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1 |®7| 23 g0 CUENT1004 | 3| 3 1| 0] O

2 |F7] 235 20 CUENT1001 | 3| 3 1] 0| O

3 |&7 A= TOURM1607| 3| 3 1] 0] 0

4 [F7 P ECON1001 | 3| 3 1] 0| O TOURM1608

5 |dMm S2.35}0ll E{E| Ol H E 0| 8 CUENT1002 | 3| 3 1] 010,

6 |M™ 2ostel =2 TOURM1602| 3| 3 11010 |4

7 |®™ EEVERE CUENT2003 | 3| 3 21 0|0 ;

8 |ME| ZU=F(EYAUEEQIHE) | CUENT4001 | O 4| O | O |® O

9 |HMM QlE{HQIHEZ S ZQ CUENT2004 | 3| 3 2 | O

10 | A SICHALS| 0] 7} CUENT2008 | 3| 3 2 10O

11 | MM HAEoL o] M A CUENT2010 | 3| 3 2 | O

12 | MM QIEH QI HEDHAE CUENT2011 | 3| 3 2| O

13 | MM 23171727 0|N CUENT2001 | 3| 3 2| O

14 |™N 232 CUENT2012 | 3| 3 2 O

15 | ™M A XA 7LO[HIE CUENT2013 | 3| 3 2 O

16 | MM A AANEE QI HE 7|3 CUENT2005 | 3| 3 2 O

17 | ™M st CUENT2007 | 3| 3 2 O

18 | MM | Qe HQIHEQ Q2SI H0|s)| | CUENT2009 | 3| 3 2 O

19 |®N 1910 C|Of X ZtA & CUENT3011 | 3| 3 310

20 [™AM QN E{ | O H E A} 8t CUENT3006 | 3| 3 310

21 | MM X2 2HET|2 CUENT3012 | 3| 3 310

22 | FMd HAHZUXMNEA S CUENT3013 | 3| 3 310

23 |HM AN E| Ef| QI B E A CUENT3003 | 3| 3 3|10
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25 | MM 7| =l E{ B QI H E O & CUENT3008 | 3| 3 3 O

26 |HM| AHHQHEMOIHEAHE | CUENT3014 | 3| 3 3 @) >

27 | M O 7tAbz| M2l & CUENT3015 | 3| 3 3 O |4

28 |HAM S OOl E{Ef| O H E AFYY CUENT3007 | 3| 3 3 O | 4

29 | ™M A2 ZANRE 2 CUENT3002 | 3| 3 3 O |-

30 MM Ol E{ | QI H = ZH Ak fH| CUENT3009 | 3| 3 3 O

31 |MM QI E{ Ef| QI T E AFQf Tp R &H CUENT4002 | 3| 3 4 | O

32 [®AM QlE|E|QIHEA E 2|22 CUENT4003 | 3| 3 4| O

33 |MM 23l ol7|gl CUENT4005 | 3| 3 41 0O

34 | MM AHHIHEZNSHE CUENT4006 | 3| 3 4 | O

35 | /M ] CUENT4008 | 3| 3 4 | O

36 | MM B O QIHE &Y CUENT4012 | 3| 3 4 O

37 |HM B NEEE CUENT4004 | 3| 3 4 O

38 | MM OlE|E| OIHE H K| 2 CUENT4013 | 3| 3 4 O

39 | MM QIE{H|QIHE 72l CUENT4011 | 3| 3 4 O

40 | MM O| 23t HIXAF CUENT2006 | 3| 3 2| 0| O 10|23t
SRS

41 | MM Q= 010 23}0| 3 CUENT2002 | 3| 3 21 0|0 28+ Q| Efst
He =8%ts

42 | MM | E2ABISHAE 125N E B QM E) | CUENT4009 | 3| 3 410 O

43 | MM | SR e S22t A HE QI HE) | CUENT4010 | 3| 3 o o
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HEYH : 2SIAUEHQAHESHH (Department of Culture and Entertainment)
3 mgapdol 12 CHAI 21
Wz e WTES QY | cHmiory | HEAI o.ﬂfﬂg
ae el 22 THloaze | uwm nEae
1 HOTEL3401 ITQFHospitality A 05 3 05 3 2018~2022 | SWIm(0|=2)
2 HSPMT1002 | HospitalityTj|O|E{AtO| Q1A 11 3 11 3 2023 SWi 20| &)
3 HSPMT1002 Hospitality ™| 0| E{ 2] 0| s} 11 3 11 3 2024~ SWI (0| 2)
4 | HSPMT2003 AYEA 05 3 05 3 2018~ SWI Q0| 2)
5 HSPMT2002 HYHEA|AE 05 3 05 3 2018~2023 | SWmQHO|=)
6 HSPMT2002 Hospitality 2 Q& HA| AH 05 3 05 3 2024~ SW Q0| =Z)
7 | HSPMT3012 Hospitality § 27| & &8 05 3 05 3 2024~ SWI (0| &)
8 | HSPMT3017 H|=L|AOf 2| ElA 05 3 05 3 2018~ SW Q0| 2)
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CUENT1004 23%}2+2F0{(Culture and Tourism English) 3-3-0

