| HE O 22H Olns , YEAAH 280
CHaHl AoHetCh, e 7| LHOIM HEAAHES FAdsts 2455 O, EA45tL 2l ZIYYHALHS &
8ote Yots otatitt. 2o FAHHLRE YEI|eS THCR = FIYYEAILHY JHEnt 7|8 0|25 A
21, 0|5 S3liA 7|l ZYRRIE SEt CHfet MHIE SHStt

The purpose of this course is to provide students with the skills they will need to work with
management information systems (MIS) and apply information technology to a wide variety of
business problems. For students interested in pursuing a career in MIS development and
management this course will serve as a basis for understanding the role information systems play in
businesses. For other students the goal is to provide an understanding of MIS that will enable them
effectively work with MIS professionals to apply information technology to a variety of business
problems.

dltfz|gel dmi= otAIZ ACE otAE el A ury
OICE 2|1 gHshe Z3htd Mol ohAE=tE S ,
BN HEHN, 71PN, RSN, Z20ZMo| 2t 0| U AAHE WKt
The success or failure of modern corporations are based on the marketing. The purpose of this
course is to research a specific character of marketing, to develop a approach method and to
analyze marketing environment. This will define the response of corporation. In response strategies,
students will study products, pricing, placing and promotion policy.

CULT2003 Q1Aatal&2|(Human Resource Management) 3-3-0

Z2(9| 1A Zf%% Aoz =, Hi|, EH, Toh 2, MY, RABE] Pl QAR FA
Z I}

ELf/HBRCINS 0123, 43 YIWUES CHEC

s HL ©

Recruitment, Selection, Staffing, Human Resource Development, Performance Management, Reward
management, and HR Professional’s role - Strategic partnership, HR leadership etc.

CULT2004 A&22|(Financial Management) 3-3-0

ot 2E 7|Ye IS0l BRe Ao A"y 1 SEYHE iAoz SHYLZM V|EEYE 1A
od JHZ |ASH| Lsto] MFA QQMZEYE HEHoZ AP £ URE st= 0|2 HAHE &S5 &
Ch M2 24 2 MEA, FAZY, As 22 24, Hi¥ZY, A=2H|E, =272 23 S d+etth

Financial management is intended for introductory finance course. It begins with discussion of basic
concepts, including financial market, time value of money, risk analysis and valuation models, and
cost of capital. Subsequently this course intends to explain how financial managers can help
maximize the value of their firms by making better decisions in such areas as capital budgeting,
choice of capital structure and making capital management.
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- Compounding a whole culture & tourism program helping a further study of the Hospitality &
tourism industry.
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CULT2006 AEz2|H™at22g (Storytelling, Culture & Tourism) 3-3-0
E

- Zohtgel £9 o ESEHXOl 7=, A%, Hig2| HYS uLdtt SHES2 ZIEUR V"o East 7|2
b, OHLMIOIM, A & HE o220 ¥24, MHHH EY

2ol AE2|HY Y2|E ShEstL, Fah TV Egfd
2312
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ot
mjo
>
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- This course is designed to study characteristics of the cultural industry and understand the
pre-production, production and post-production of cultural contents. Students can understand basic
principles of storytelling and practice the planning of cultural contents.

CULT2005 Z2t2+-gAH4E (Culture Tourism Resources) 3-3-0

- AHE HE SFSs SHES ot =2 =2MN A 7|27} = WESE ASAHLE =olottt. YA S
AL 2AAEN CHE= 24, AR (Bd0)), A=A JHE, dA=stRo| ofsh7t o] M=ol IS4
AQl TpA|o|Ct. Ob22| 22kt 7| A, FAl, AR, 9|, HIBY| et 2AXMZIZAIE oA, 2AAt=z2l 018
Of CHohME =Clotct.

- As the first course in accounting, basic concepts of accounting are discussed. History of accounting,
measurement, identification, ways of reporting, accounting cycle, and modern accounting
model(namely, accrual basis) are main topics in this course, Basic principles applicable to the
corporate form of Business are the primary focus of the class.

2ofollA Zt7to| HEe HASH: ABOE LMY Y, 2ol WEf J2iT 1 4o 3Y

- Introduction to the hotel business explaining the individual roles of the various departments in
lodging operations. This course teaches management in the hospitality industry, its scope, forms of
organization, and professional opportunities.

CULT3004 Z3}2h-aAH|2t2|0lsl (Understanding Culture & Tourism Consumer Behavior) 3-3-0

- A E3EE SFE0M LELHE o2 7HA] O[S 2SS ‘AH|ZAFEQ 2l 2E0M 48E  Us 5
2 SHAIZCEMN OHAY S0 et 20t A Us O[SHE ZRSHCE AH|ZF A2[of CHet HOF Aot ofsiet
S ol2{t Olsi7t AAel 7| S0 O{EA HBE1 UCH, ETH ACE OfEHA AHEBEH £ US AL
CHet AA A AtxLe] E5 AlSSHLt.