- o 2ofet HFE V|2F0 552 fS UZAOICL OE EH ZARALM, =™ Y AZSE AH|A, &
22| Qo SO EoptE 20re| FojZA|Als ZHEAMOoZ Skttt §3| Z3-2AdE 30| Y=sk7| Mo
t = Wat=0|Ct,

SE 2SO YR HUTAF oz S5st=
- Provides basic and broad knowledge in English related to the culture and tourism industries, such as

= 1=

=1

=

introductions to Korean culture and tourism focused on tour-guide operations at various sites such
as sightseeing and historical areas, hotels, restaurants and bars, etc. This is a preliminary course to
understand the interaction of Culture and Tourism and the proper English used for them.

CUENT1001 23r2220{(Culture and Tourism Japanese) 3-3-0

- U20E HS Hste SEAES YR, Y209 A, #Z 2 TS|, 7], 27|, K719 Y20{Q| 7|RE
AE 7|24 =d& Sdl §5%t= A = 2 FEZ =Lt

- This course is for the beginners who want to learn Japanese. The objective of this course is to learn
and practice the Japanese characters, pronunciation and the basic stages of listening, speaking,

reading and writing which are basic functions of Japanese.

TOURM1607 ZFstAE (Principle of Business Management) 3-3-0

- JYSYUB0A= Bl 7240l JE2AQ WES CHEA Eoh 83| & E
O 2RIt & 0|24 w3ut H2|7|se| LEHO| 543| O|FOAIL US| 2t
O g O[siAI7| 1 ZFete| MEE ZHAORE OsiA|I7|=0H S&S =Ch

- Principle of Business Management offers the basic theory and critical contents of management. In
particular, according to the dynamic changes of economic, social, political and technological environment,
this course provides a comprehensive understanding of the pillar concepts and practical cases in the
business management area.

ECON1001 ZAI&H 2 (Principles of Economics) 3-3-0

- BASHAZ2 SPASA 7124 ZASt o|21t A2(0f CHet OfsHE AMSdh=tl =20| UCt. Lot SHAS0
ZdAstel Crfet ZHQ 7|, JiE, M d2|u EME=T0| Cish HY + UXE ottt 0|5 Soff bt
Arzlel FAIA 20| Fetdhe EAH MEAAS BiYsteSE ot

- Principles of Economics is designed to provide students with a comprehensive background in basic
economic theories and principles. Simultaneously, principles of Economics help the students to be
exposed to all aspects of domestic and international economy, including institutions, concepts, policy and
the tools of analysis. The purpose of the principles of Economics is to cultivate the economic expertise
to meet the challenges of rapidly changing economic needs of the society.

oo A
3



CUENT1002 Z3}I¢lE{E|QIH EO|sf (Understanding Culture and Entertainment) 3-3-0
- 2 ZF= ZSRIHEQUHE Z0IE 33| et 7|24 0|21 v 12|10 Yoz MUS =2t

=2 O

- This course discusses the basic theories, current status, and future prospects regarding culture and
entertainment for majoring in this field from both Korean and global perspectives.

TOURM1602 2&st2I2 (Introduction to Tourism) 3-3-0
| 7|= O|24 JHEut Zraitdol 7|=

o L-d

Helof 2ot HEHA AMHS2 22 IUielel x4 2

ofsh=0| Lot O|em=O0lCh 2 =2 MYl 7|27t El= 0|24 gt =i/l 2t 2jALty

o YHHAMOl A4l 7t=22ICt. O] HE2 fZMS0A 220l tiet MERMQl Z|Alnr M= Qs & Zi0|Ct.

- This course teaches the basic concepts in the tourism industry and general knowledge of the
national and international tourism and leisure industry. This course will give students a general
perspective of tourism.

CUENT2003 ZH=7|=2 '—E—(Introductlon to Content Planning) 3-3-0

7

- B 2312 Sof SMSS 2Ux 7|l WYL BAE A5D, 01 BALHUUE Loj Yo Zux
S AY vjepich 2Ux V1Zo] Mg, W U HAS O, WA U HES LU, U2 WD
mekls Eg M ZHx JEA2Ael AYE F1A 2 oItk

- The purpose of this course is to help students learn the basic concepts and procedures of content
planning and apply them to the field of cultural and entertainment industries. Throughout a series of lectures
and practical exercises, students will be able to understand the fundamentals of content planning and
enhance their competence as content planners.

CUENT4001 £¥=& (F2HEIE|QAME) (Graduation Thesis(Culture and Entertainment)) 0-0-0

- Z2Y9 ELMEo A O SO shEtt A0 oot 0|2 HEHSH sMstl =& Fd3S S5t 0|2= HESt
= ==2do|Ct.

- This is the required course for graduation which includes students’ writing of thesis on major-related
topics.

HBMY

CUENT2004 QlIE{E|QI™ EZE1ZAH 1 (Entertainment Platform Study) 3-3-0
- O] U2 UEHEQJHE &g 2 CAE SHES SHCE UHHN ZHX CAR :
MH|&, A40jCjof & 220 AY SUE SOAM J=2E8Y, Holde uafst ZH=R7|e 2 A
£ Olsiig & UA 2T

[

HE,

Ct.

- This course focuses on the fundamentals of interaction content design with a central emphasis on
the entertainment industry and digital platforms. It enables an understanding of the principles of
content planning and production with a focus on interactivity and usability in various contexts, such

as streaming services, social media platforms, and online gaming platforms.

CUENT2008 #CHAtZ|2t0{7}(Leisure in Contemporary Society) 3-3-0
- 2 YA = dUEe OUtEetet dES QIESl, A, 2101Rel SO CHotA|lA 20|l Ofsiettt. ditiArz(el

= —0O



G7tE doi=7], 7t=, ¥, 1], FRLUE]| AR, 2t AL, dM SO AL e =ole =M, K{7HitE OfsH
St Of2f o7t22tet WSS 01%?“1

- This course helps students understand contemporary leisure culture and behaviors from
multidisciplinary perspectives. It focuses on the topics such as lifecycle, family, work, education,
community, society, culture, system, and policy, which will provide a comprehensive understanding
of the leisure industry.

CUENT2010 #EofL M| 0] 4t (Webtoon and Animation Industry) 3-3-0
- 0] 2E0A= EED 0H'—IIHIOIJ**OI 712 22| 3 FAL ERE, HI2ZLA S0 sl SOt ooz ofL{m|o]
| % nl
;

= [

Mo HATE ARBH7| Ho| FA FUZS HIZsh 1A OfLIBOIMRE] S ofumlol 0] ol2E TS ofiLimlolA
Aol SR8 HE A4S Bof ek S Al A2 OO0l S SIAB A CIZU, TAL X
HE| AFL SE USHY Huto| ot FES LA,

- In this course, students will learn about the fundamental principles, history, trends, and business
aspects of webtoons and animation. They will explore the history of animation, starting from
pre-cinematic optical toys to classic animation, leading to contemporary animation, through the
appreciation of key works in animation history. Additionally, the course will analyze the significance
of major players in commercial animation, such as Disney, Pixar, and Studio Ghibli, as well as trends
in the webtoon industry.

CUENT2011 QME{E|QIH EOA & (Entertainment Marketing) 3-3-0
- QIEH|QIHEAIXS 7 = 74042H9f HEZ2C= OIOJ 239 EAM, d2|1 7|=0 it idE 59
Sde= Qs A3 Lt = = g

2, AEHAHEMHS| EH0 7|HE & I‘-P‘*O oA E Ho“?:.*% A ARE L
Al otAE o|20f CHet ofsh 2 o =1 ' .
- Entertainment business in the culture and tourism industry has several unique characteristics, cost
structure like common goods, winner-take-all aspect, experience goods, and the high-sensitivity of
technology. Therefore, this course focuses on the basic theories of marketing, and try to explain the
difference between the entertainment industry, and traditional industry using various case studies.

Basic understanding of culture and entertainment business is required.