- Under the understanding of the meaning of consumer behavior in culture and tourism environment,
we placed an emphasis on the other disciplines, psychology, sociology, and anthropology related to

_8_



the consumer behavior. The important area in consumer behavior is consumer behavior model,
consumer behavior Influence factors, and consumer behavior decision making process.

CULT3005 Z3t&A|d2AHE (Marketing Research for the Culture and Tourism Industry) 3-3-0
oF HYAQl MESHO FHRUAR| ZAL

- 2 Y3 BSEdE USste USAE0| ERrdYAR dssks o 2
2 N

- This course aims to provide the culture and tourism major students with fundamental knowledge and
practical skills to conduct culture and tourism research in both qualitative and quantitative
approaches. It is imperative that the culture and tourism professionals in the industry be familiar
with diverse forms of market research techniques and data analysis skills. Through this course, the
students will be able to design market research, collect data, analyze the data, and interpret the
statistical results of analyses, that is heavily required by culture and tourism.

CULT3006 =3t&t&e-H|RL|A (Culture and Tourism e-business) 3-3-0
- ORI AlCHe] M22 OtAE 2oz E8E|W = e-marketing0ll CHet 22 FME AHED, =3t
& Mgy D20 HHES S5O 2N e-marketing?| JHEZA Ofsiet MEO|A HEE £ Us AtHRAL
oot o1 OIsHE AlZstAl SHCh QUE{Ul AlCHe| = 24 2 AH|ZF W30 CHet 7HEE Olslisty ASAQl 2
Ze2iol OpA|”at CHH[SI  e-marketing?] |FARIZE 2}0|A, e-business 2, 7|0 b =
e-marketing A2 U OtAE STHOZA O YAl JiE U 0] Tt HHESS =2}

k]
ro
=]
A

- This course will focus on the strategy involved to market products and services in the age of digital
economy. How technology is affecting the marketing mix and how to use marketing principles and
concepts in this environment are the prime questions to be answered. The course objectives are as
follows; to describe the new rules for e-marketing, to discuss the components of e-business, to
compare & contrast conventional marketing and e-marketing, to identify e-marketing challenges and
opportunities, to name & describe e-marketing models for each of the 4P strategies, and to
examine current applications being used by companies, the good and the bad.

CULT3010 ¥ A0tAHE (Tourism Place Marketing) 3-3-0

- ZA0AEOIZE BAE 2HEst= JHolLt 220f s R7El= YTl FAH ARA 2#S0|H, Az A
O|0JA|E DHHA =2 HO[A s{A 7|U7tLt FAtAtel 2t A Z|GXDUS0H FLE HES

= CHYst yAlo] 202 o £ UACE ES IS QU2 40| FAYE ofiet LAoz 238l LZRk=2]0 CHoiA

HE7|EH0| CHsHA OlsiAlZ|= m+=0l2t & £ ULCH.

- The objective of this course is to analyze and evaluate what are the critical success factors in place
marketing, and how these factors can be used in place development. The course helps students
build a framework that analyzes place marketing practices from the process, assessment criteria, and
success factors perspectives.

CULT3011 23t3A7|= 42 (Cultural Event Planning & Practice) 3-3-0

_9_



- ZoAAL A ol SHOIA THE S8 A
O|Ct. otio| ZStoil=0M 7|22 AlZel i
- Mainly compares the cases of Korea and Japan on project planning which is the most important part

in the cultural events and art performance business. Since project planning of cultural arts in
modern times is an essential factor that leads a business to success, it requires professional research

re

TSR0 Chelo] F2 $ET ARl FLE HlLsI0] T2 Lol
ol

=
ZYote 20191 0t W2l et AT}

M

and guidance.

- 2ohEd 2ot HHE JV[2Y0 552 floh YEnhYolct Eoh 2T LA SASH| Ll Bae HE
A2l O[sHE BOZ stgdte Wat=0|Ct

- Provides basic and broad knowledge in English related to the culture and tourism industries, such as
introductions to Korean culture and tourism. This is a preliminary course to understand the
interaction of Culture and Tourism and the proper English used for them.

CULT3013 23227 FLA 0|40 (Culture and Tourism Communication Japanese) 3-3-0

- 4E0E AHE Hole dEA=S YLz, Y209 E4, B8 U /|, 271, 7], H7I9 =09 7|=H
AE 7|24 2gs Sl 550t Ae = 43e SEHE =0

- This course is for the beginners who want to learn Japanese. The objective of this course is to learn
and practice the Japanese characters, pronunciation and the basic stages of listening, speaking,
reading and writing which are basic functions of Japanese.