CUENT2001 23272t 5 LA 0] (Inter-cultural Communications) 3-3-0

- Ee 22400 O(£)Zs), £l ct==3et tiH|xl= F0IZ=H0| tiet O3S S2AIZ|L OIS HIELZ o
91%'—|71|0|’.ﬂ SHS Yottt £, 2R/EY, HUEH 5SS HIRS Chdeh A0 B0 HIE oh=Z3tet Fof

=2t9| 2}0|& =giCt.
- Prowdes basic principles of effective and persuasive communication on the basis of the
understanding of other cultures, especially English-speaking cultures. Teaches the main differences
between Korean and American cultures reflected in various language expressions including proverbs,

metaphors and comparisons.

CUENT2012 ti3&%+2 (Popular Culture) 3-3-0

o] =2 =3| 'Heot 02 XRE:s WSEA7F 0EA Z2H 7129l A EO0[2F 221 2j0|9] izt
22 2 2 USA Ol6hsty| Lo tHSESto| tieto] HITHo=z IS O 2= HSESE 2% FA,
2|, AeA HMAER BfH5t S| diotah £H[7F R2[9] 40| FHS O{EA ddotn JdEl=A =9

_10_



otCt.

- This course takes a critical approach to popular culture to understand how what is often dismissed
as 'just entertainment’ can serve as an indicator of cultural values and a producer of cultural
meaning. The course explores popular culture as an important economic, political, and social text
and strives to understand how the production and consumption of popular culture shapes and is
shaped by our lived experience.

CUENT2013 AR XMfutH|70|H E (Sport Industry & Mega Events) 3-3-0
- 2 d3s AZXLHY0| et ZEAQ OHE ASotH, AR AMHHQUHE, ARXEF, AR 24 31 A

H
A S8 OECL E3 2UW, I U A MLAW} 22 2 AEX OMES =ojstn, 0|2{3 OHET}
AEZ B NZO) OXs TS ZYSCH SHYSS AEZ AUO| GARH HiF U 74 24, OME 28, =

H, 2ol A Ak S0 tholl ofshstAl 2 Z0|Ct.

- This course provides an introduction to the multi-faceted sport industry, including sport
entertainment, sporting goods, and sports tourism and services. It also focuses on a range of major
sporting events such as the Olympics, national and international championships, and their influence
on the sport tourism market. Students will understand a historical context and components of sport
industry, event logistics, sponsorship, licensing agreements.

CUENT2005 A UHE{EQIHET|2l(Game Entertainment Planning and Development) 3-3-0

- 0] MM = AYZ|=0f tiet 7|= 0|22t eH O|F Az AEsl= dgsS APt £ 220= AYE
2017 AMEtEL| dSS BH= Ao oieh Areld telo] 3715t USH, Ol EHHY O{ZF2[#[0]4M0
st 22 AY o[ele] FHO AHEst= Atdle S7tste ULt AO|D|m|#[0]M0|2t =2l= O[2{et FF FAl

= Soff B =M, Ol AY7|=nt Het SEot O3S S Zolct.

[

4> 0
IQ
o

- This lecture focuses on the basic theory of game design and the actual practice of theory. Recently,
scholars are interested in the modification of behaviors observed in game play, and tried to applying
it to other non-game areas like SNS and mobile applications. This is now called gamification, and
this lecture will lead students to understand it with basic theoretical background.

CUENT2007 StRE+(Hallyu Study) 3-3-0
- 2 UM E MZlztet OjCjojetd WHE HiZoR StRO| FAtet JE0l| CHs{ Lot CHst 2302
AEHE EME 22Y ZHZHXLA0| s OlsHetCh. Eot ot TRIH=XO| MARR A&7tse HRE

—_
o HUN WHAS DASED 0F U 2SIM U ol Bsjo] =it

10 w2

- This course helps students understand the history and impact of Hallyu (“Korean Wave”) based on
globalization and new media environment. It also discusses overall understanding of global culture
and contents industry using a culture theory and examples. Students will discuss the strategic
directions to develop authentic cultural contents of Korea for sustainable Hallyu.

o123
- B SQ0lME BT AYY ZB0| ofd A2(E, 23, A, B, 82, M8 SO ARAYH S Erf
2 HISIRA FCL QAZ0| 2TBHe FIOY FASS HIFOR MY ADS A

|. [e]

2l gl JAIAE|XR7 A2 22X DA RESIC},

[ |

, 2 oy, ALl 2

— 71— 0O

- This course helps students understand philosophical issues in tourism based on various humanistic
disciplines such as psychology, literature, history, religion, and ethics. Under the philosophical
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thinking of fundamental human values, this course highlights the nature of tourism and tourists as
well as the inner meaning of tourism contents from epistemological and ontological perspectives.

2}
O #¢ol STH= SHME0| A0l 0|00 ZHX (S, HAE, 221 )
sES HiYst= oIt O S Soff stiS2 7|24 0|0 A& Jles
The aim of this course is to cultivate the ability of students to produce effective media content
(such as videos, podcasts, blogs, etc.) independently. Through the course, students will not only
acquire basic media production skills but also be guided to enhance comprehensive capabilities in
content planning, storytelling, and editing.

CUENT3006 QME{E|QI™EALZ|SH(Sociology of Entertainment) 3-3-0

CUENT3012 A9 EZstEH=7|

AEEQAHELHO| HAME O[alist?| ISt At2let7|2 0|28 At UEAtR, =%t HE o dgs 2
O{R0] MER Al2| M3t RFE O|ZSHA Stct.

For understanding current entertainment industry, this course provides basic theories of sociology
and covers various trends of mass society and pop culture.

ok

I (Planning Local Culture-based Content) 3-3-0

—
= d3t= A9E 7|IHCR = EREHRE SR A ZHZV[En 20| 2ot HAY2LSS o

J

= A L

[ el et — =a _lgol-:
o 342 =0t 2 Z2AE Sl A= A2 Z2H-0ls 20fe] 85224 4%, MAt AYs okEs 22Z
(glocal) &z, &A AHE HIELZ o Y U= ZHX J|=FTS Y Ao|th. s34z AFd

U =
(locality) & HIECZ AFAZ|9| HAlEE 2ot = Us =ZSERHZR 7|=E shgsty =dg Ao|Ch

This course aims to learn the essential elements for actual content planning and operation, focusing
on culture-based content rooted in the local context. Through this course, students will cultivate a
multidisciplinary understanding in the fields of humanities, social sciences, culture, and the arts,
develop a "glocal’ sense that encompasses both global and local perspectives, and acquire practical
content planning skills based on real-world cases. Ultimately, the course will teach and train
students in cultural content planning that can enhance the identity of local communities based on
their locality.

]

DHES P ESUE (immersion) 2t HYZ (presence) 2 IUsHE + UAEE w2
= 29 Z, B3| 7ta-3Z-2EH A (VR-AR-MR) 2EIX0| &t Z240|
ULt Olof 2t o] SUNME HHY 2HXO| 0|24 D UYYIE stastl, ddd FH=E U

CiYfel =55 Sl dAZ AZS dEstH AHHQUHE ZH= A2 HEtof et O[S SHAIFIEE o

Immersive content(VR-AR-MR), which can maximize the customer satisfaction by conveoying all

=

Torr o Rorn

1

sensory information from the scene in the entertainment industry, is getting more attention in the
field. Thus, this course is dedicated to learn both the theoretical framework of immersive content
and proper practice to make it through various tools, thereby enhancing their understanding of the
overall production of entertainment content.

CUENT3003 FZ&HAE{E|QIHE LA (Media Entertainment Industry) 3-3-0
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- This course covers key concepts and trends in the media entertainment industry, providing a
fundamental understanding of film, television, digital media, streaming services, music, games, and
related fields. Through this course, students will delve into the history, production, distribution,
business models, and future outlook of the entertainment industry.

CUENT3004 dE{HQHEY|HM2NR| &7t AH (Entertainment Business Strategies and  Sustainable
Management) 3-3-0

- O] 22 SHES0| AHEAHET|YHO HY0 et MAH2A OSHE & + A S ASste ol 2¥S ¥
21 UCh O] 2YUMAME AEHQAHETY FB0 UM St 7|9 Mkt AAL Ao U B S T8 47
Al 2430 gt 7|2AQl OIHE AMSsti, Ol=2{eh OIS HIYLZE & 7MY 7|¥S 2FSIEA Hed, 2
A ZZNA Y S Y & A etk HE0 dAtiAR] Z7|"E B2 S8t A AEIHSOH| sl =
ol Zojct.

- This course is dedicated to understand the basics of management for content business. Through the
course, students can understand the basics of strategy, human resource management, contract, and
negotiation. Student can also experience the actual process of management by role-playing of virtual
company‘s top management. Through the role-playing, students will have a chance to deep
understanding of actual decision making of content business. This class will also cover the concept
of sustainable management which is one of the core values of businesses in the contemporary
society.