CULT3014 Z3tLd#HASHE (Culture & Tourism Industry Field Learning) 3-3-
Al

0
o5 atAOo|Ct ahatol 591 20| ddstES slof

rot
mjo

ot

- SHTLNAHYLES SUAVYMYI AYES O3t W
. A
g & +

- This course is field learning program for students of department of culture & tourism industry.
Students should obtain dean's approval before starting a field learning. After field learning, students
must hand in report on the result of the field learning.

CULT3017 #&HI0|E{ 24 (Tourism Data Analysis) 3-3-0
3 HIO|E] ALHE 2O[SI0] SH4S0| &0l Ciet HIO|EIE

=
|_ e =
'—HI °'Ef Eﬁ_ 0|5 St 2&=Z0Mf 2Lt ME2 HIZRUA DRSS J|=2st Hug £ U= SHS BiLstaAt

1z
_°,t
fd
a2
n
ot
1
30
rr
or

|\

o
N
[

- This lecture is aimed at developing students' ability to analyze and process various data in the
tourism area in the recent Big Data era. Through this lecture we foster the ability to plan and
develop new business models necessary for the tourism area.

CULT4002 23t22MH|AZAH (Culture and Tourism Service Management) 3-3-0

- MH[29| JHEI S0 TSt OISHE 7|22 30 AMH|AQ| A Shymt i, 2| o HI & FHQ AMH|AY

o =)
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= 22| S AR FAStL Mofst=0H 45 =0t 0|21 AYE HAROCZM OBH=E =0[1, &A|
AR E gLz 24 3 HINEIME 2dsl =Lt

Based on concept of service and understanding of service characteristic, this course covers service
processes such as qualitative improvement of service, service developments, service management
and evaluation.

CULT4003 E3tztdHaic 2|2 (Culture & Tourism Brand Management) 3-3-0

CULT4005 etolut2stof|= (Introduction to
A

(differentiation)0fl 2j3t B 0|0jAS THets WY BECL MY
Ciet olsh, % A0l Tt BHeE SRA0| HaskD, ool Her D % DAY Heol cher Ot Hasich,
et el ma 2312 oA HH OIAYS kD Lopt 7|gel HFE o

E &2 E Sl
S0 AOME 2 HZ2 FESH
A brand which is widely known in the marketplace acquires the brand awareness and image. As
managing its brand awareness and image, culture & tourism brand management is the application
of marketing techniques to a specific product, product line, or brand. It seeks to increase the
product's perceived value to the customer and thereby increase brand franchise and brand equity.
Marketers see a brand as an implied promise that the level of quality people have come to expect
from a brand will continue with future purchases of the same product. This may increase sales by
making a comparison with competing products more favorable

Wine and Cultural Art) 3-3-0
A

= A2t ofelof el st AAS Y HREEs AYS HATAM Al 200 tHoliA ZotE= 1Hy
OIEf S35 ot Ab=lel o Z3hd MEF K0 24Q10] EA WY U AHIEEAE B

This course will investigate wine and cultural art from a cultural perspective through reviewing some
contents about wine and conducting hands-on experience with real wine. We will focus primarily on
wine in various culture to understand how people, through cultural contexts, generate and consume

wine.

Trend in Culture and Tourism Industry) 3-3-0
F10 US AEtE, AHo[2ts 22 ESt SQ% Q40|Ct O] ItF

=
=
LA E'H‘ﬂo, QUAZE|, AFZHE|2t 2 MEAQ ZHO| 2ot A[Alnt ERMEQ s S£ 20|

=ty

Even though tourism is basically a cultural activity, the business aspect is also an important element.
This course provides the necessary management knowledge and trends concerning marketing,
personnel management, and financial management in the culture and tour industry.

CULT4012 =2 2|22 (Tourism Destination Management) 3-3-0

BY SHNS BRsts ZA0| o 2TEH Yol FYHABY BEO|H, 2IHOE FHE SHY YAl o[
A2 UM BHASES Sof JIIE SAACH BYY U AAIUISOIH HANSHAS BESHs T Yol

_11_
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EE0E) g 4 QUAAUCL K O1EE 2 AFQ 4y

1, HE7|H0| s OfsHAIZI= 2t=0l2t & + UACH

mjo

ofeet Aoz 25l LIZH=AI0 THoiAl ARRIEALE St

-

- This course analyze and evaluate which are the most critical success factors in Tourism destination
marketing, and how these factors could be utilized in place development. Topics include place
marketing practices framework and analyses, process, assessment criteria and success factors.

CULT4013 {MAEBE (Practical Travel Services) 3-3-0
- O{HALe] SAH fASIIRt AAREHY
£ ZAH[gF {30

9| SHE Al

L9_+
o
=2
ifl
>
W
30
rir
>
Mo
fo
{0

- The rapid increase in the number of travel agencies and free competition increases the need for
talented professionals, and education is needed to adapt to the travel industry that combines theory
and practice. This course will learn the general work of travel agents and the correct attitude of
tourism workers. The purpose is to cultivate people who are active and adapt when they enter the
actual travel business by learning the theory and practice of the whole culture and travel industry
that can obtain through travel.