CUENT3008 7|=%E{E|2IHEDIAE (Technology and Entertainment Marketing) 3-3-0

- M2R 7le2 ALHoz LYo AEEE HHIOIZCH, Ol2{et A2 AE{EQIHE FOFOAl SFE3stA LtEfLE
1 Aok 2 £Y2 0l2et MT7|EE Olslisty, 0|F HIEL=Z AEHQIHEES 7|=/H 26ty A & A= F
g2 71271 fI5tH A=A,

- The adaption of new technology in the entertainment industry dramatically changed the business
landscape. Especially, the advent of smart phone moved the gravity of new business from engineers
to marketers. Considering the high speed of innovation, it would be better to know the basic theory

of technology innovation along with entrepreneurship.

m
Hr

CUENT3014 YEEHQAHEM|O|E 24 & (Data Analysis Practice in the Entertainment Industry) 3-3-0

- ANEHQAUHE MHO| IT LPnt ZSIEA Chyet £29 IAHOE7F 2EET UOH, O] CHAl 22 UEHE
I.

[=] —

QAHE ZHI= 8 NHAE TES EYO0| £ UL} 0] =M= SHESO0| HIOIEZAM0 et 7|24l ofsh
U FHEAE oI55, 0|5 HIZLZ Ciefet 29| AHEHQUHE MHPo| UAHO|EE ASOUH= LY 2 O
A TS0 HO|HE HM=ZE EMots dES st

- As the entertainment industry merges with the IT sector, a diverse range of customer data is being
acquired, which in turn is laying the groundwork for enhancing the quality of entertainment content
and services. In this course, students will gain a fundamental understanding of data analysis and
learn about analytical tools. Based on this knowledge, students will practice to generate customer
data from various levels of the entertainment industry and to analyze the actual data in the industry.
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CUENT3015 07tAtz| A 2|Et (Social Psychology of Leisure) 3-3-0

- = d3fs AMRlYEe O|ES V|HeR oIS U S OlfisteEd SAE ECh = ZEE S AEEY
Eie, S71, A, A2l o2l S0| JHRIQ| of7Fl S0l oftefet Feks OX|=A(0f CHal OfsHer <~ ULt SHIS2
Of7p &St JHRlel Ao S Ol Chdet QA Ateld Q0158 HHS| usHH E Ao\

- This course is intended to help students learn theoretical backgrounds of psychological and
sociological aspects of leisure. It provides a comprehensive introduction of individuals’ leisure
pursuits and how they are influenced by their attitudes, motivations, perceptions, and interactions
within social contexts. Students will examine the intricate interplay between personal and social
factors that shape leisure behavior, preferences, and the overall impact on well-being.

CUENT3007 S<QllE{E|QIHE A (Music Entertainment Industry) 3-3-0

- otRO| SHAREQl K-poplil 2SI, A MA2t ot=o| S Mol HEu HIE O ZBtCt.

- This study provides the trends of current music industry since k-pop is one of the core culture products
in Korea.

CUENT3002 Atz|RAHMHE (Social Research Methods) 3-3-0
- 2 o= EBH= A&, 7|2, Y, 24 S0 Bt LAl Atz|iist H HHES CHECE WE2A, Ate[2HA|

OfEAM AMB AISIE J|E20| HEHZ0| 7|29} H|O|E BA S8 Z=H

=, 21, 2800 — 1= O Hio 1 o2 X1 |_H:|'

- Research Methods in Contents Business will provide an introduction to the scientific methods used by
social scientists. The course will introduce the student to content analysis, network analysis, social
surveys and experiments, as well as, the logic and procedures of scientific inquiry and the use of
the library for research.

CUENT3009 IE{E|QI™EZFAtatH| ™ (The Appreciation and Criticism of Entertainment) 3-3-0
- 2 d3E= AEEHQIHE A4Y 2 oz 2

= o A & B0 T2 OlhE HOIL OIS Wit AYS HiYS=T| SEES SCt
ceton, 29, 23, Ol AY S CIYS ABHIHE WAS TR0, 7|20l HTOILL 712520 A%S B
UT AZ BWE o4 ULk

- This course aims to enhance understanding of the entertainment industry and artistic works and
cultivate the ability to evaluate them. It covers various forms of entertainment, including drama,

music, literature, art, and games, with the goal of developing fundamental skills in criticism and
creative thinking.

CUENT4002 AE{E[QI™E Atei a4 M (Entertainment Industry and Policy) 3-3-0

-SSR Y2 ZHXeE J|s0| 8YE0 AL, AHEHQUHEAC EH0| Fot7| 20 LEHAd A2
7|80 A HMO 2= SHAZE ZAfTHCt. WEtA O] UM SHYS0| Fo2EZHX LYo YA fEo| 7|
ZE Ofsig & U= O 2SS HUFD UL FAHACRE ZA SO 7|2 0|2 Sl =2 ZH =R AH0|HS
Olsistl, O HIEC=Z O 7tZ| HAMS0| O{EHA MR 7|Ho| = 7AA =l=A 0|21 MHE &
doz Aot

- Due to the unique characteristics of culture & tourism industry, general industrial policy making
process is inadequate. Especially, the hedonic and technological aspeacts of culture & tourism
industry make it hard to use the general industrial policy. Therefore, this course focus on the basics
of policy making for culture & tourism industry. Using tools of microeconomics, students will have a
chance to understand how microeconomics theory can be applied to the actual process, and how
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the unique chracteristics of industry can be effectively controlled.

CUENT4003 AE{EHQIHEAER|HME (Entertainment Storytelling) 3-3-0

I'

- Ol0F7|= MEE AEEX ste 71 32 2242l ASHOID = 1Yo =8t 20 22t O[07|E A
OjUA ==t ALMS0| O SOIE 7H £ UEE HHYUITYHE DMst= Z0|ot. Loz o9, A4,
L}, |42, AAX, HMAE 59| WY =S Sot0] A0F AR2[HY S ot= 2HYO|Tt.

- Story-telling is a main source of culture that has made people as they are. This course will teach
how to emotionally approach the stories of culture and tourism sites and events in order to make
them more attractive and memorable, and finally enthusiastic. Generally it is a self-storytelling
course through the training and enforcing the learners' vocabulary, speech, dialogue, voice, gesture,
text, etc. The art of storytelling draws upon other art forms such as acting, oral interpretation, and
performance studies.

CUENT4005 £3t3H7|=l(Cultural Performance and Event Planning) 3-3-0

- ZSRlAL B Ole SN 7ty SR8 IRl J|=HR0| it 2 ot=it 29| FRE HIUSIH JtEX =
Zolo|ct. Hoiel Z2A0E0A 722 Aol JIHE Zdsts Q0IQ MF HEZAQl Aot A =7F QSO

- Mainly compares the cases of Korea and Japan on project planning which is the most important part
in the cultural events and art performance business. Since project planning of cultural arts in
modern times is an essential factor that leads a business to success, it requires professional research
and guidance.

CUENT4006 QME{E|QIHEZ 1S H 2 (Entertainment Advertising and Public Relations) 3-3-0

- NE22 o= BOMMET YWESt= ot=2| HEAQl HH=A[O|CE. NE9| tHEAQl HLRE SFRER StA
MERSI Htotch ot HEBHES 15F0Z A ATt

- Seoul is a representative megalopolis that is visited by 80 percent of all the foreign tourists to
Korea. This course studies the important historic sites in Seoul, sampling different types of tourist
attractions. Students will visit them and collect information on them, and then write their own
publicity materials about them.

=
lo

—

CUENT4008 #3222 (Cultural Tourism) 3-3-0
=ot o it 73t 0|8, 2 O|f== AtY
SSAEZ HIEOR, A0 0|2z A=|E23HY F

—

o
& 4 28, HIZH= 7|5 S0 tisi 2Y Zo|ct.
- This course discusses the concepts and theories of cultural tourism, along with key issues, from a
sociological and cultural anthropological perspective. Based on the interaction between culture and
tourism, we will shed light on the socio-cultural impacts of tourism, cultural encounters between

tourists and local residents, the preservation and utilization of cultural heritage, and planning of
tourism content.

CUENT4012 H|OtAIE{E|QIHE MY (Themed Entertainment Industry) 3-3-0
- 0] &2 Hof °"E1E1I?_._E orgel CHefol 240k 20 tiet A= A= et O6o SHS =0t LM
E

A7 % H2| RS saelo] HOHM0|D HANSl HO} AE{HOIHE BHAE J|gen FH
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7lEE e & UACL

This class focuses on an in-depth exploration and understanding of the various elements and
structures of the themed entertainment industry. Students will learn content creation and
management strategies for a variety of themed entertainment venues, including theme parks,
themed resorts, and themed restaurants, as well as casinos and museums. Through this class,

students will develop the fundamental skills to plan and implement creative and innovative themed
entertainment content.

CUENT4004 ZA|o|#IE7|#l(Festival and Event Planing) 3-3-0

- = 9= OHIE 7|7 4Bet 0T 7|”E Bi2Ct. &4 O|MIES EMsta 7

NES |22t 02 S et O|23 A7
off 2ot AE5S Sot SME0| 2 = O[HIERAA ZHX HEII=N FEFS Z37| St
- The purpose of this course is to understand basic principles of event marketing and planning. This

course will teach practical exercise and analysis to enable students to acquire the necessary skills.