CULT4014 =H[0|HIEZAHE (Festival Event Management) 3-3-0

- = Y2 OHIE MYPO| 7|= JHE A =L/ 2 O|HE Lriol erA 2[Aut obH EZO|MES| HFHLIFZ2 7t

— H— —
A¥2IY, 7|20|121 2YLHS AAHL= Osist ARAAME &553t= H

Jo
)
o |
£0
_lT'_

- An introduction to basic theoretical concepts of event industry and special event business. Topics
include market analysis, business planning, operation methods and marketing.

CULT4016, CULT4017 & Astet&1
Tourism Industry)) 3-3-0
- opdnt W 7hol EEAQ StEA LS Sl o0l 2l A= A0 CHel =SS =M HITHA

3
CHOHR MRS ZSitD B2 ®ig 7|2: B=o|ct,

2(23t2-84HY) (Independent Learning & Research 1,2(Culture &

-

- This subject is to strengthen critical and alternative thoughts and enhance academic competence by
researching specific issues of students through independent communication between students and
the professor.

CULT4018 FE42|3H(Food Psychology) 3-3-0

- 2 ZoofAe AF 2 A LA FEOAES| S240| Z2RE Wt 08| 712 JHES olsisty MY Sd
off Zgret OHEAIR JHEel =t X80 2ot O[ShE =0|1At oIt £3| ASAASA ZHAMA S4MEE B
2H|AFQ| MEd 2l ofAHAYMO| CHTt H|AA OISHE =ZstAb ottt SI4C= HiEAISH AlF/MEiDL OJAHEYE A
Hst7| SIet EMYL AHRUAOIN MHE=S SHE oIt 2 B2 AZAIAC O, AZEHE, AH|AF A2,

WSEAE OIF, AHRUAIOIE O|F, Ciefet DHAE O|E, EHIE 3! AR SOIC
- The course is designed to learn how to incorporate various marketing concepts and principles to the
food industry. The course takes a behavioral economics perspective to understand consumer choice

_12_



and decision making in food consumption. Ultimately, it is expected for students to be able to support
consumers’ desirable food consumption by developing new products and services and communication
strategy. The topics of the course include food market and trend, food consumers’ psychology,
behavioral economic theories, communication theories, consumer choices and decision making, and
food marketing practices & trends, etc.

CULT4019 s M M2kH B2 (Hospitality Strategic Management) 3-3-0

- 2 =E2 SPASOA oAty MEFEFel ARl HESH ARE it o5 7IRE AlSeth o, 2 1t
IS S0l S22 QAR =P LHE A F4, M ME, HEF dls e Q4= FHE= MEEAINY A
HE olshy Aoz 7|ErCt 53|, & +EU2 MY MM sHESe 24 53 2 48 sHS NEA
Z A8 SAL=Z ot

- This course provides students with opportunities for learning core concepts and dimensions of
strategic management in the hospitality industry. And, from this course students are expected to
understand strategic management process as a whole, which is composed of external environments
and internal resources analyses, strategic choices, and strategic implementations as key factors.
Especially, this course aims to enhance both analytical and practical skills for students in the context
of the hospitality industry.

- 2 Y82 ¥E7|&(T: Information Technology)E £%+ 229| Ij2{CtR! Mt H|RL|A ECEQF madst £
2o[Ct. 2 Y2 Ao 2AAQ 0|l 70| HHE st= S7|% =4 J2(1 YA g 240l 2t
St HRA ZHI=o| MM, ofAtAYL ¥RA FEI=o| MM diAoj Cisf AD{ECE 2 152 ADEZEQ
Hotnt ShEA MA| gt gUH ADERE OHAE, AOERE AH|ZFYE, 2201 2|5, _UFEI'.;*%*EAI AOE 2
2 MEfA 59 FHE CHRH, CHYSH AlHI2Z= Airbnb, Unber, 72, TripAdvisor, QIAEIIZM, To|AS, Sh=zt
LIFAL MEA, AR & ADIEZREN gEst 258 CHEL

- This subject is related to the paradigm shift in tourism through IT (Information Technology) in the
tourism context. This subject investigates the essential issues of tourism such as motivation and
purpose of human travel, and the way of tourism activity, automation and creation of creative
content, and decision making. Along with the philosophy and identity of smart tourism, this course
covers topics such as smart tourism marketing, smart tourism consumer behavior, online reviews,
smart tourism cities, smart tourism ecosystems, and various examples include Airbnb, Unber, Google,
TripAdvisor, Instagram, Facebook, Korea Tourism Organization, Seoul, Busan. and Jeju Island.
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