CUENT4013 9E{E|QIH EH A 2 (Entertainment Law Basics) 3-3-0
- QAIEHQIHE AAHo| 7ixl= BHA0|7| IR0 7IAE ESst7| siA= Crast 29 HAQI Ofsi7t Zog
A

(o) [

H
A0|Ct. olof| h2h Al

HaF o2, Chfet fEAl 7hz| A Q1A HEE FOUZ| BiME ZatAel A ko

EIHQIHE MAS Oldlistr| siMe Thed| AHAQl A4 #EF otL2h HAQl A= 28It 0]of et Of
THUAE AHEIIHE MYUS Fdste EAH #27F USOAA & HES Bi*LL, AHEHAHE HHS =2
2O ofek 7| 22|A S ettt

The value of the entertainment industry is intangible, necessitating not only a diverse legal
understanding to protect this value but also effective contracts to weave together various intangible
values and human capacities. Thus, legal knowledge related to the entertainment industry is getting
more attention. In this course, students will learn about the background that led to the formation of

the legal framework governing the entertainment industry and acquire foundational knowledge about
the laws surrounding it.

CUENT4011 AE{E[Q™MHET}ZHIL (Entertainment Pricing) 3-3-0

- 2 2YUUMs =22, 2E 2 ZEXROM O{EA ZHAE AABtL JtAS FES=AI0| e FISA HiES
EMz2 HIstat oot AESAQl 7tA e B0 RIt6tH 3, 2 3 ZUXO| 7tAHE| §E4S BES A

HE B

This course will explore the understanding and management of pricing in culture, tourism, and

content industries through management perspective. Along with traditional pricing management

models, this course will study the current status of pricing based on the actual cases.

= o =

CUENT2006 O| 222 =H(Cross—cultural Content Study) 3-3-0
(]}

- 92 =28= oA AN Oo|Z=tolt. d2{Lt St=o| tHSE2H0l| CHs WS o LEO0l2tE HHE WS
- QiCh. €22 19M7| S8t 2E, 70| tHSESE +8317| AL RFEE HOM Az LR =28 ¥
2ol 2UACL =2 Of2feh YE SESH LHARS] ABBAE HA SHREEAE A2 IR ALt = &
Zt= Ol2fet 2tynh oHof e APst 2| LHEESF A2 LIOK7toF & ekt S5s{oF & ahA|of it
E|

In considering Korean pop cultures, the strong relationship with Japanese pop cultures cannot be
denied. This lecture will compare the Korean and Japanese pop cultures through historic perspective.
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From middle 19 centuries, Japan started to adopt western pop cultures, and reached the current
position by overcoming various challenges. This lecture will explore the direction and challenges of
Korean pop cultures by studying and comparing the histories of Japanese pop cultures.

CUENT2002 ¥&220{Z210lsll (Understanding of Japanese Language Culture) 3-3-0

- Y20 YRIHES OpAl SEALE 22 Ao UE0 sHES AR SSAME YRR, Y& A o|x0 st
AR 2 Y, 03] S8 €& =St HIAIF Zoeith 0|F Sl Y22 AUEE Ofdlist=Ctl 2t
AosHYLEE 2 L2 SE=Z of=Cf

- Targeting learners who have finished an Introductory Japanese course or have similar level to them,
this course consists of grammar and sentence patterns and vocabulary integrated with Japanese
culture, on a post-introductory level. The goal of this course is improving the language competence
necessary to understand Japanese language culture.

CUENT4009, CUENT4010 S&E42atetE1,2(EAUEEHQIHE) (Independent Learning & Research 1,2(Culture

and Entertainment) 3-3-0

- oblint wa 7ho| EEAQI StEA A85S Solf SHH0| 2l U= A0 CHsll SRSIH AAEo =M HITH, TR

- This subject is to strengthen critical and alternative thoughts and enhance academic competence by
researching specific issues of students through independent communication between students and
the professor.

CUENT4007 HAELC|ARI(Z2HUEIEQIHE) [Capstone Design(Culture and Entertainment)] 3-3-0

- 2 U2 A V|gtEoN Z28Es TEHE | V|HES SHHS0| FHoty, 2SHCE 90| JYs EME
USOolU= 71= 2 Y, J2|1 BuMol M uHoy s 1:12 0|2 U A&S Ayt

- This class focuses on the project management capabilities. Students will experiences and learn how
to manage the project, and make meaningful results.
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